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Station Lighting, Display Draw Attentio 


This view from the 
corner of Aetna Oil 
Co.'s newest station 
in downtown Louis- 
ville, Ky., is an 
example of how the 
use of large glass 
area, generous 
lights and modern 
display equipment 
combine to give 
maximum visibility 


for TBA display 





Two stories covering different aspects of TBA mer- 
chandising are featured in this week’s TBA section. 
New service station of Independent refiner provides 
good example of generous use of windows, lighting and 
modern display equipment, and how they are applied 
to attract the attention of customers. Dealer aids are 
discussed. P. 44... Second in series of two articles 
describes how one oil company carries to the jobber 
level its program of teaching marketers how to train 
service station men for selling TBA. Staff writer tells 


how sales training program functions. P. 48. 








Home Economics Program Set Up 


NPN’‘s LP-Gas Section this week brings a story telling 
how one distributor is setting up a home economics 
program as part of an over-all effort to retain old 
customers and gain some new ones. Company’s future 
planning and expansion program is built around the 
theme of “service to the customer.” P. 26. 


NPN Equipment Section 


News of new products on the market, improvements 
on current products, reports on trade literature, and 
items concerning equipment suppliers and manufac- 
turers are contained in Equipment Section. P. 29. 





























‘Weather-Provea 


FOR YEAR ’ROUND SERVICE! 


When you buy Tokheim pumps you assure yourself 
and your customers of dependable dispensing serv- 
ice every season of the year. For these popular 
pumps have been “weather-proved” at the factory 
and out in the field under conditions more extreme 
than ever encountered in normal use. It has been 
found that temperatures of 120° above or even 45° 
below will not interrupt performance or accuracy. 
Get this extra value in the pumps you buy. Choose 
Tokheim 4-Season pumps, and forget about pump- 
ing troubles for years to come. Write for bulletin. 


—p) RETREV-A-HOSE MODEL 391 RA 


Lo-Boy pump with a 12-foot reach. Hose is carried outside of 
pump under positive control. Easy to operate. Never in the way. 








TOKHEIM OIL TANK AND PUMP CO. 


OKHEIM 


DESIGNERS AND BUILDERS OF SUPERIOR EQUIPMENT 


FORT WAYNE 1 


FOR 48 YEARS INDIANA THE 4-SEASON PUMP 
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~~ helps build 
your farm market 


Ethyl pioneering builds sales for you. Wy; 
Ethyl tractor engineers working Gi; 
with tractor manufacturers pio- @ 
neered the development and pro- 
motion of the high compression gas- 
oline tractor. Today, over 80% of 
all tractors manufactured are high 
compression. Their greater flexibil- 
ity is selling more and more farmers 
on power farming and thus greatly 
expanding the farm market for pe- 
troleum products. 

Ethyl’s tractor engineers, backed 
by 26 years of experience with gas- 
oline engines, are always available 
to assist refiners in the servicing and 
development of the farm market. 


*E 26 is Ethyl’s twenty-six years of experience 
in providing a complete antiknock service. 


——ETHYL 
CORPORATION 


ETHYL CORPORATION, Chrysier Bidg., New York 17, N. Y. 


Sold under the ‘‘ETHYL"’ trade-mark: Antiknock Compounds... Salt Cake... Ethylene Dichioride . . . Sodium Metallic . . . Chiorine (liquid) . . . Oil Soluble Dye. . . Benzene Hexachioride (technica! 
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When You Can Offer a Dealer Real Help.... 


ay 
ee 
se 


YOU'LL GET DEALERS!.. **"- 


Everybody wants to make more money, and service 
station dealers are no exception. That’s why 
they are quick to line up with a company that 
offers top-quality products and helps them to sell 
those products at a good profit. 


Here's that‘Rea 
ales Help! 


Two high-quality products... 
new catalytic cracked D-X Lu- 
bricating Motor Fuel and D-X 
Motor Oil with Extrinol. 


Then, too, there is the new D-X 
Dealer Service Plan. Twenty-four 
tested and proved sales and prof- 
it builders, plus a plan that will 
assist in solving the rough prob- 
lems of any station, regardless of 
size or facilities. It is one of the 
most complete programs in the 
industry. 


Interested? If you are located in 
the Middle West, write for more 
details today. A representative 
will call to explain how you can 
strengthen or increase your deal- 
er organization with the D-X 
Dealer Service Plan. 


TULSA, OKLA. 
Waterloo, la. Chicago, Ill. Omaha, Nebr. 
Terre Haute, Ind. Minneapolis, Minn. 
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COMING MEETINGS 


JULY 
Oil Industry Information Committee, Statler 
Hotel, Washington, D. C., July 25-26. 
\merican Petroleum Institute Board of Direc- 
tors, meeting, Washington, D. C., July 27 


AUGUST 
society of Automotive Engineers, National! NEWS SECTION 6 e ° ° . 13 
West Coast meeting, Multnomah Hotel, a ’ 1s ’ ° rm 
Portland, Oregon, Aug. 15-17. 
Florida Independent Petroleum Marketers 


Assn., summer meeting, Sheraton Plaza 

Hotel, Daytona Beach, Fla., August 19. FEATURE INDEX 
Kentucky Petroleum Marketers Assn., fall out- 

ng and golf tournament, Lexington Country ? ‘if A euetamer cir 

Chm, Lanindion, Menincie, Aue 94-95. LP-GAS SECTION—In an effort to retain old customers and gain 
Tennessee Liquefied Petroleum Gas Assn., An- new ones, an LP-gas distributor is setting up a home economic 

irew Jackson Hotel, Nashville, Tenn., Aug. 


Gg 


program. Company's plans for expansion are built around the 


SEPTEMBER theme of “service to the customer” 26 
Interstate Oil Compact Commission, quarterly 
meeting, Stanley Hotel, Estes Park, Colo., 
Sept. 1-3. NT ns - ; lijcte and mprove 
North Carolina Oil Jobbers Assn., fall meet- EQUIPME SECTION News about new products : _—— 
ng, Royal Palms Hotel, Carolina Beach, ments to present equipment; items on what manulacturers and 
N. C., Sept. 6-7. ° ‘ . — a 
Second Annual Liquefied Petroleum Gas Assn.- equipment jobbers are doing; and activities of equipment men 29 
Fastern LP-Gas Service School, University 
if Pittsburgh, Pittsburgh, Pa., Sept. 7-9. : as - 
North American Gasoline Tax Conference, TBA SECTION—Windows and lighting are used by one oil con 
Tahoe Tavern, Lake Tahoe, Calif., Sept. . ; “a ; — 
7-10. pany at its new service station to attract customers and make 
Michigan Petroleum Assn., Grand Hotel, Mack- sales of TBA merchancise p 44 How one oil company carrie 
inac Island, Michigan, Sept. 9-10 i ; ; ieee’ eds ae * ; : 
New York Oil Heating Assn., Hotel Statler, its TBA sales training program to the jobber level is discussed 
New York, N. Y., Sept. 12 ‘ . a }: 
National Truck Tank & Trailer Tank Insti- on p. 48 Other information on TBA merchandise 44 


tute, Wentworth-By-The-Sea Portsmouth, 
New Hampshire, Sept. 12-13 
society of Automotive Engineers, Nationa) 
Tractor Meeting, Hotel Schroeder, Milwau DEPARTMENTS 
kee, Wis., Sept. 13-15 

National Congress of Petroleum  Ketailers, 


Inc., annual convention, Atlanta Municipal About Oil People 68 
iditorium, Atlanta, Georgia, Sept. 13-15. ; : 
National Petroleum Assn., Hotel Traymore, Advertisers’ Index 72 
tlantic City, New Jersey, Sept. 14-16. : 
American Petroleum Institute Lubrication Ahead of the News 
Committee, Division of Marketing, The 
Traymore, Atlantic City, N. J., Sept. 14-15. Atlantic Coast Comment 
Liquefied Gas Assn., North Eastern District, r 
Hotel Statler, New York, N. Y., Sept. 15-16. Editorial 23 
American Association of Oilwell Drilling Con- sad 
tractors, ninth annual meeting, Dallas, Tex., LP-Gas_ Section 26 
sept. 19-21 " - 
Philadelphia Oil Trade Assn., annual golf Equipment wection 29 
itch and dinner, LuLu Temple Golf Club, : 
ladelphia, Pa., Sept. 20 Markets 53 
Ohio Petroleum Marketers Assn., fall con- a a 
erence and golf tournament, Hotel Allerton, Midwest Comment 9 
eveland, Ohio, Sept. 21-22 
Mid-Continent Oil and Gas Assn., 27th annual Oil Prices 58 
nvention, Louisiana - Arkansas division, _ 
osevelt Hotel, New Orleans, La., Sept. Pacific Coast Comment 1] 
Colorado Liquefied Petroleum Gas Assn., fall Statistics 64 
nvention, Shirley Savoy Hotel, Denver, 
lo., Sept. 25-27. i TBA Section 44 
Independent Oil Compounders Assn., 2nd an- _ : a 
il meeting, Hotel Sherman, Chicago, II1., Washington Comment 7 


pt. 26-27 
OCTOBER 


American Society of Mechanical Engineers, 
troleum Division Conference, Oklahoma 
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Resins, varnishes, shellacs 

and other liquids play an im- 

portant part in the manufacture 

of many General Electric products. 

The quality of these liquids must be 

high. And to make sure that shipments 

can be made with security from tampering 
Tri-Sure Closures* are used. 


Many firms in the first rank of American industry 
have used Tri-Sure protection since the inception 
of the Tri-Sure Closure in 1932. And during those 
17 years, hundreds of shipments of G-E chemicals 
have attested the efficiency of the Tri-Sure flange, 
plug and seal. 


Play Safe by Specifying ; 1 “S$ 


General Electric 
has used 
Tri-Sure Closures 


in shipping 

7 RESINS 

/ VARNISH 

/ SHELLAC 

/ FORMEX ENAMEL 

/ GLYPTAL SOLUTION 
/ HEAVY PAINT 


Leading manufacturers of 

products shipped in drums 

will not accept a substitute for 

Tri-Sure Closures*—because their 

experience has proved that there is no 

substitute for 100% security from leakage, 

seepage, tampering and contarhination. You can 

give your shipments that kind of security —and 

give your product complete protection — by 

always specifying ‘“‘Tri-Sure Closures’? when you 
order drums. 

* The “Tri-Sure’”’ Trademark is a mark of reliability backed 

by 27 years serving industry. It tells your customers that 


genuine Tri-Sure flanges (inserted with genuine Tri-Sure 
dies), plugs and seals have been used. 


7° On Every Drum Order 


CLOSURES 


AMERICAN FLANGE & MANUFACTURING CO. INC., 30 ROCKEFELLER PLAZA, NEW YORK 20, N. Y. 
TRI-SURE PRODUCTS LIMITED, ST. CATHARINES, ONTARIO, CANADA 
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FINANCING PROBE?—Chairman Celler (D., N. Y.) 
f the House Judiciary Committee may look into what 
e terms “arrangements” between big finance houses 
nd insurance companies for loans to oil companies 
nd natural gas transmission lines. The inquiry, if 
nade, would be tied in with over-all investigation of 
isurance companies which Celler has proposed in a 
pending resolution. Celler says he wants to know 
if insurance companies paid “commissions” to finance 
houses for arranging loans to oil companies and 
thers. The insurance companies, for their part, 
deny paying intervening agents for setting up loans. 


GROWING LPG MARKET— Detailed report to be re- 
leased soon by Agriculture Department’s Bureau 
of Agricultural Economics on LP-gas farm consump- 
tion will show a rapidly-expanding LPG farm mar- 
ket, with total consumption this year for all LPG 
farm uses estimated at 600,000,000 gals. Bureau also 
has determined that one-fourth of farmers are LPG 
users and represent about 40% of all LPG consumers. 
Although similar statistics were not developed for 
all states, it was determined that 40% of cooking 
ranges on electrified farms in Idaho operate with 
LPG. 


TAX REFORM PUSH—A group of the larger na- 
tional organizations representing small businessmen 
are gettting behind a drive to revise federal tax struc- 
ture so that unincorporated business will be placed on 
an even basis with corporations. The small business 
groups contend incorporated business has a distinct 

antage over unincoporated firms and are support- 
ing H. R. 2064, introduced by Rep. Reed (R., N.Y.) 
Which would carry out their program. 


HiGH COMPRESSION ENGINES—It is expected in 
rtising circles that competing claims for their 
compression engines will form the basis of a 
i-powered advertising war among car manufac- 
rs, according to Printer’ Ink. Opening of the 
paigns is said to await only the wider distribution 
igher octane gasolines. Presumably the reference 
sasoline is to the improved octane ratings an- 
ced this year for a number of the advertised 
fa line brands, some of which were themselves the 
SI ct of vigorous advertising campaigns. It is 
ible more of the same will be released not too 
n the future, thus indirectly giving the high com- 
ion engine publicity a big boost. 
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ANTIFREEZE OUTLOOK — After a winter during 
which service station dealers, for the first time since 
before the war, were able continuously to display well 
known brands of permanent type antifreeze and 
finished the season with some stock unsold, no short- 
age would seem to threaten. Yet there is talk in the 
trade that just a “normal” winter may again bring 
on a tight supply situation in permanent antifreeze. 


DRIVER DROVES—Rand McNally & Co., the map 
maker, reports motor tourist demand for its products 
is up “at least 50% higher” than last year, may turn 
out to be 60% to 70% greater. Oil companies which 
go in for touring service in substantial way, however, 
report current map demand on them individually is up 
not quite that much. Shell says “30° over 1948, 
28% over 1947,” biggest year in history. The Texas 
Co. is receiving “25% to 30%” more requests than 
last year. Esso finds calls running “25% ahead of 
last year through June’; that on July 11, its New 
York headquarters handled its “all-time record num- 
ber of inquiries for any one day.” Sun lines up in- 
quiries to June 30 as follows: 10,251 this year; 9,381 
last year and 8,201 in 1947. Fully 60% of the drivers, 
says Rand McNally, are headed for vacations in the 
west; 30% in the South; the rest, in New York State 
and New England. How the national parks will 
handle all the vacationers headed for them, the car- 
tographer doesn’t know. 


READY, SET—State Depatrment quietly is assembl- 
ing information for use in anticipated conversations 
with the British aimed at an amicable settlement of 
the dollar-vs.-sterling oil controversy. Although talks 
probably won't begin before September, department 
officials are hard at work on problem from this end, 
with latest development seeing them in a _ huddle 
with industry representatives in New York last week 
end. 


INVENTORY LOSSES—Some Midwest jobbers re- 
port they expect to take inventory losses this year on 
tires and batteries because of recent price drops. As 
one jobber explained it, last year prices of tires ana 
batteries went up and up and sales fell off as a result. 
This year, he explained, prices are going down and 
down, Sales are pickling up but he'll still suffer a 
loss. 





WITH PEPSI-COLA WORKERS 


Uniforms illustrated manufactured by 
Unitogs Mfg. Co., Kansas City, Mo. 


DELIVERS 


THE GOODS 


MARTLY uniformed employees “mean business” — 
S that’s why purchasing agents for Pepsi-Cola and other 
leading organizations from coast to coast demand uni- 
forms of Reeves Army Twill. 

For Army Twill is made only from carefully selected high- 
est quality cotton ... Sanforized, and vat-dyed in colors 
that are fast to sun, water and perspiration. It takes the 
hardest wear and the toughest punishment of repeated 
washings and still looks fresh and crisp. 

Take a tip from organizations that are smart about their 
business—boost your employee morale... build Company 
prestige ... and effect greater savings with smarter look- 
ing, longer wearing uniforms of Reeves Army Twill. 


“FROM COTTON TO CUTTER” 


Lts a Keowee Fabuc 


| REEVES BROTHERS, Inc. 54 WORTH STREET, NEW YORK 13, N.Y. 


REPRESENTATIVES IN: Akron @ Atlanta * Boston ¢ Chicago * Dallas « Los Angeles ¢ Philadelphia « Portland, Oregon ¢ St. Louis * Montreal © Toro to 
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at revitalizing 
the antitrust laws 
in the original 
pirit of the Sherman Act is shaping 


Mr. Yocom 


The early manifestations are to be 
een in the current fracas over the 
O'Mahoney pricing practices bill, and 
the Kefauver and Carroll amendments 
thereto. And already we find Con- 
gress in the process of dividing into 
two camps, thus assuring a struggle 
of undoubtedly long duration on Cap- 
itol Hill. 

Surprisingly or not, the interest of 
those pressing this effort is not just 
that of breaking up the economic 
power concentrated in the hands of a 
few large corporations in the _ so- 
called ‘‘administered-price industries.” 
They seek vigorous action in that di- 
rection to be sure. 

3ut, as John D. Clark of the Presi- 
dent’s Council of Economic Advisers 
indicated in his testimony before the 
House Judiciary Committee last week, 
their interest also is in reversing 
what they regard as an alarming 
trend which gives encouragement to 
“soft competition” as opposed to 
“hard” but fair competition. So they 

aiming, too, for: 

1—-Repeal of the Miller-Tydings 
Act, designed to protect state laws 
authorizing price maintenance prac- 
tices, and 


2—-Clarification of the Robinson- 
Patman Act so as to eliminate the 
uncertainties that have enabled the 
FTC and the courts—as in the De- 
troit case—to distort the law to the 
point where it is now a violation to 
meet in good faith the lower price of 
a competitor if even the mere pos- 
bility of someone being injured 

XiIsts. 

There is thus introduced into the 
sideration of how best to rein- 
rate antitrust policy a new and 
hly controversial issue. 


* * * 


r. Clark and others of his point 
view favor sharpening the competi- 
struggle “even to the point where 
less efficient are run out of busi- 

’ to quote the government econ- 
st’s paraphrase of a statement by 
drow Wilson, made in 1912. The 
nce of the Sherman Act, they 
co tend, is that it isn’t enough that 
Co \petition needs only be fair. It 
t also be vigorous with a capital 
the people are not to be denied 
t benefits of larger production, 


Ju» 20, 1949 


WASHINGTON—By Herbert A. Yocom 


Move to Return to Original 


Intent of Sherman Act Looms 


A major effortlower costs and prices and improved 


standard of living which the Sherman 
Act sought to secure. 

For that reason, at the same time 
an attack is launched against the 
administered-price industries —— be- 
cause in these the power is said to 
exist to control production and em- 
ployment both up and down for the 
purpose of protecting price—they 
would also have Congress retract any 
important statutory deviations from 
the principle of the Sherman Act. 

The Miller-Tydings and Robinson- 
Patman Acts are singled out as prime 
examples in this regard. The for- 
mer is described by Dr. Clark as an 
outright ‘release’ from the Sherman 
Act. Similarly, he sees in the man- 
ner in which the FTC and the courts 
have applied the “general phrases” of 
the Robinson-Patman Act a stepping 
over the line between unfair methods 
and those which are of the essence of 
vigorous competition. Hence, Dr. 
Clark and those who share his think- 
ing—and they may include such as 
Sen. O’Mahoney of Wyoming and 
FTC Commissioner Lowell Mason— 
pose this question: 


Interpreting the Oil News 





“Is it desirable national policy to 
tie the hands of the big competitor 
and thereby make it easier for the 
small businessman to survive?” 


Dr. Clark provides his own answer: 


“I have no doubt,” he says, “that 
Woodrow Wilson and his predecessors 
would have furiously contested any 
such proposal. Today, many sup- 
porters of the antitrust policy will 
give hesitant answers. My own is 
that there is a heavy burden of proof 
upon him who would temper the 
storms of competition for the lamb 
in this manner. He must do more 
than argue‘for stability of business. 
He must make an exceedingly strong 
case that his proposal will not, by de- 
priving competition of its vigor, deny 
the people those benefits . . . which 
the Sherman Act was designed to 
promote.” 


The prospect of tremendous contro- 
versy and prolonged debate arises 
from the fact that, as Dr. Clark ac- 
knowledges, the ‘mood of the day” 
favors “soft competition,” which is 
just another way of saying protected 
competition. 


That mood showed itself in the to- 
date victorious fight being waged by 
Rep. Patman (D., Texas), Sen. Ke- 
fauver (D., Tenn.) and others to write 
into the O’Mahoney bill language pro- 
tecting the circuit court ruling in the 
Indiana Standard-Detroit case. There 
will be further violent evidences of it 
along thé way, results impossible now 
to foretell. 





That aggressive 
spvout in the 
competitive gar- 
den, the self-serv- 
ice station, has a ‘“root-hold” in the 
Northeast, yet it hardly can be said 
to be flourishing. The chief reason 
for its regional lack of promise ap- 
pears to be an unfavorable civic 
climate, more conducive to fire-law 
brambles. This can’t be the whole 
answer, however. 

Proposals to ban the self-serve here 
and there have been defeated, at 
least blocked temporarily, and still it 
hasn’t mushroomed in those spots. 

This fact calls to mind an opinion 
expressed to us a while back by C. 
H. Wagner, president of American 
Oil Co., on the future of the self- 
serve. Mr. Wagner recalled that this 
form of gasoline marketing has been 





Mr. Bjorkback 


ATLANTIC COAST—By Raymond E. Bjorkback 


Self-Serves Have a Foothold 
In Northeast But Aren't Gaining 


planted in front of the public before 
and withered from lack of interest. 

His thought was that it probably 
will die out again. So much of the 
public, he suggested, has become ac- 
customed to service in so many lines 
of merchandising that it expects serv- 
ice and doesn’t mind paying for it. 

In and outside Jamestown, N. Y., 
may be some cases in point. Here, 
as the operations have been described 
to us, the customer may man the 
pump himself or get service, as he 
chooses. One station is within the 
city limits, two others are just out- 
side. 

At the in-town station, the price 
to the customer reportedly is 4.5c 
under the market whether he serves 
himself or not. At the two other 
stations, the help-yourself price of 
the single grade of gasoline offered 
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One more progressive refiner considers 
plant improvement and specifies the COP 


Improved Fluid Catalytic Cracking Unit. 


This time it is the Deep Rock Oil Corporation who have 
chosen the unit for installation at their Cushing, Oklahoma. 
refinery. The unit will be licensed and engineered 

by Universal, while the overall refinery 

engineering and construction will be handled 


by Jones and Laughlin Supply Company. 


Deep Rock’s decision is continuing evidence of 
the preference among progressive refiners 
for the UOP Fluid design .. . a preference 

based on the proved advantages of 
simplicity, flexibility, economy, maximum 


liquid yield and higher product quality 


UNIVERSAL OIL PRODUCTS COMPANY 


General Offices: 310 S$. MICHIGAN AVE., @ CHICAGO 4, ILLINOIS, U.S.A. 


LABORATORIES: RIVERSIDE, ILLINOIS 


Universal Service Protects Your Refinery 
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s 4c under the local market for pre- 
nium. Yet, at both of these sta- 
tions, More cars are said to be serv- 
ced by attendants than are taken 
are of by their drivers. 
a x x 

So far as we have been able to 
letermine, there isn’t a single true, 
ull-time self-serve in all of New 
York State, New Jersey or New Eng- 
and, even though not all of the states 
bar self-serves by law—no more than 
lo many communities. 

Where bans do not exist, there are, 

course, some potential regulatory 
leterrents to self-serve installations. 
But the New York Assembly’s codes 
committee killed a bill to prohibit 
self-serves several months ago. In 
Rhode Island, a prohibitory bill died 
n the legislature’s judiciary’ com- 
mittee, although a measure barring 
coin-operated gasoline pumps and 
mechanically controlled delivery noz- 
zlies Was enacted into law. 

At Jamestown, N. Y., some station 
attendants circulated a petition for a 
city ordinance banning self-serves, 
but the move apparently has been 
abandoned. The city council is re- 
ported not interested. 

New stations are being erected in 
Buffalo and its environs, but all re- 
portedly are intended for conven- 
tional operation, although self-serves 
are not specifically banned. 

However, much of Buffalo, an old 
city, is crowded; the fire board has 
somewhat arbitrary powers, and cer- 
tain municipal officials take the at- 
titude that the self-serve is too much 


of a2 fire hazard. Also, bans against 
it are being proposed in some town- 
ships in the Buffalo area. 

Much the same kind of situation 
prevails in Massachusetts. This state 
has rules administered by the state 
fire marshal which discourage self- 
serve operations, but the rules are 
deemed in need of tightening by the 
Retail Gasoline Dealers’ Assn., Inc., 
of Massachusetts, among others. 

This association is supporting pro- 

posed rule amendments on which a 
state safety committee is expected to 
act early in September. At the same 
time, the state’s only two self-serve 
projects to date, one at Worcester, 
the other at Springfield, were defeat- 
ed when the local fire chiefs refused 
permits for their operation. 
New Jersey has a self-serve ban 
(now under legal attack as uncon- 
stitutional by Rein Motors, Hacken- 
sack, which was on a self-serve basis 
for a time before the ban went into 
effect). 

Rochester, N. Y., anticipated pos- 
sible appearance of the _ self-serve 
with an ordinance prohibiting it, and 
Niagara Falls, N. Y., is in a fair way 
of doing the same thing with a pro- 
posed ban before its city council. 

New York City’s present fire code 
makes it virtually impossible, as a 
practical matter, for the self-serve 
to make any headway within its 
boundaries. The code requires that 
everyone who is to operate a gaso- 
line pump has a certificate of fitness 
from the fire department. There 
isn’t a sign of a self-serve in the big 
town. 





New  self-serv- 
ice stations are 
expected to be 
erected in the 
M:l!waukee-Kenosha-Racine area as a 
! lt of the ruling of the Wisconsin 
Iniustrial Commission authorizing 

operations if they adhere to 
suingent regulations set up by the 
nission. (See story on p. 18 for 
serve rules. ) 

ording to I. F. Statz, super- 

of fire prevention safety for 

’mmission, the decision to per- 
self-serves to operate in Wiscon- 
was reached only after a close 
St of the state’s first self-serve 
it Crosse, and receipt of a report 
an insurance company rating 





Mr. Castle 


bu: au which considered self-serves 
t a better risk than conventional 
st ns 
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MIDWEST—By Leonard Castle 


Self- Serves Termed ‘Safer’ 


As Wisconsin Gives Them OK 


It was this report, Mr. Statz told 
NATIONAL PETROLEUM NEWS, which 
convinced the commission that self- 
serves should be permitted to operate 
if they meet the strict requirements 
set up by the commission. The insur- 
ance company report, he said, stated 
that there was considerable less spill- 
age at self-serves than at convention- 
al stations, that self-serves were 
much better equipped to combat fire 
and explosions, and observed much 
stronger safety rules than the usual 
service station. 

The state’s first self-serve, operated 
by Wilkinson Fuel Co. at La Crosse, 
is able to conform to the new regula- 
tions, Mr. Statz said. La 
second self-serve, the Home Oil Co., 
does not meet commission require- 
ments as yet and, according to per- 
sonal observations by this 


Crosse’s 


corres- 
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pondent in La Crosse last week, is 
operating as a conventional station, 
while maintaining the same posted 
prices as the Wilkinson station. 

That the Wilkinson self-serve is 
grabbing off a major share of the 
Lea Crosse gallonage is shown by 
official tax figures reported to the 
motor fuel tax division. The Wilkinson 
station paid taxes on 158,027 gals. 
during May. A gallonage of around 
30,000 a month previously was con- 
sidered tops for major company con- 
ventional stations in downtown La 
Crosse. The city’s new co-op station, 
two blocks from the business section 
and a block from the Wilkinson self- 
serve, paid taxes on 33,205 gals. dur- 
ing May. 

* + “ 

Wisconsin oil men believe that the 
commission's order will result in sev- 
eral new self-serves being built around 
the heavily populated and industrial- 
ized area of Milwaukee, Kenosha and 
Racine. Several operators there re- 
portedly were ready to move toward 
self-serves as soon as the commis- 
sion’s order was issued, 

Some members of the Milwaukee 
City Council reportedly are opposed 
to self-serves and are drafting an 
ordinance to outlaw them within the 
city. But, it was pointed out, self- 
serves still could be erected outside 
the city on major highways which 
carry heavy traffic between Milwau- 
kee and Chicago. 

One angle about self-serves which 
is puzzling Wisconsin oil men is what 
will happen during the state’s rigor- 
ous winter. The Wilkinson station, 
which opened in April, obviously is 
doing a big business during the warm, 
sunny dry months of summer. But 
will the consumer still be willing to 
climb out in the biting cold of a Wis- 
consin winter, with the temperature 
often at 20° below zero or lower, 
and combat snow and slush to save 
tc on a gal. of gasoline by filling 
his own tank? Or will he transfer 
his wintertime business to a con- 
ventional station? One prominent 
Wisconsin oil man foresaw the pos- 
sibility of the self-serves operating 
as self-serves only during warm 
weather and switching to a conven- 
tional operation during the winter. 
These are questions which probably 
won't be answered until next Decem- 
ber or January. 

* * 


According to Mr. Statz, the com- 
mission regulation which will make 
it most difficult for self-serves to 
operate is one requiring four em- 
ployes for the station’s first six pump 
islands. These employes are: super- 
visor in the central control tower, 
one instructor, one attendant and one 
cashier. Under no circumstances may 
the supervisor, instructor or atten- 
dant serve as acashier. The regulation 
provides there must be one additional 
instructor or attendant for each addi- 
tional three pump islands, or fraction 
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... Of every 4 
truck tanks we build, 


3 are repeat orders 


That's because Quaker City truck tanks give out- 
standing service. Hundreds of Quaker City tanks 
are still serving efficiently after 20 years of 


operation . . . still making money for their owners! 





1,200 gallon stock truck tank. Our most popular 
standard model. Immediate delivery. 





De luxe, custom-built, 1,000 gallon truck tank. 
We can build a truck tank to your individual 





specifications, whatever they may be. 


STANDARD OR CUSTOM-BUILT MODELS 
OF ANY SIZE, TO MEET ANY REQUIREMENT. 
COMPETITIVE PRICES; PROMPT DELIVERIES. 


QUAKER CITY IRON WORKS 


3400 Gaul Street . Philadelphia 34, Pa. 
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hereof. If the station is not equipped 
vith a control tower, one supervisor 
1ust be on duty in addition to one 
ittendant for each two, or fraction, 
ump island. 

The regulations prohibit the use 
f coin-operated pumps and hold-open 
ievices for nozzles, requiring that 
1ozZles must be operated manually. 
Before converting a conventional sta- 
ion to a self-serve, or erecting a new 
self-serve, the operator must submit 


plot plans in triplicate to the com- 
mission and receive its approval. 

A master switch must be installed 
at a central control point by which 
electric power may be disconnected 
instantly at all pumps. Each pump 
island must be equipped with an ap- 
proved fire extinguisher, The drive- 
way must be 24 ft. wide between pump 
islands and between pump islands and 
buildings, and no more than four 
pumps may be placed on one island. 





Retail gasoline 

dealers, who fea- 

Mr. Breese ture reduced 

prices aS a mer- 

chandising attraction, are tussling 

with a problem—a legislated ban on 
price-cut signs. 

Governor Earl Warren signed a 
new state law concerning gasoline 
price signs adopted by the California 
legislature, and it becomes effective 
Sept. 24. An existing law already 
prohibited the signs, according to an 
interpretation issued by the state at- 
torney general’s office last autumn. 
But the law was not held effectual 
for juridical action, and the enforce- 
nent officers have found it difficult 

prosecute alleged violators. 

An amendment to the existing law, 

gives the enforcement agency a 
lub, and a lot of Indenpendent 
lealers a migraine headache. The 
amendment specifically prohibits the 
use of the words “save’’, “off’’, “dis- 
count”, “less”, “below’’, or any other 
Synonym announcing a reduced price 
nm signs or advertisements referring 
gasoline or motor oil UNLESS the 
advertised reduction is matched by 
a quotation of the total price, includ- 

taxes, in letters and numerals of 
ual size on the same sign or adver- 
ement. 

This affects three groups in gen- 
il: self-service stations, chains of 
ge super-service stations and 
zens of Independents. 

Chis will particularly inconvenience 





+ 


'-serve operators because their 
rchandising line has been—serve 
irself and save 5c a gallon. 

‘hains of super-service stations, 


h as Craig Oil Co., advertise a 
ount in which they give coupons 
viding for a reduction of so much 
allon on future purchases. 
nee convenience is rated as one 
the principal factors influencing 
purchase of gasoline, an eye-stop- 
Sign is regarded a useful way 
ttract a motorist who is ready to 
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PACIFIC COAST—By Frank Breese 


Ban on Price-Cut Signs Seen 


Headache for Many Dealers 


buy and is scanning the signs looking 
for a good price. Furthermore, in 
keeping with the principle that the 
more concise the outdoor signs, the 
setter, dealers have limited their 
pitch to a punchy phrase proclaiming 
a savings. 

When the attorney general’s in- 
terpretation was announced last year, 
many of the stations complied. The 
Rothschild serve-yourself stations 
changed their signs over to “‘Save-5 
Gasoline” and registered that as the 
brand name. 

The problem now is that strict 
conformity means that the signs will 
contain the retail price, the amount 
of taxes and the discount in equa? 
size numerals. That means a clut- 
tered-up sign which may be confusing 
to bargain-hunting motorists. 

Self-serve operators claim the legis- 
lation was pushed through by inter- 
ested parties to harm the self-serves. 
They charge it is a violation of the 
spirit of free enterprise and discrimi- 
native. If applied to merchandising 
in general, they argue, it could dam- 
age the competitive system. 

Enforcement officers, welcoming a 
clear-cut regulation, contended that 
the law will eliminate a lot of mis- 
leading signs. 

~ * * 

The Western Oil and Gas Assn. set 
up a “marketing ordinance commit- 
tee’ to handle general municipal ordi- 
nance matters in the California area 
affecting the distribution of petro- 
leum products. That pertains to af- 
fairs not requiring the specialized at- 
tention of WOGA'’s technical com- 
mittees. 

Members of the committee are: R. 
S. Bowers, Standard Oil of California; 
Douglas C. Gregg, Union Oil; A. L. 
Knipping, Jr., General Petroleum; 
James S. Morse, Shell Oil; J. L. Stur- 
geon, The Texas Co.; W. O. Thorn- 
dyke, Tide Water Associated, and 
David Will Richfield. 
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The Hancock Oil Co. has launched 
its own campaign to plug the Amer- 
ican free enterprise system. 

It has put out a comic-style booklet 
entitled “Jack Pot’ which tells how 
and why Americans, under the free 
enterprise system, have more indi- 
vidual wealth and more advantages 
than any other people in the world. 
The booklets are distributed by 
Hancock dealers. 

The growth of the Hancock Co. 
itself, as California’s largest Inde- 
pendent, is cited as an example of the 
workings of the system. After the 
seven West Coast majors, all inte- 
grated companies, Hancock is the 
biggest gasoline distributor (about 
15,000,000 gals. monthly). 


* * * 


Following the lead of Richfield Oil, 
another “rust-proof gasoline” has been 
introduced in the Greater Los Angeles 
area. It is called Rio Grande rust-proof 
gasoline, labelled by Rio Grande Pe- 
troleum Products and distributed by 
three loca! companies. In a trade- 
paper advertisement, they called for 
“100 new dealer accounts” to handle 
“the greatest development in the past 
10 years”. Included in the advertise- 
ment addressed to gasoline dealers 
was the line. “We will treat you 
right,” 

* * * 

Western briefs:—-Empty for almost 
six years, General Petroleum’s 2,500,- 
000-bbl. reservoir in the Torrance tank 
farm is now receiving fuel oil. Be- 
cause of the over-supply of residuals, 
it has been necessary to store fuel 
oil in the big reservoir for the first 
time since November, 1943... All 17 
Nevada counties have accepted the 
optional gasoline tax of one cent a 
gallon. The 1949 legislature raised 
the tax from 4 to 5%c with one 
cent being allocated to the counties, 
each of which had the option of re- 
fusing the levy in its jurisdiction 
The Southern Pacific .Railroad Co. 
issued figures pointing out that $1 
worth of Diesel fuel provides the 
same results as $2.32 spent for fuel 
oil in steam engines ... Construction 
on Union Oil’s $5,000,000 research 
plant in Brea (within Greater Los 
Angeles) is scheduled to begin in 
September. Consisting of 12 build- 
ings with approximately 120,000 ft. 
of floor space, the plant will occupy 
a 100-acre tract and provide em- 
ployment for 200 to 300 persons 
The California State Fish and Game 
Commission announced cancellation 
of permits of a dozen oil companies 
to use dynamite in underwater ex- 
plorations off the Southern California 
coast. Action was taken to prevent 
unnecessary loss of fish life during 
the summer months when large num 
bers of migratory fish are in the 
area. Suspended operations are in 
waters between Ventura and Santa 
Barbara, about 100 miles north of Los 
Angeles. 
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James E. Pew—Natural Gasoline Assn. of America President 


James E. Pew, recently-elected president of the Natural 


Gasoline Assn. of America, preaches conservation of 


natural gas with the fervor of a religious revivalist. 


It isn’t that he has suddenly “gotten religion.” His 
first contact with the natural gas industry was in west- 


ern Pennsylvania and West Virginia where every foot 
of gas counted. Armed with a bucket of soap suds, he 
swabbed pipeline connections and watched ‘for telltale 
bubbles that would reveal the slightest leak. 


Little wonder that he was taken back some years 
later to find natural gas flared in the Southwest. His 
interest in conservation was born on the spot. 


Although still in his 40’s, Jim Pew likes to tell friends 
that his connection with the natural gas industry dates 
back to the horse and buggy era. Actually, he visited 
properties of the Peoples Natural Gas Co. of Pittsburgh 
at the age of four with his father, John G. Pew, then 
president of that company and now president of Sun 
Shipbuilding and Dry Dock Co. And the trip was made 
with horse and buggy. 


Mr. Pew received the Hanlon Award of the Natural 
Gasoline Assn. in 1945 for outstanding service as director 
of the Natural Gas and Natural Gasoline Division of the 
Petroleum Administration for War. He was with PAW 45 
months and during his last two years helped double the 
country‘s production of natural gasoline and related 
products used in synthetic rubber, aviation gasoline and 
chemicals. 


Shortly after V-J Day Mr. Pew was appointed manager 
of Sun Oil Co.’s newly-created natural gas and natural 
gasoline division of its production department. Under his 
direction Sun launched a $25-million program for the 
conservation and efficient use of natural gas. Several 
natural gasoline and pressure maintenance plants have 
been completed and others are under construction. 


Mr. Pew’s first jobs were with Sun Oil Co. He worked 
with scouts in Oklahoma during summer vacations and 
at a manganese ore mill in Cuba between courses at 
Cornell University and Massachusetts Institute of Tech- 
nology. Leaving M. I. T. in 1923, he joined the United 
Natural Gas Co. at Bradford Pa. Later, he was with 
the Mellon Institute at Pittsburgh, the Hope Natural Gas 
Co., and, prior to World War II, the Virginian Gasoline 
and Oil Co., Charleston, West Virginia. 

Baseball was his favorite sport as a youth and several 
misshapen fingers offer evidence of hours spent behind 
the plate as a catcher. Later he went in for fly-fishing 
and today his hobby is cleaving the waters of Chesa- 
peake Bay with his 36-ft. cruiser. 

Mr. Pew was married in 1923 to the former Marjorie 
Harvey, of Media, Pa. They have two children, Jan¢ 
wife of Richard Wetherill, Wrightsville Beach, N. C., an 
Betty, wife of William Housel, Williamsport, Pa., and : 
grandson, Richard Wetherill. Their home is on Jaffre) 
toad, Malvern, Pa. 

Mr. Pew is a member of the Philadelphia Country Clu! 
and the Corinthian Yacht Club of Philadelphia. 
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Trend to Co-Op Conversion 


ExpandinginSmall Business 


, Letters to Congressmen Indicate Many Companies 
Taking The Step in Order to Remain in Business 


By ANDREW R. PATLA 
NPN Staff Writer 


WASHINGTON Public reaction 
a recently introduced anti-co-op 
tax privilege bill gives further indi- 
ation that small businessmen in 
‘er-increasing numbers are finding 
necessary to “get in or get run 
ver” by co-op organizations compet- 
ng with private business. 


Growing concern over co-op expan- 
sion is also being felt on Capitol Hill 
vhere one congressman—in private 
fe a hardware merchant—said he, 
“seriously considering turning 
-op to put myself on an equal basis 
th the non-farm who are 
ng tax-free money to expand their 


Oo, 18 
cO-Ops 


nesses. 


He is Rep. Hill (R., Colo.), member 
the House Small Business Com- 
tee, who maintains that the only 
ng delaying him in this step is 

hope that the Iowa jobber co-op 
ision will provoke such a whole- 

flood of conversions in 
ler industries as to prod Congress 
to wiping the tax privileges of the 


Ops. 


co-op 


Decision of the Iowa Independent 
Jobbers Assn. to convert to co- 
status, the congressman 
presents a _ natural 
ents” when independent business- 
n are forced to compete with tax- 
mpt co-ops. An act of Congress 
ms to be the only real solution to 
matter, but there is no 
ly prespect for such legislation, 
Hill adds. 


asserts, 


course of 


co-op 


\nother member of House Appro- 
ations Committee, Rep. Jensen 
Iowa), in commenting on pres- 
Treasury Department regulations 
ch permit non-farm co-ops to de- 
t patronage dividends from tax- 
income, remarked: 
When we have government by 
instead of government hy law 
s the today—this thing is 
nd to happen. If the original let- 


case 
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ter of the law had been adhered to 
and non-farm co-ops had not been 
permitted to keep tax-free money fo! 
expanding into all types of competi- 
tive business, we would not have the 
situation that exists today when in- 
dependent businessmen feel they have 
to turn co-op to protect themselves 
against non-taxpaying competition.” 


Receives Flood of Letters 


Meanwhile, letters sent to the of- 
fice of Rep. Mason (R., Ill.) offer fur- 
ther proof of co-op growth in many 
fields where independents 
are finding that conversion to co-op 
status is the only means of staying 
in business. Mr. Mason is author of 
legislation (H. R. 
holes now being exploited by co-ops 
and other tax-exempt organizations 
to escape federal income tax pay- 
ments. 


business 


5064) to close loop- 


re-iterated his be- 
decision of Iowa jobbers to 


This week, he 
lief that 
make their association a co-op “was 
a last-ditch defensive action” in order 
to stay in business. 


Typical of the many letters which 
tell of having to fight “fire with fire” 
in various small business fields is the 
following from an Indiana wholesale 
grocery concern: 


“IT am for the bill but would like 
to say that unless it is passed at this 
session, We have plans fully made 
(and they are legal under existing 
laws) to form ourselves and our re- 
tail grocery customers (about 400 of 
them) into a tax-exempt co-op. 
We also plan to suggest the 
course of action to all wholesale 


same 
’ToO- 
cery jobbers over the country.’ 

A Midwestern 
writes: 


insurance agent 


“We have in our community of 30,- 
000 many ventures, including 
building supplies, gasoline, oil, coal, 
lumber, grocery store, funeral home, 
automobile and fire and life insurance 
and many others. I believe the big 
threat is the fact that more busi- 


co-op 


forced into the 
survive and that the 
few remaining enterprises will 
simply disappear. Our own state 
has fostered this movement from its 
very start, but I do believe that the 
public is beginning to see the light 
and that the momentum of the move- 
ment will be stopped. . . If the men in 
our government feel that this co-op 
movement is healthy for our nation, 
then it is high time that the people 
wake up and clean house in Wash- 
ington.” 


nesses will be 
movement to 


co-op 


free 


Co-Op Member Speaks 


“While I’m a co-op member myself, 
I still feel very strongly that they 
should pay their proportionate tax,” 
writes the owner of a Wisconsin can- 
ning company who obviously isn’t a 
co-op member by choics 

An Illinois grain, coal and seed 
dealer comments: 

“Every day we read of more and 
more small grain being 
bought out by the co-ops, and in our 
own territory several grain elevators 
have just recently turned co-op. At 
the present time we are co-op mem- 
bers, not because we wanted to, but 
because the movement to beat taxes 
large that it is al- 
ready to the point of getting in o1 
getting run over.” 


companies 


is becoming so 


And from a Connecticut dairy and 
feed manufacturer: 

“It isn’t hard to understand why 
one of our neighboring feed competi- 
tors has changed to a co-op. If the 
present trend is continued, we will 
all be forced to do the same thing or 
retire from business.”’ 

Finally a Texas tailor remarks 

“The untaxed co-ops ars 
up everywhere in every vicinity 
Each time a new one goes in, the tax 
load of the independent and 
businessman is increased proportion- 
ately.” 

Although hope for any action by 
Congress on the Mason Bill this year 
still remains dim, Mr. Mason 
express growing optimism for his 
bill in view of recent devel- 
opments. 


springing 


small 


does 
several 


Current talk, he explains, is that 
Congress will not adjourn this sum- 
mer but will merely recess at the end 
of July and reconvene after Labor 
Day to attempt to solve budget defi- 
cits which should become more ap- 
parent by then. At that time, Mr. 
Mason feels his tax measure might 
be more warmly regarded. He points 


out, also, that his bill would provide 
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one of the more logical methods for 
recouping government _ collections 
should Congress feel compelled to re- 
peal federal excise taxes. 


Reports Growing Interest 


Mason adds that, although his bill 
is still tied up in House Ways and 
Means Committee, his congressional 
colleagues are displaying growing in- 
terest in the measure, undoubtedly 
prompted by increasing inquiries 
from their constituents back home. 

Although it has been more than a 
month since the Mason bill was first 
introduced on the House floor, only 
two letters, among the scores re- 
ceived by the congressman’s office 
from almost every state in the union, 
are opposed to passage of the mea- 
sure. 

One letter charged that in view of 
the “exorbitant” taxes being levied 
today by the federal government a 
co-op status was necessary to stay in 
business. It suggested that govern- 
ment economy rather than increased 
scope of taxation was the answer to 


present budget deficits. The second 
letter, signed by a southern electric 
power co-op, strongly criticized Mr. 
Mason’s “shallow” thinking gnd as- 
serted that co-ops don’t pay taxes 
because they realize no profits. 

Judging from the proportion of let- 
ters filed with Mr. Mason’s office the 
co-op influence is resented most 
strongly in the fields of: milling, 
hardware, furniture and lumber and 
fertilizers. In addition, co-op opposi- 
tion was voiced also from the fol- 
lowing business and civic fields: 

Automobile parts and accessories, 
office equipment storage, oil, jewelry, 
department stores, creameries, farm 
and office equipment manufacturers, 
upholstery, baked goods, drugs, real 
estate, hatchery, coal, oil burner, dye- 
stuff, automobile distribution, various 
metal product manufacturers and dis- 
tributors, boards of trade, business- 
men’s associations, superintendents 
of public school systems, livestock 
exchanges, lawyers, bankers, mayors, 
chambers of commerce and news- 
paper editors. 


Investigation of Co-Op Tax Exemption Urged 
By Doughton; Iowa Jobber Savings Minimized 


NPN News Bureau 

WASHINGTON Two congress- 
men expressed their views of co- 
operative tax-exemption privileges, 
one of them urging an investigation 
by Congress and the other express- 
ing doubt that the recent move of a 
jobber group to convert to co-op 
status would result in any tax sav- 
ing. 

Chairman Doughton (D., N. C.) of 
the tax-writing House Ways and 
Means Committee told NPN last 
week that a “thorough investigation” 
of co-op tax privileges should be 
made as soon as possible. 

Follow-up corrective action will 
be necessary, Mr. Doughton added, 
if study should show that tax col- 
lections are suffering as a result of 
wide-spread conversions to co-op 
status and that businessmen are be- 
ing forced to operate as co-ops be- 
cause of tax discrimination in favor 
of co-ops. All business should be 
assessed with “fairness, justice and 
equity,” he asserted. 

Mr. Doughton said that comments 
from his colleagues and letters to his 
committee indicated that more and 
more businesses were finding it dif- 
ficult to compete with co-ops. He 
cautioned, however, that “there’s a 
lot of smoke to be cleared away be- 
fore we can see how big the fire is.” 

It was Chairman Patman (D., 
Tex.) of the House Small Business 
Committee who last week told NPN 
that he doubted seriously whether 
individual jobber members of Iowa 
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Independent Oil Jobbers Assn. would 
achieve any savings in taxes as a 
result of the group’s decision to con- 
vert to co-op status. 

Patronage dividends resulting from 
state-wide co-op buying of product, 
he contended, must still be accounted 
for by jobbers on their own com- 
pany books. The Texan maintained 
that the only appreciable advantage 
accruing to jobbers through co-op 
association status would result from 
joint purchasing economies _ that 
might better jobbers’ competitive 
position. 


Mr. Patman scoffed at the idea 
that legal shift of many businesses 
from corporations and partnerships 
to co-ops would deplete federal tax 
revenues. Instead, he believes that 
such wholesale conversions might 
actually bolster tax receipts since, 
in many cases, individual income 
taxes are higher than business taxes. 


Arguments that co-op “savings” 
should be subjected to income taxes 
prior to distribution of patronage 
dividends are “rather far-fetched,” 
Mr. Patman also asserted. Those 
savings, he said, ‘“‘shouldn’t be taxed 
any more than you and I should be 
taxed for savings resulting from 
pooling together to buy several suits 
at quantity discounts.” 

In answer to charges that co-ops 
often retain “savings” for reinvest- 
ment, Mr. Patman pointed out that 
statutes require distribution of such 
funds and that co-op members are 


liable for their individual shares in 
the “savings’’ though no cash distri- 
bution of the funds are made. 

In a committee report of April, 
1946, Chairman Patman _§ strongly 
defended the co-op movement, de- 
scribing it as a “very healthy addi- 
tion to the American economy.” 


Hallanan Blasts Attacks 
On Bigness of Business 


Special to NPN 

CUSHING, Okla.—“It is not a gov- 
ernment function to destroy big or- 
ganizations of business just because 
they are big and integrated,’ NPC 
Chairman Hallanan told oilmen last 
week speaking at the dedication of 
the new 1,000 mile Basin and Ozark 
pipe line systems. 

Mr. Hallanan recognized the neces- 
sity for the government to protect the 
small operator from “unfair and de- 
structive competition,” but said that 
America has more to fear from the 
“giant of government” than from big 
business. He cited Great Britain as 
a victim of socialist-managed econ- 
omy. 

Describing the growth of demand 
for petroleum products, Mr. Halla- 
nan said, “These enormous demands 
could not have been supplied by in- 
dividual effort . . . The needs of the 
people became so enormous in oul! 
dynamic economy that only giants 
could do the job of meeting thos 
needs.”” He added that the critics of 
these giant corporations ignore ths 
fact that only through the efforts of 
such large business organizations 
could the demands of the American 
people be satisfied. 

Referring to the construction of 
the Basin and Ozark Pipe Line Sys- 
tems, Mr. Hallanan pointed out that 
some of the tasks faced by big busi- 
ness are so enormous in their de- 
mands upon capital, labor and tech- 
nological skill that gaint corporations 
must combine forces to get the job 
done. The Texas, Shell, Sinclair and 
Empire oil companies were behind th: 
construction of Basin and Ozark sys- 
tems. 

In conclusion, Mr. Hallanan said 
that the oil industry and the Ameri 
can people “are willing to matcl 
their record against that of any go\ 
ernment-controlled economy in th 
world.” 


New Refinery Unit for Co-op 


Special to NI 
MOUNT VERNON, Ind. —Indian 
Farm Bureau Co-operative Assn. wi!! 
install a Fluid catalytic cracking un'' 
at its refinery here. The unit, with 
capacity of 4,000 b/d charge stock, 
being engineered by Universal (¢ 
Products, and will be built by t! 
farm bureau refinery’s own constru¢- 
tion force. 
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Jersey Men See Increased Imports 
Of Residual as ‘Gas’ Yields Grow 


Jobber Spokesman Says Too Much Already Being 
Done for Producers on ‘Artificial Price’ Supports 


By RAYMOND E. BJORKBACK 
NPN Staff Writer 


More residual fuel oil will be com- 
ing into the U.S., principally from 
South America, because domestic re- 
finers are putting more and more 
emphasis on gasoline yields while 
home demand for all products con- 
tinues, and undoubtedly will con- 
tinue, to grow. 


Officials of Jersey Standard and 
\siatic Petroleum Corp. so informed 
a subcommittee of the House Small 
Business Committee in New York 
City last week by way of assuring 
the group that foreign oil is being 
imported only to supplement—not to 
supplant—domestic oil. 


The subcommittee has been hold- 
ing hearings on the question of limit- 
ing oil imports at the behest of In- 
lependent producers. 


Harry B. Hilts, secretary of At- 
lantic Coast Oil Conference and Em- 
pire State Petroleum Assn., sug- 
gested to the congressional group 
that too much already is being done 
for domestic producers in the way of 
what he called “artificial” price sup- 


ports. 


Do away with state allowables, 
which have been cut back so as to 
hold up the price of crude, he said, 
and jobbers and distributors such as 
he represents will have a favorable 
price for No. 2 fuel, and will go out 
ind build more demand for producers 
» meet, 


- 


\long with Eugene Holman, presi- 
dent of Jersey Standard, and John A. 
Walstrom, vice president of Asiatic, 
Mr. Hilts warned against use of any 
formula by the government to regu- 
lace the free flow of oil into the 
country—any interference with the 
0 industry’s traditional way of 
dealing with supply and demand 
problems in the best interests of the 
nation. 


Mr. Holman said he would “be the 
fest to say, ‘Let’s do something 
about it,’” if the domestic oil in- 
dustry should be adversely affected 
by incoming foreign oil. As he had 
i a previous appearance before the 
Suscommittee in Washington, Mr. 
Hi'man gave assurances that Jer- 
Se\'s foreign investments are made 
to upply foreign markets and back- 
domestic reserves, and that Jer- 
se’ 1s as much interested in its do- 
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mestic investments as is the next 
company. 

Howard M. Herron, board chair- 
man of Bahrein Petroleum Co. and 
the Caltex group of companies, pre- 
dicted that the day is not so far off 
when foreign oil will actively seek 
a market in the U.S. 

When asked, “How soon?” he 
hazarded the guess that this change 
will start five years from now and 
possibly reach a peak in 10 to 15 
years. 

He suggested that in perhaps 50 
years “there won't be the oil here” 
to take care of U.S. needs. At the 
same time, he expressed the opinion 
that in the near future Middle East 
oil will have no such encouragement 
as exists today in the price spread 
which allows that oil to be trans- 
ported here. 


Howard W. Page, assistant to the 
president of Jersey Standard, report- 
ed that Jersey estimates its affiliates 
will be bringing into the U.S. this 
month 92,000 b/d of crude, 127,000 
b/d of residual and 100 b/d of “mis- 
cellaneous” oil. In August, he added, 
Jersey estimates its affiliates’ impor- 
tations will be at rate of 44,100 b/d 
of crude, 136,000 b/d of residual, and 
100 b/d of “miscellaneous.” 


Sees Higher Residual Imports 


“It appears necessary to import 
increased amounts of residual to bal- 
ance customers’ requirements,” Mr. 
Page said, adding that residual yields 
in U.S. have been declining every 
year since the war, as gasoline yields 
have been increased, and that con- 
sumption of all petroleum products 
is bound to keep on climbing. 


Mr. Walstrom reported Asiatic has 
been selling residual from Venezuela 
or the Netherlands West Indies to 
importers on the Eastern Seaboard 
at the rate of about 47,000 b/d so 
far this year, and expects such sales 
to increase to about 75,000 b/d next 
year. 

Rep. Keogh (D., N. Y.) conducted 
the sessions for this testimony with 
the aid of O. H. Ellis, head of his 
committee’s staff. 


It was suggested to Mr. Holman 
that Independent producers are par- 
ticularly uneasy about foreign oil 
coming into the U.S. in the present 
dollar shortage overseas. 


Mr. Holman pointed out that, “We 
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had dollar problems before the war, 
but we managed to work out our 
difficulties and get a reasonable re- 
turn on our money.” Also, he said, 
“The world needs more oil and we 
think, foreign markets are expanding 
and will continue to do so.” 

Further, Mr. Holman observed that 
the U.S. market can be more eco- 
nomically supplied from domestic 
crude than any other. 


Gird for Big Imports Battle 


Meanwhile, leaders of Independent 
Petroleum Assn. of America were 
meeting at NPN press time to plan 
final strategy for an effort to get 
Congress to place a quota limit on 
oil imports. Summoned to the meet- 
ing were members of IPAA Execu- 
tive and Import Policy Committees 
and all state vice presidents. 

The matter of oil imports became 
a topic of the oil industry’s labor 
element too when Oil Workers In- 
ternational Union (CIO) last week 
fired what appeared to be the open- 
ing shot of a campaign against the 
importation of foreign oil. 

The union’s official publication, 
International Oil Worker, came out 
with a full front page cartoon, edi- 
torials and stories blasting major oil 
companies for purchasing foreign oil 


The cartoon, covering the entire 
front page, pictured “major U.S. oil 
companies” opening a valve releasing 
“90c bbl. foreign oil’ in a flood that 
was drowning out “wage earners,” 
“U.S. oil towns” and “Independent 
operators.” 

An editorial in the same issue ac- 
cused American oil companies of 
“producing oil in foreign countries at 
low prices—exploiting the lands and 
people, to which that oil belongs, 
through poor wages—and selling it in 
the artifiicially high U.S. market.” 

Oil Worker also quoted the Kil- 
gore, Tex., Daily News Herald as 
saying: “The Independent oil indus- 
try in America is in serious dangpr 
of being drowned in a tidal wave of 
imported crude.” According to the 
publication, the Kilgore local was 
advised by Atlantic Refining Co. that 
20% of its hourly paid employes in 
East Texas oil fields were to be laid 
off. 

In another article in the same is- 
sue the Oil Worker accused Cana- 
dian companies, “mostly subsidiaries 
of U.S. firms,” of buying crude at 
half the price paid for it in U.S. and 
selling it to both Canadian and U.S. 
consumers at a “neat profit.” 


Backs Mexican Loan 


On another front, President Tru- 
man last week reiterated his support 
of a U.S. loan to Mexico for oil de- 
velopment purposes. At the same 
time, however, he declined to say 
what progress is being made towards 
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actual extension of financial aid by 
this government. 

However, last week NPN learned 
that this government has communi- 
cated to Mexico an outline of the 
basis on which U.S. might be willing 
to consider negotiating an oil loan 
and the proposal now is being studied 
in Mexico City. 

It is understood that State Depart- 
ment has advised Mexico U.S. would 
be willing to establish a limited line 
of credit, provided funds made avail- 
able are used for other than oil ex- 
ploration and development purposes 
and subject to meeting by Mexico 
of certain other conditions. 

Gordon Duke suggested the possi- 
bility that, in her own good time, 
Mexico would modify her oil regu- 
lations so as to allow private oper- 
ators to participate in Mexican oil 
development and also to have “a 
voice” in management of producing 
properties. 

In a letter to Frank M. Porter, 
president of Mid-Continent Oil and 
Gas Assn., he said the proposed oil 
loan “could go a long way toward 
sctting into motion a chain of events 
Which should lead to beneficial re- 
suits for all Americans and all Mexi- 
cans. He said those who advocate 
a policy of waiting for Mexico to 
open her doors wide to private oil 
operators “are unrealistic.” 

Instead, Mr. Duke said, “It is rea- 
sonable to suppose that public of- 
ficials in Mexico will undertake modi- 
fications in the nation’s petroleum 
regulations only when the following 
has transpired: 

“1—It is clear that changes ar 
necessary. 

“2—They are convinced that such 
changes would be in the long-term 
interest of the people of Mexico. 

“3-—Mexican public 
ports the changes.” 

Mr. Duke concluded: 

‘I believe possibilities are good that 
when all factors are understood on 
both sides of the border, Mexico will 
find it in her interest to modify sec- 
tions of her oil regulations. 


opinion sup- 


Acquires Interest in Spanish Refinery 


In New York Caltex Oil Products 
Co, said last week it has acquired 
24% interest in a refinery project 
(see photo on this page) at Carta- 
gena, Spain, started by the Spanish 
government’s National Institute of 
Industry and native private enter- 
prise, the Spanish Petroleum Co., S.A. 
(CEPSA). 

With the government agency and 
CEPSA, said Caltex, it formed com- 
pany called Escombreras Petroleum 
Refinery, S.A., on June 28 “for the 
completion and operation” of a plant 
well advanced in construction. The 
government holds 52% interest; 
CEPSA, 24%. 

Operations in plant’s first stage 
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Be: 


Gasoline and kerosine product tanks at refinery project at Cartagena, Spain. 
Caltex Oil Products Co. has acquired 24% interest in project which was started 
by Spanish government's National Institute of Industry and Spanish Petroleum Co., 


S. A., a private enterprise. 


Photo shows sand embankments and walls around 


tanks as required by government regulations 


with capacity of 5,000 b/d are ex- 
pected by the end of this year. 

“Designs are now underway to 
complete the refinery and to increase 
its capacity to 20,000 b/d,” Caltex re- 
ported, adding: 

“The completed refinery will have 
the most modern equipment for crud 
distillation, thermal reforming. poly- 
merization and other facilitics for the 
production of high grade petroleum 
products.” 

For the first time since inception 
of the Marshall Plan program, Eco- 
nomic Co-operation Administration 
last week agreed to underwrite an 
oil equipment purchase deal for a 
European country. 

Involved is a $7,950,000 project for 
rehabilitation. of Wwar-bombed lube 
oil manufacturing facilities and for 
installation of a new reforming unit 
at the Trieste, Italy, refinery of 
Aquila S.p.a. Tecnico Industriale. Of 
total cost, $4,250,000 will be financed 
out of ECA funds, largely for equip- 
ment purchases in U.S., and balance 
out of local currency. 

ECA reported the lube plant would 
have capacity of 610 b/d and that 
reforming unit would be used to im- 
prove octane value of gasoline base 
stocks. 

Refinery is Italian-owned, with 
Fiat Co. the major share _ holder. 
Nearly cdestroyed by bombs. it re- 
sumed operations in June, 1947, and 
at present has crude throughput ca- 
pacity of 12,000 bd. 

Meantime, another sign of a re- 
laxation of past ECA policy was to 
be found in an otherwise routine 
announcement that agency had in- 
creased by $59,000 an earlier $357,000 
authorization to The Netherlands for 
procurement of “construction and 
mining equipment” in the U.S. 

A check of project papers disclosed 


that the Dutch had been told that, 
of this total, they could use “not 
more than $175,000” for purchase of 
oil well drilling items or ‘“‘for items 
to be included in facilities for 1 
fining, storage, transportation or d 
tribution of crude oil and petrole 
preducts.” 


Runs to Stills, Crude 
Production Decline Again 


NPN Ne B 
NEW YORK—Crude oil production 
and crude runs to stills are lowe 
than the previous week, API statis- 
tics for the week ended July 9 show. 


Crude production was 4,667,750 b d 
compared with 4,819,950 for the pre- 
vious week. Crude runs to stills were 
5,201,000 b/d compared with 5,241,000 
b/d a week’ earlier. 


Gasoline stocks showed a slight 
decline, from 114,000,000 bbls. to 115,- 
763,000 bbls. Stocks east of th 
Rockies were 96,914,000 bbls. 


AUSTIN, Tex. Texas produced 
59,139,021 bbls. of crude oil in May, 
or 4,168,688 bbls. less than the full 
Railroad Commission allowable. 


Underproduction averaged 6.58 
ranging from 21.80% in the Abi! 
district, to 2.26°, in East Texas 


Synthetic ‘Gas’ Line Set 

NEW YORK—H. B. Zachry 
San Antonio, has started const) 
tion of Carthage Hydrocol, Inc.'s 
mile pipe line from gas field in 
Salvador to Carthage’s synthetic 5 
oline plant at Brownsville, Tex., 
cording to Carthage President 
George Gabrielson. 
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Bill Would Push Private Investment, 


Not Government, in Synthetic Fuels 


Murray Measure Would Set up Incentives for 
Businessmen to Invest in Synthetics Plants 


NPN News Bureau 

WASHINGTON—A group of pow- 
erful administration senators finally 

ided last week to omit a provision 
from a@ new “economic expansion”’ 
bill which would have authorized the 
President to inject the government 
directly into the business of producing 
synthetic liquid fuels. 

Such language had been included 
as late as the sixth tentative draft 
of the new bill was dropped from 
he final version, as introduced in 
he Senate. Sen. Murray (D., Mont.), 
leader of the group drawing up the 
measure, told his colleagues in a 
speech that this was done because, 
“some groups, rightly or wrongly, 
have come to regard with concern” 
the idea of government constructing 
and operating synthetic. fuels and 
other type industrial plants. 


+ 
L 
¢ 
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Eisewhere in Washington during 
the past week, Congress drifted along 
in oil matters with no indications yet 
Whether the long-standing tidelands 
ntroversy can be settled by House 
Speaker Rayburn (D., Tex.), or as 
to the fate of the O’Mahoney pricing 
ractices bill. 

However, Speaker Rayburn, who 
has been holding conferences with 
federal and state officials, believes 
that if no settlement on control and 
vnership of tidelands is reached by 
the end of this week then further 
elforts to armve at a compromise 
Vill be use: 3. 

“If we can’t get together this 
week,” says the Texan, “then, in my 
‘inion, we just can’t get together 


Compromise on Synthetics 


The bill introduced by Sen. Mur- 
ray represents a compromise with 
n ires offered earlier this session, 
y the Spence Bill (H. R. 2756) 


wh would have authorized Mr. 
Truman to take the federal govern- 
men! into every phase of the petrol- 
tum ind other industries. 

Also, the new Murray measure dif- 
fers ‘rom a previous bill which the 


Mon'inan introduced this year to 
set a $15 billion RFC fund to ex- 
pan’ national industrial production, 
Witt without private business par- 
CIT on, 

Ins ead of permitting government 
nst uction of plants in specified 
*ssen al expansion areas, as _ pro- 


vosec in earlier drafts, the new Mur- 
ray | would establish a number 
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of “concrete incentives for business 
men to lift their sights’ to meet 
the rising needs of the economy. 


One incentive would be to allow 
private investment in plant capacity 
to be depreciated over a five-year 
period. Others would authorize the 
RFC to insure low-interest rate pri- 
vate bank loans to business, the Com- 
merce Department to promote a pro- 
gram of technological research, and 
the FTC to make a continuing study 
of monopolistic practices. 


Joining Murray in introducing bill 
in the Senate, as intended substitute 
for his and Sparkman’s earlier S. 281, 
were these senators: Chavez (D., N. 
Mex.), Pepper (D., Fla.), Green (D., 
R. I.), Hill (D., Ala.), Kilgore (D., 
W. Va.), Langer (R., N. Dak.), Mag- 
nusen (D., Wash.), Morse (R., Oreg.), 
Taylor (D., Idaho), Sparkman (D., 
Ala.), McGrath (D., R. I.), Gillette 
(D., Iowa), Humphrey (D., Minn.), 
Kefauver (D., Tenn.), Neely (D., 
W. Va.) and Graham (D., N. C.). 


Murray told Senate, as he presented 
measure that there were “no incon- 
sistencies” between it and the eco- 
nomic program of the President, as 
outlined in his midyear report to 
Congress last week. 


Pricing Bill Awaits Action 


The O’Mahoney pricing practices 
bill, already passed by both the House 
and Senate, but in different form, 
still is awaiting action by Senate 
leaders as to what will be done about 
the matter. The Senate can take up 
the bill as passed by the House, or 
ask for a conference to work out 
differences in the two versions, or 
can do nothing. 

Both the Senate and House ver- 
sions contain language aimed at pre- 
serving the rule of law laid down by 
the Federal Circuit Court of Appeals 
at Chicago in sustaining Federal 
Trade Commission allegations of 
price discrimination against Indiana 
Standard in the so-called Detroit 
Case. 

In regard to this case, Dr. John 
Clark, member of President Truman’s 
three-man Economic Advisory Coun- 
cil, told a House Committee last 
week that he was “shocked” by the 
decision of the Circuit Court. He 
said the decision had “all of a sud- 
den”’ removed from businessmen the 
“one solid basis’’ for knowing that in 
meeting a competitive offer they were 
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on safe grounds and wouldn’t bi 
fined or go to jail. 

The court’s ruling, now being ap- 
pealed to the U. S. Supreme Court, 
held that good faith is no defense 
for price differentials if effect may 
be to substantially lessen competi- 
tion. 

His shock at the court’s decision, 
Dr. Clark declared, resulted from 
his own experience in business hav- 
ing given him “such a high regard 
for the need of a law the business 
man can understand, one so phrased 
that he will know what he can and 
can’t do.” 

The presidential advisor at first 
hesitated to discuss the Detroit Case 
ruling, recalling that he was at one 
time Indiana Standard’s executive 
in charge of sales, but consented to 
do so at urging of members of a 
House Judiciary Committee continu- 
ine its investigation of antitrust 
laws and growth of monopoly - 


Oil City Strike Nears 
End of Its Third Week 


OWIU's strike against Pennzoil 
Co. at Oil City, Pa., neared the end 
of its third week with each side still 
sitting tight and no indication evi- 
dent at NPN press time that any 
settlement was anticipated 

Meanwhile, National Labor Rela- 


tions Board has upheld a ruling of 
a trial examiner that Forest Oil 
Corp., Nowata, Okla., has not en- 


gaged in unfair labor practice. NLRB 
General Counsel Robert 'Denham had 
accused Forest Oil of using interfer- 
ence, restraint and coercion in con- 
nection with the union activities of 
employes interested in the Interna- 
tional Union of Operating Engi- 
neers (AFL). 


New Stations Increase 


W ASHINGTON—Number of serv- 
ice stations authorized in urban 
areas of the U. S. during May this 
year was estimated at 382 by Labor 
Department’s Bureau of Labor Sta- 
tistics, with permit valuation total 
of $3,432,583. This compares with 
327 stations and $2,980,510 for April 
1949; 253 stations and $2,129,000 for 
May 1948; 363 stations and $1,754,- 
000 for May 1947. 
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Text of Regulations Under Which Wisconsin 
Gives Self-Serve Stations Go-Ahead Signal 


Self-service gasoline stations con- 
tinue in the spotlight in many sec- 
tions of the country, with Wisconsin 
advocates of the serve-yourself style 
of marketing motor fuel winning an 
important victory. 

In Wisconsin the Industrial Com- 
mission not only gave its blessing to 
self-serve stations—under stringent 
safety regulations—but the group 
quoted an insurance company report 
to the effect that self-serves were a 
better risk than the conventional 
type. (NPN’s Midwest columnist, 
Leonard Castle, discusses this latest 
development on p. 9.) 

Under the commission ruling, com- 
plete regulations governing self-serve 
operations are contained in new para- 
graphs (f) and (k), inclusive, added 
to the commission’s Order 856. Text 
of the regulations follows: 

“(f) Coin-operated 
vices are prohibited. 

“(g) At any service station where 
automatic nozzles are installed on 
gasoline pumps, hold-open devices are 
not permitted, but nozzle shall be op- 
erated manually. 

“(h) Only owners, operators or 
trained employes shall dispense gaso- 
line to the general public, except that 
the Industrial Commission may 
approve self-service under competent 
supervision if construction and_ su- 
pervision standards outlined in Order 
856, Paragraph (h) (i) and (j) are 
adhered to. 


gasoline de- 


“(i) Approval must be obtained 
for all service stations to be converted 
to self-service and all newly construc- 
ted self-service stations. Applicants 
must submit plot plans in triplicate 
showing distance from property lines, 
construction of building and _ other 
data as required by the Flammable 
Liquids Code of Wisconsin. 

“(j) In addition to other require- 
ments of this code, the following re- 
quirements must be adhered to: 

“(1) A driveway of 24 ft. shall be 
provided between pump islands and 
between any pump islands and build- 
ing. Not more than four pumps shall 
be placed on one island. 

“(2) Sufficient clearance shall be 
allowed as an exit driveway that will 
permit cars to leave the premises 
without interfering with service or 
incoming cars. 

“(3) Where oil, windshield and air 
services are available, separate areas 
shall be provided and located so as 
not to interfere with entry or exit of 
cars. 

“(4) All pumps shall be equipped 
with approved self-closing nozzles 
and hold-open devices on such noz- 
zles shall not be permitted, subject to 
paragraph (g). 

“(5) A master switch shall be in- 
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stalled at a central control point 
that will disconnect the electric power 
to all gasoline pumps. 

“(6) If a central control tower is 
installed it must be elevated to height 
that will provide an unobstructed 
view of all pump islands. 

“(7) An approved fire extinguisher 
shall be provided at each pump island. 

“(k) Supervision. 

“The operator of a_ self-service 
station shall comply with the follow- 
ing supervisory requirements: 

“(1) Agree in writing that require- 
ments of Order 856 of this code have 
been met and will be maintained, 

“(2) If a central control tower with 
public address system is provided, one 
supervisor must be on duty in this 
tower at all times station is open. In 
addition, there shall be one instructor 
and one attendant for the first six 
islands, or fraction thereof, on the 
driveway at the pump islands at all 
times the station is open and cars 
are being serviced. There shall also 
be one additional instructor or attend- 
ant for such additional three pump 
islands, or fraction thereof. 

“(3) If a central control tower is 
not provided there shall be one su- 
pervisor on duty in addition to one at- 
tendant for each two, or fraction pump 
islands, all of Whom must be on duty 
at the pump island at all times sta- 
tion is open and cars are being ser- 
viced. 

“(4) Personnel required in para- 
graphs (2) and (3) above shall be in 
addition to any cashiers that are em- 
ployed. Supervisors, instructors, or 
attendants shall not act as cashiers. 
Personnel shall be 18 years of age 
or over. 

“(5) A responsible supervisor must 
be on duty at all times the station is 
open. 

“The amendments will become ef- 
fective 30 days after publication in 
the official state paper.” 


Second Self-Serve in Houston 


In Houston a second self-serve sta- 
tion has been opened by Self-Service 
Oil Co. James H. Thompson, station 
manager, told NPN the station is 
operating on a 24-hour basis with one 
girl and one man attendant on each 
shift. Regular and premium gasolines 
sell at 13.56 and 15.56c, ex tax re- 
spectively, an even 5c under conven- 
tional station prices in the area. 

Station is an eight-pump installa- 
tion on the approach to Highway 75 
leading to Dallas. 

In Roanoke, Va., grocery store 
“bargain day” principle is being ap- 
plied to the self-serve operation of 
Roy Pollard, Jr. Gasoline is being 
sold one day each week at 1c below 
his established price. 


Mr. Pollard says that, although 


he has been maintaining his sales 
volume at regular prices of 16.5c 
housebrand and 18.5c premium (both 
ex tax), he finds it a good policy to 
stimulate sales by dropping his prices 
to 15.5c and 17.5c once a week—6c 
below what was regarded as the con- 
ventional dealer prices. 

One or more dealers representing 
each major brand gasoline in the 
Roanoke area are now offering some 
price concession, usually 4c below the 
socalled conventional price, Mr. Pol- 
lard reports, adding that two private 
brand operators continue to sell at 
about 3c below. 


Northwest Jobbers Spurn 


Detroit Case Resolution 
Snecial to NPN 

MINNEAPOLIS—Northwest Petro- 
leum Assn. has withdrawn its sup- 
port of a resolution adopted by Na- 
tional Oil Jobbers Council at Elmira 
last month which asked Congress to 
reverse FTC and U. S. Circuit Court 
of Appeals rulings in Standard Oil 
Co. (Indiana) Detroit area price dis- 
crimination case. 

In taking the action, H. F. Horning, 
secretary, said he disliked the “in- 
consistency of the council’s actions 
since the original FTC order was 
issued which has resulted in confu- 
sion in the minds of the various 
jobbers. For this reason we are not 
willing to lend full support to thé 
resolution until the actual effects of 
the rulings on Independent jobbers 
are known.” 

Mr. Horning said in discribing the 
council’s “inconsistency” that after 
the original FTC order was issued the 
council first opposed the order, then 
approved it and now opposes it again. 

In view of these reversals of 
opinion, Mr. Horning said, “it is ob- 
vious that a great deal of confusion 
exists in the minds of the people 
affected and deep thought and study 
should be given the problem before 
any final stand is taken by the job- 
ber group.” 


Antiknock Mix Prices 
Hold in New Lead Hike 


NPN News Bure 

NEW YORK—TEL antiknock com- 
pound’ producers have made no mo\ 
to raise prices in the wake of the 
latest increase, of 0.5c per Ib. July 
13, in the price of pig lead, bas 
raw material for the compounds. 

Officials of Ethyl Corp. here, ani 
E. I. du Pont de Nemours & Co. at 
Wilmington, Del., said they were just 
“watching the situation.” 

Piglead prices have inched upwa 
in the last week from 12c to 13 
and, in some custom smelter’s cas 
to 14c. In February, the price w 
21.5c. Then it skidded rapidly to 1 

Federal government began buyi 
lead July 1 for stockpiling. 
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Texas Oil Jobbers Assn. Organized; 
Group Urged to Join Jobber Council 


By RICHARD A. BALLAD 
NPN Staff Writer 


WACO, Tex.—Another organiza- 
tion was added to the list of state 
jobber associations last week here 
when a group of 35 jobbers repre- 
senting oil distributors from all parts 
if the state, gathered for a two-day 
conference at the Roosevelt Hotel, 
July 13-14, and formed the Texas Oil 
Jobbers Assn., first such organiza- 
tion in the state’s history. 


Actually, preliminary planning was 
started in December of last year 
when several Texas jobbers, headed 
by E. K. Bennett of Longview, M. E. 
Traylor of Livingston and E. F. 
Crites of Fort Worth, began sound- 
ing out their colleagues on the pos- 
sibility of co-ordinating the work of 
jobbers in the Lone Star State. All 
three men, at the invitation of R. H. 
Green, president of the Arkansas In- 
dependent Oil Marketers Assn., at- 
tended that group’s annual meeting 
earlier this year. They returned 
again for the National Oil Jobbers 
Council meeting at Pine Bluff, Ark.., 
where they discussed their intentions 
of forming a Texas association. 

3y April 9, enough interest had 
been aroused for several jobbers to 
meet at Lufkin where a board of 
15 temporary directors was set up 
with E. K. Bennett as_ president 
and M. E. Traylor as secretary-treas- 
urer. This nuclear force then made 
plans for the statewide organization- 
al meeting of last week at which 
time the temporary directors and of- 
ficers resigned and a new 28-man 
board was elected, headed by Mr. 
Bennett and Mr. Traylor, who were 
unanimously re-elected as president 
and secretary-treasurer respectively. 
he new group did not attempt to 
iss any resolutions, their attitude 
being best expressed by Mr. Bennett 
who said, “We want a conservative 

anization, we are not organizing 

ump on anybody. We're not set- 

ng up any definite projects right 
because we feel our main objec- 
is getting more members.” 


Because of the great size of Texas 
th some jobbers over 600 miles 
irt) it was decided for administra- 
ease to divide the state into four 
ions: Region 1, northeast Texas, 
nded by Fort Worth on the west 
Waco and Lufkin on the south; 
on 2, bounded on the west by 
line from Austin through Vic- 
i to the Gulf; Region 3, south- 
Texas and Region 4, North- 
Texas. Each region was as- 
Si-ved seven directors elected by 
rs in that region, one director 
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from each area being elected vice 
president of his region, and the pres- 
ident and secretary-treasurer to be 
elected by the directors. Officers are 
to be elected annually. Half the di- 
rectors are elected for one-year 
terms and half for two-year terms. 


Mr. Green, president of the Arkan- 
sas group, was principal speaker at 
last Wednesday’s session. Referring 
to W. C. Platt as “editor of that 
great and respected petroleum pub- 
lication, NATIONAL PETROLEUM 
NEWS,” he reviewed jobber accomp- 
lishments as outlined in the article 
written by Mr. Platt for the 40th an- 
niversary issue of NPN (March 9, 
1949). 


Sees Trend Favoring Jobbers 


“The trend is definitely toward job- 
bers for economic distribution of oil 
products,” Mr. Green said. He noted 
that there is a misconception by 
some that jobbers are not wanted by 
the oil companies. “I realize that 
there are a few companies who have 
not opened their doors, but as job- 
bers grow in strength and numbers 
you will find the doors opening.” 

As a good example of this he 
pointed to the recent decision of 
Deep Rock Oil Co. to limit its whole- 
sale efforts to seven main cities and 


turn the rest of their business over 


to jobbers. He further urged job- 
bers to take their products out 
to new sources of supply and to do 
further pioneering in distributing 
more types of petroleum products. 


“Don’t get the wrong idea that 
we are organizing to fight; we are 
organizing for the mutual benefit 
of suppliers and jobbers, to promote 
understanding and exchange ideas 
and to work for the welfare of the 
industry as a whole.” 

He cited how jobber groups in 
other states had been able to present 
their side of the story to state leg- 
islatures when relevant legislation 
was being considered and he urged 
the Texas group to affiliate with 
the National Oil Jobbers Council ‘‘to 
give more strength to our position in 
matters of national legislation.” He 
pointed to present margins as being, 
in his opinion, one major result of 
association efforts. 

Following Mr. Green's talk, Presi- 
dent Bennett expressed the opinion 
that the Texas legislature would, in 
a special session, attempt to raise 
more tax money and he said, “I am 
of the opinion that gasoline might 
be the tax target. Right now I 
think we are one of the few, if not 
the only state, where jobbers collect 
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taxes on products and receive no 
compensation. This is one of the 
things our association may be able 
to do something about.” 

Paul Kane, public relations repre- 
sentative of Oil Industry Informa- 
tion Committee, also addressed the 
group, warning of the necessity for 
such organizations to help combat 
the rising tide of socialism. Both Mr. 
Green and Mr. Kane told NPN that 
in their opinions, the Texas jobbers 
were off to a good start. Mr. Green 
said that Texans’ first meeting 
looked far better than did initial ef- 
forts of his Arkansas group. 

In off-the-cuff comments, more 
than half the jobbers present stated 
that their suppliers were in favor of 
the new group and many predicted 
that suppliers would soon become as- 
sociate members. Provision is made 
in organization’s by laws for refiners, 
suppliers, transporters, manufactur- 
ers of oil marketing equipment and 
equipment dealers to become asso- 
ciate members. 

Typical comments: 

W. B. Reeves, Reeves Oil Co., 
Combes “T represent the Rio 
Grande Valley Jobbers Assn. We 
have 20 jobbers down there, 14 are 
active members and I can guarantee 
10 of them as members in the state 
association. We're all for organizing. 
I've sounded out my suppliers on 
this and they all are in favor of it.” 

Leslie Neal, Jack Neal Inc., San 
Antonio ... “If we do our job and 
do it right, the oil companies will 
come to us and want us to handle 
their distribution. This association 
is one of the ways of helping us do 
our jobs right.” 

Next meeting of the association is 
tentatively scheduled for Oct. 13-14 
in Fort Worth. Secretary-Treasurer 
Traylor was appointed as delegate to 
attend National Oil Jobbers Council 
meeting at Asheville, N. C., this 
week. 


Proposed Low Truck Rates 
Are Suspended by ICC 


NPN News Bureau 
WASHINGTON Interstate Com- 
merce Commission has suspended 
until Feb. 9, 1950, pending investi- 
gation, tariff schedules filed by Gor- 
don Ray, motor contract carrier, 
proposing new and reduced contract- 
carrier minimum charges on petrol- 
eum and its products in bulk, in tank 
trucks, from Salt Lake City, Utah, 
to 71 points in Southern Idaho. 
Owen Milton Collett and Cantlay 
and Tanzola, Inc., motor vehicle com- 
mon carriers of petroleum and its 
products, had protested proposed 
rates. They said their effect would 
be to reduce truck rates up to 20% 
and compel them either to meet 
rates or lose much of their present 
business to Ray on basis that would 
be noncompensatory. 
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Georgia Jobber Group Hits Tax-Free 


Privileges Granted Co-operatives 


Shaw Tells Marketers Station Operators Should 
Be Given Data Needed to Promote Oil Changes 


Special to NPN 

SAVANNAH, Ga. Climaxing a 
two-day convention of the Georgia 
Independent Oil Men’s Assn, July 14- 
15 the association adopted a resolu- 
tion “opposing the tax-free advan- 
tage allowed to all forms of co-op- 
eratives.” Charging that the co-op 
tax benefits put small business men 
on an “unfair basis of competition,” 
the association prepared to mail cop- 
ies of the resolution to Georgia’s con- 
gressional delegation. 

In a second resolution the associa- 
tion declared itself opposed to “any 
increase” in the state gasoline tax, 
because motor fuel taxes alone pro- 
vide for 36.2% of Georgia’s total tax 
revenue, according to secretary Wal- 
ter McKee. A special session of the 
Georgia legislature is scheduled to 
convene this week, and a proposal 
has been made for a 2c gasoline tax 
increase to supply the greater part 
of additional $20,000,000 revenue 
sought. 

Convention activities included a 
welcome address by Olin F. Fulmer, 
mayor of Savannah, and speeches by 
Raymond Shaw, president of Chek- 
Chart Corp., and J. Howard Marshall, 
president of Ashland Oil and Refining 
Co. 

Addressing the group on the sub- 
ject of business adjustment to reces- 
sion, Mr. Shaw called the petroleum 
industry ‘a depression-proof indus- 
try,” but warned the jobbers that “an 
adjustment period is a dangerous era 
for service station operators who are 
guilty of indifferent, sloppy or incom- 
plete service.” 

“The employer has returned to the 
saddle. He is in a position to be se- 
lective in hiring men and exacting in 
his demands that they toe the mark 
in courtesy and service. . . It’s better 
to fire a man than close a station. 

“Not every station can be con- 
verted into a super station from a 
standpoint of size, but there is no 
reason why every station should not 
be a super station from a standpoint 
of service,” Mr. Shaw said. He urged 
the distributors to train themselves 
in up-to-date transportation service 
and to insist that the dealers also 
train themselves and their employes. 

Discusses Motor Oil Sales 

Referring to the declining motor 
oil-gasoline ratio Mr. Shaw said: 

“You and I are familiar with the 
factors that contribute to declining 
motor oil sales, but how many of you 
have taken the trouble to arm your 
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dealers with the facts and figures 
they need to re-sell the idea of more 
frequent crankcase drains and re- 
fills? You and I know that the wide- 
ly publicized tripe about 4,000-mile 
oil changes, based on perfectly main- 
tained vehicles using specially forti- 
fied oil, is one of the most flagrant 
and viscous examples of misleading 
propaganda ever directed to the car- 
owning public. 

“We know that the exceptions not- 
ed both in the federal report and in 
the car manufacturer’s manuals (cold 
weather, frequent starts and stops, 
dusty roads, etc.) are part of the nor- 
mal driving conditions of most car 
owners. Most of us have read the 
convincing papers delivered on the 
subject by Dayton P. Clark, chair- 
man of the American Petroleum In- 
stitute Lubrication Committee, and 
others—men who honestly believe 
that 1,000-mile drain intervals are 
more important today than ever be- 
fore, and cite facts to support their 
belief. 

“But what good is this knowledge 
if we don’t pass it on to the men in 
the stations—the fellows who contact 
the public? How many of your deal- 
ers have you coached to give an ef- 
fective answer to the man who says: 
‘I read somewhere that it’s foolish to 
change oil oftener than every 4,000 


> 


miles’ ? 





Have You Checked The 
‘Gas’ Tax Bill Lately? 


One method of impressing on 
motorists the cost which gaso- 
line taxes add to the owner’s 
motoring bill is proposed by 
Indiana Petroleum Industries 
Committee in its July bulletin. 

Based on mileage of 15 miles 
per gallon of gasoline for pas- 
senger cars, and including state 
and federal tax: 

In Illinois (8c tax) the mo- 
torist pays $1 in taxes every 
333 miles driven; 

In Michigan (3c tax) the tax 
bill is the same; 

In Indiana (4c) the bill is 
higher—-$1 every 273 miles. 

For trucks, on a basis of 6 
miles per gallon, the tax cost 
is much greater: 

Illinois—$1 every 133 miles. 

Michigan—$1 every 133 miles. 

Indiana—$1 every 109 miles. 
















“The fable of 4,000-mile motor oil 
changes has received tremendous pub- 
licity. In counteracting its effects, 
we have at our command the equally 
tremendous force of perhaps half a 
millon service station operators and 
employes—provided they are properly 
coached. Aren’t we chumps if we 
don’t use this power?” 

In closing, Mr. Shaw told the oil 
men that the buyer’s market ahead 
is a good thing in that ‘“‘it will force 
American business men, who like to 
boast of their efficiency, to return to 
realistic planning and hard selling.” 

J. Howard Marshall gave an infor- 
mal address at the close of the con- 
vention. 


Former IPAA President, 
Charles Roeser, Dies 


Charles F. Roeser, 61, president of 
Roeser and Pendleton, Inc., and for- 
mer president of Independent Petro- 
leum Assn. of America, died July 14 
in a Fort Worth hospital. 

One of the early advocates of con- 
servation, Mr. Roeser served four 
terms as IPAA president (1935-1939). 
He was a member of PIWC, 
chairman of the general com- 
mittee for District 3 under PAW 
from 1941 to 1946 when he was made 
a member of National Petroleum 
Council. He served several years as 
vice president of API Production Di- 
vision, and was a director of API 
and IPAA at the time of his death. 
He was chairman of the board of 
Continental National Bank of Fort 
Worth. 

In 1937, Texas Mid-Continent Oil & 
Gas Assn. selected him as the Inde- 
pendent producer doing most for the 
oil industry. 


* * * 


Archibald W. Bowser, head of the 
legal and legislative section of Amer- 
ican Petroleum Industries Committee 
of API died July 14. ... Mr. Bow- 
ser became associated with the oil 
industry in 1907 and joined APIC in 
January of 1933 as one of the origi- 
nal staff members. 


* * * 


A lifetime career in the oil indus- 
try ended recently for Lloyd C. De- 
Harte, whose death followed shortly 
after his retirement as pipe line su- 
perintendent for Hancock Oil Co. of 
California. He had worked for Han- 
cock for 23 years. 


Refinery Resumes Operations 


NEW ORLEANS—Operations have 
been resumed at Chalmette Petro- 
leum Co.’s 10,000 b/d refinery here. 
Plant was shut down late in June 
and early July for three-week clean- 
out and repairs. Company is now 
charging nearly 11,000 b/d of crude. 
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America Wants Value ... America Buys 


CHEVROLET ADVANCE-DESIGN TRUCKS 


America’s truck operators know that 
these all-star cargo carriers deliver 
the goods all along the line—in 
power, stability, stamina, handling 
ease, comfort and convenience. 
They know—and they buy and oper- 
ate more Chevrolet trucks than any 
other make. And in owning the 
nation’s Number 1 truck, they enjoy 
lower cost of operation, lower cost 
0! upkeep and the lowest list prices 
in the entire truck field! 


“li VROLET MOTOR DIVISION, General Motors 
Corporation, DETROIT 2, MICHIGAN 


CHOOSE CHEVROLET TRUCKS 
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Chevrolet’s the Only Truck 


NEW CHEVROLET 4-SPEED 
SYNCHRO-MESH TRUCK 
TRANSMISSION 
A special feature in Series 3800 
and heavier duty models that 
assures new operating ease and 

efficiency. 
THE CAB THAT “BREATHES” 


Here are the trucks with the famous 
cab that ‘breathes’! Outside air is 
drawn in and used air is forced out! 
Heated in cold weather. * 
FLEXI-MOUNTED CAB 
Chevrolet's Advance-Design Cab is 
mounted on rubber, cushioned 
against road shocks, torsion and 
vibration. 
IMPROVED 
VALVE-IN-HEAD ENGINE 

The world’s most economical engine 
for its size now has greater dura- 
bility and operating efficiency. 


rear 


————_— 


With All These Features 


SPLINED REAR AXLE 

HUB CONNECTION 
Greater strength and durability in 
heavy-duty models with this exclu- 
sive Advance-Design feature. 


PLUS Uniweld, all-steel cab con- 
struction ¢ New, heavier springs ® 
Full-floating hypoid rear axles on 
the 3600 Series and heavier duty 
models ¢ All-round visibility with 
rear corner windows* @® Specially 
designed brakes ¢ Hydrovac 
power brakes on Series 5000 and 
6000 models ® Ball-bearing steer- 
ing © Double-line pre-selective 
power shift in 2-speed axle at 
extra cost on Series 5000 and 
6000 models * Wide-base wheels 
e Standard cab-to-axle-length di- 
mensions ® Multiple color options. 
*Heating and ventilating system and reor 


corner windows with de luxe equipment 
optional ot extra cost 


FOR TRANSPORTATION UNLIMITED! 
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We've found eight (8) ways 
to give you a better utility container 


...and you get all eight improvements in 
Continental’s streamlined steel container. Here 
they are —eight reasons why your product will 
ship better, look better and sell better: 


bMS Atha 2: 


This high quality Continental utility container is 
made from 26 gauge steel — but if you want to 
shave costs and your product won't suffer in a 
lighter container, we can supply you with a 
26-28 gauge combination. Our sales office 
people can help you decide which type is the 
best deal for you. 
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New drop handle clears filling 
spout by 2% inches. Easier tc 
grasp, easier to carry. No danger 
of hurting fingers. 


Double cap spout doesn’t extend 
beyond rim of container —permits 
container to be rolled without 
damage. 


Improved dome top design. Gives 
added strength, longer service. 


Decreased height of container — 
cuts carton and shipping costs. 


Elimination of side ears permits 
snug packing. Handle attached to 
dome. 


Deeper, sturdier reinforcing 
beads in body give greater 
rigidity. 


Streamlined, modern appear- 
ance. Sales message not inter- 
rupted by ugly side ears. 


Body reduced at bottom and top 
—end seams offset for greater 
rigidity and strength. 





CONTINENTAL 
CaN ComMPANY 


100 East 42nd Street, New York 17, N. Y. 
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Oil’s Good Record on Gasoline Prices Needs Telling, 
Yet Maybank Probers Hear from Only One Company 


TT* HE only large oil company to volunteer to testify 

at the recent hearing of the Maybank Committee on 
gasoline prices was Socony-Vacuum, which was repre- 
sented by A. L. Nickerson, its director of domestic mar- 
keting. Mr. Nickerson handled himself so well that he 
(1) got public thanks from committee members for 
this testimony and (2) helped in some degree at least 


to explain present prices of petroleum products to the 
senators. 


It is a pity that other companies did not see fit to ask 
for time on the hearing schedule. If a dozen companies 

including those that have not been able to raise gaso- 
line prices this year because of the competitive situations 
in their areas of operation—had taken the stand and 
had told their stories of declining distillate and residual 
prices and of the continued increase in demand for gaso- 
line, the charges which inspired the hearing would have 


looked as solid as a plate of jello in the Saudi Arabian 
sun, 


There is nothing in the oil industry’s over-all pricing 
story for which anyone needs to apologize. As the chart 
on the front cover of the July 6th NATIONAL PETROLEUM 
NEWS showed, gasoline is still one of the best buys in 
the nation today, based upon the cost of living index. 
And on an inside page of the same issue was a chart 
showing that while gasoline has crept up slightly in 
the East, the total barrel of crude, even in the East, 
is bringing in less money than six months ago. 


These charts, adapted from Mr. Nickerson’s testimony, 
contained information not peculiar to Socony-Vacuum. 
Virtually every other oil company in the country could 
have presented figures telling a similar story. In fact, 
a number of companies would have shown gasoline prices 
to be the same or perhaps lower than last summer, 
lespite the sharply lower prices for other products. 


The issue raised at the Maybank hearing was one which 
the oil industry could meet squarely and effectively, some- 
thing which is better at any time than the fanciest of 
formal public relations programs, Yet only one major oil 
company took the stand. Thank goodness that one com- 
pany did appear; if it hadn’t the Michigan Road Federa- 
tion, the CIO maritime workers, the co-ops and the Amer- 

Automobile Assn. would have dominated the show. 


nator Maybank plans further hearings, so it is not 
too late for any oil company that wants to present the 
fa to arrange to do so. Unlike too many congressional 
nittees, Senator Maybank’s does seem to treat wit- 
he--es fairly—as the response to Mr. Nickerson’s testi- 
would appear to show. 


the vastness that is the oil industry, there are bound 
to situations difficult to explain. There are sure to be 
in juals and companies at times doing foolish things. 
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No oil company could explain satisfactorily every price 
in every hamlet any more than a congressman could 
explain satisfactorily every vote on every bill or every 
absence from the floor during a vote. 


But, taken all in all, the oil industry’s record on its 
prices to the public is good. The record is worthy of 
spoken pride and subject to statistical proof. No other 
big industry has done better. Is there any reason for 
oil not to boast of this record? 


Response of du Pont President to DJ 


Suit Sets an Example Worth Following 


RESIDENT Crawford H. Greenewalt of the du Pont 

company was in a spot last week in which a good 
many businessmen can expect to find themselves as the 
administration builds up its antitrust campaign. He 
could be cautiously silent about the antitrust suit against 
du Pont, on the theory that the less said the better about 
his company’s troubles with the government; or he could 
speak his mind. 


As in his right as an American, President Greenewalt 
chose the latter course. Promising a full answer to the 
Department of Justice’s charges in court later, he said 
that “many of the charges are of no substance, some are 
completely unfounded or grossly exaggerated.” He pledged 
a fight “with all possible vigor on this unjustified attack.”’ 


His statement contained such phrases as “this charge 
has no basis in fact,”’ “such allegations show either ignor- 
ance of the most elementary economics or willingness to 
distort the significance of the fact,” “the Department of 
Justice is proceeding with no real understanding of the 
nature of the American economy.” The DJ lawyers must 
know by now that they have met up with a businessman 
who will battle not only in court, but has no fear of 
taking the issue to the public in headlines. 


Thwarted from several of its objectives by a Congress 
which refuses to be herded, the Truman administration is 
going to put out a lot of ballyhoo along the lines of its 
antibusiness election campaign last fall. Mr. Truman 
himself sounded the keynote in his radio speech last week 
in which he started what apparently will be a studied 
effort to blame the economic recession on “selfish in- 
terests.”’ 


Businessmen can take these jibes in silence or they can 
answer back. The pussyfooting by business and by the 
Republican party last fall gave Mr. Truman the election 
by default. Mr. Greenewalt of du Pont is one business- 
man who expects to fight it out from now on. 


If others join him—speaking openly, honestly, force- 
fully and promptly when the record of business in general 
or their own companies in particular is falsified—the 
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voters can be expected to have a better understanding of 
the issues the next time they go to the polls. If business- 
men are silent, they can blame no one but themselves 
for whatever may happen. 


Tax Equality Group’s ‘Free Bucks’ 
Stunt Gives Treasury the Jitters 


The National Tax Equality Assn. has distributed a few 
million so-called “free bucks,” the purpose of which is 
to call attention to the tax advantages of the co-ops. 
These ‘free bucks,’ which very vaguely resemble cur- 
rency, are good “for use in buying out or bankrupting 
one more income taxpaying business and making your 
tax bill higher.” 

Issuance of these “free bucks” apparently caused some 
hair to stand on end in the Treasury Department, which 
is largely responsible for the tax privileges of the co- 
ops. The Treasury, probably egged on by co-op friends, 
tried to get the U. S. attorney general’s office at Chi- 
cago to squelch the “free buck ” campaign. The U. S. 
attorney at Chicago looked at the “bucks,” suggested 
one minor change in their design to which the tax 
equality association quickly agreed. 

Treasury agents then tried to bluff a seizure of the 
“free buck” plates, but the tax equality people had 


enough courage to challenge them. Finally the plate: 
were voluntarily turned over to the Treasury inasmuc! 
as they are being revised to conform with the suggestior 
of the attorney general’s office in Chicago. With th 
new plates, the tax equality association will print a fev 
more million ‘‘free bucks.” 


This incident in the fight over co-ops tax privileges i 
unimportant except as it shows how jittery the Treasury 
Department is about its rulings that permit co-ops t 
escape a big chunk of taxation. 


Fortunately the tax equality group saw that ther 
was more jitter than logic or authority in what th 
Treasury tried to do about the ‘free bucks,” and the cam 
paign will continue without interruption. (Anyone want 
ing a supply of “free bucks” should write National Tax 
Equality Assn., 231 South LaSalle St., Chicago 4, Il.) 





NATIONAL PETROLEUM NEWS always welcomes 
comments of readers on its editorials. Please 
write Warren C. Platt, Editor, 1213 West 3rd 
St., Cleveland 13, Ohio. 














Tank Truckers Mark up 
Good Safety Record in May 


NPN News Bureau 

WASHINGTON May has been 
the most favorable month to date in 
the safety contest of National Tank 
Truck Carriers, Inc., with an acci- 
dent ratio of only 0.64 per 100,000 
miles, Secretary-Manager C. Austin 
Sutherland reports. 

Over-all accident ratio for first 10 
months of the contest, covering 144,- 
652,873 miles of operation, is 1.108, 
Mr. Sutherland adds. Ratios for each 
month are as follows: August 0.766, 
September 0.907, October 0.958, No- 
vember 1.26, December 1.49, January 
1.566, February 1.498, March 0.969 
and April 0.735. 

Mr. Sutherland reminds members 
that the 1949 contest will close July 
31 and entry blanks for next year’s 
contest will be mailed out during Au- 


gust. 


Prominent Posting of ‘Gas’ 
Tax on Pumps Is Advocated 
Special to NPN 

ST. PAUL—-Prominent posting of 
gasoline taxes on. service’ station 
pumps throughout the nation will be 
urged at the meeting of the National 
Congress of Petroleum Retailers in 
Atlanta Sept. 13-15. 

Harry K. Franklin of St. Paul, sec- 
retary of both the Ramsey County 
Retailers Assn. and the national 
group, told of this plan as he dis- 
closed that such a campaign already 
is underway in Minnesota. It was 
started when Minnesota's tax was in- 
creased effective July 1 from 4c to 


oc, 
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Training is given 


Dealers Trained in Servicing Automatic Transmissions 


Socony-Vacuum Oil Co., which has been authorized by General Motors as 
of the oil companies to service Hydra-Matic and Dynaflow transmissions, certi!:« 
its service station dealers to perform this service only after they have ta 


a course of job training and provided their stations with proper equipm:! 


each of Socony’s districts, either by instructors i 


district school or by salesmen. Here George McCauley, an instructor, and W 
Keyser, division marketing assistant, both of Philadelphia, receive instruction { 


Charles Totten, Socony-Vacuum’s retail sales development laboratory, New Y>° 


NATIONAL PETROLEUM N 











Develop new markets... sarsorape scenery 
at less cost... with no investment in equipment 


e 
by USING Make no investment. Risk no capital. 
Four strategically located terminals can handle any liquid 


o 
General American that flows through a pipeline. They provide tanks, pipe- 


lines, docks, loading racks, drumming and canning 


Tank Storage facilities, labor, supervision and administration. 


You may enjoy all the privacy and convenience of your 
Terminals own private terminal. General American warehouse 

receipts represent the highest form of collateral. For 

financing, storage and distribution suggestions, contact 
1 AGENERAL/ . 


Xi your nearest General American representative. 
TRADE MARK 





; SENERAL AMERICAN TANK STORAGE TERMINALS 


n "ENERAL AMERICAN TRANSPORTATION CORPORATION * 135 SOUTH LA SALLE STREET * CHICAGO 90, ILLINOIS 
: RMINALS AT: Carteret, N.J.; Houston, Texas; Corpus Christi, Texas; Goodhope, La. ° Offices in Principal Cities 
Jul 20, 1949 
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LP-Gas Distributor Plans Home Economics 
Program to Hold Old, Gain New Customers 


By HOLGER RIDDER 
NPN Staff Writer 


Service to the customer is the 
basis upon which Red Dot Liquid Pe- 
troleum Gas Co. of Denver is build- 
ing its future planning and expansion 
program. 

Topping the list of plans for the 
future is establishment of a Home 
Economics Department. According to 
W. M. Baum, Red Dot president, it 
is hoped to have the new department 
functioning by the end of summer at 
the latest. He already is interviewing 
applicants to head the department. 

The Red Dot Home Economics De- 
partment will offer its services free 
to all domestic customers. Purpose 
of the program is to: 


1—-Show customers how to use 
their LP-gas appliances most 
efficiently. 

2—-Make sure the customer is 
using LP-gas appliances for all 
the purposes for which they 
were designed. 

3—-Afford the best kind of in- 
surance possible against losing 
LP-gas customers. 

1--Promote even more. ex- 
tended use of LP-gas by de- 
veloping satisfied customers 
one of the best advertisements a 
company can have. 
Mr. Baum plans to hire two col- 


lege-trained home economics women 
who will comprise the new depart- 
ment. Each will have a car and will 
make calls on potential, new and old 
customers. 


On these calls the women will 
check to see that present LP-gas 
appliances are being used efficiently, 
and if not, show the housewife how 
to obtain greater efficiency from the 
unit or units. For example, the home 
economics representative will even 
demonstrate the proper use of a wash- 
ing machine. The theory here is that 
sometimes because the housewife does 
nct know how to properly regulate 
her LP-gas-fired water heater, she 
is not getting best results from her 
washer. And, she may be using more 
gas than is necessary. 


Cooking demonstrations also will 
be given at homes before groups of 
neighbors in an area. Food for the 
demonstration will be furnished by 
Red Dot. 

In addition the company plans to 
give cooking demonstrations once or 
twice a month at its Denver and 
Idaho Springs, Colo., branches. 


Ban Put on Sales Attempts 
The purpose of the department is 
primarily one of free service to cus- 
tomers. The home economics rep- 
resentative will not sell anything and 


will even refuse to accept an order 


for a new appliance. They will, how- 
ever, report to the office if a cu- 
tomer needs fuel or service. 

Explaining his theory, Mr. Baum 
said, ‘One attempt to sell or one ac- 
ceptance of an order for a new ap- 
pliance can close hundreds of doors 
to us. Service is what we are offer- 
ing. Its the best insurance I know 
of against dissatisfied customers.” 

Mr. Baum estimates operation of 
the Home Economics Department will 
cost initially about $1,000 a month 
However, he feels the returns will 
more than compensate for this expen- 
diture. In discussing his plans, he 
warned that in considering establish- 
ment of such a department, an oper- 
ator should never entertain the idea 
of doing it on a part-time basis with 
inexperienced help. 

And, he added, the department 
should never be set up with the idea 
that the “home ec” representativ 
might sell a new appliance occasion- 
ally. 

He said he had given some thought 
to perhaps later equipping each of 
the home economics representatives’ 
cars with a trailer to show appli- 
ances. However, he _ indicated he 
wasn’t sold on this idea yet becauss 
as he put it, it might bring selling 
into the picture and that psychology 
could defeat the entire purpose of 
the program. So, for the present at 


Photographed here are three of Red Dot's delivery trucks with plant storage tanks in background. Standing in front of the 


trucks are Red Dot officials and part 
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Cut labor costs 50% with new 
arge-loading oil hose 


New B. F. Goodrich hose cuts 


HIS new, type 725 oil hose by B. F. 
Goodrich lets you cut in half, the 
v required to connect barge-loading 
e. Two men can carry a long section 
this hose, one man can connect it 
lout tugging, turning or twisting it. 
n 4 to 6 men would be required to 
he same job with ordinary nipple 
flange connected hose. You'll hook 
10se with half the help, in half the 
, using “725.” 
eparate flanges—no gaskets. The 
flanges used with B. F. Goodrich 
725 are separate from the hose, not 
rt of it. That means the hose does 
have to be tugged and twisted to 
up the bolt holes in the flanges 
re coupling. Can be furnished with 


“tie-up time’ of barges, too 


non-sparking flanges. No gaskets of any 
kind are needed. The Flexseal ends are 
rubber-covered; they compress and form 
a perfect seal when flanged. 

Tripled end flexibility. Type 725 
hose is three times as flexible at the 
ends. Less than one foot at each end is 
rigid, less than 2 ft. of each hose length. 
Hose with ordinary nipple and flange 
connections is stiff for about 3 ft. at 
each end —a loss of six feet of flexi- 
bility per length. Tripled end flexibility 
makes this new B.F.Goodrich hose 
easier to couple and handle. 

Much lighter to carry. You save 
149 lbs. weight in just one length of 
type 725 (six-inch hose, 20 ft. length) 
—40% less weight than hose with con- 


ventional flange and nipple connections. 
On a complete hose hookup you often 
save half-a-ton of weight. 

If you want to speed up operations 
in connecting or disconnecting hose 
lines, cut the tie-up time of your barges, 
be sure to see type 725. Recommended 
for full vacuum and 100 lbs. discharge 
service. Furnished in lengths up to 50 
ft. Static ground. Ask your local BFG 
distributor about this new barge-loading 
oil hose. The B. F. Goodrich Company, 
Industrial and General Products Divi- 
sion, Akron, Ohio. 


Barge Hee St wy 
B.E Goodrich 
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Bulk storage at Denver plant of Red Dot consists of six spherical tanks of 5,000 gals. each 


least, he’s sticking to the service 
only feature. 


Company Three Years Old 


Red Dot, which is one of the largest 
distributors of LP-gas in the Denver 
area, handles Phillips Petroleum prod- 
ucts. Starting from scratch in August 
of 1946, the company has built up 
a business which this year is expected 
to pass the 2 million-gal. mark. 


Red Dot operates within a 50- 
mile radius of Denver and delivers all 
products from its bulk plant there. 
A direct operation branch is located 
at Idaho Springs, about 30 miles 
from Denver, but there is no bulk 
storage there. 


Mr. Baum said plans are under 
way now for setting up other direct 
branch operations in the area but he 
expects to stay within the present 
50-mile radius territory. However, 
it may be that some bulk storage 
will be erected at some of the 
branches. 


Red Dot handles all its own instal- 
lations and servicing of appliances, 
either from its Denver plant or the 
Idaho Springs branch. LP-gas is sold 
in bottles, large cylinders and in bulk. 


The company has been promoting 
large home storage facilities and be- 
cause it has been quite successful in 
this, it has not had to increase its 
bulk storage for some time—the 30,- 
000-gal. capacity proving sufficient. 
However, Mr. Baum said this ca- 
pacity may have to be boosted if vol- 
ume continues to increase at the 
present rate. 


All deliveries are made on a degree 
day basis and this has kept emer- 


28 


gency deliveries to a minimum, espe- 
cially during the winter. 


Wide Range of Consumers 


Ded Dot serves a variety of con- 
sumers, ranging from resort cabins, 
homes and ranches, to large resort 
hotels and commercial establishments. 
For example Red Dot supplies the 
hotel at Troutdale, Colo. This is the 
largest installation the company 
serves. 

At Troutdale the hotel has a 5 mil- 
lion Btu input connected load. Stor- 
age there consists of three 1,199-gal. 
tanks. The load is handled by a 50- 
gal. per hour vaporizor unit. 


Red Dot also supplies LP-gas for 
one resort area at a 14,000-ft. altitude 
and hundreds of resort area cabins. 
The Central City Opera Assn. at Cen- 
tral City is another large user of 
Red Dot LP-gas for heating pur- 
poses. 

Mr. Baum says he doesn’t consider 
rural electrification competitive with 
LP-gas. He says he considers this 
merely evidence of advancement and 
paves the way for wider use of LP- 
gas. When a customer begins using 
electricity for the first time, LP-gas 
can move in and demonstrations will 
show it can do things electricity can’t 
do as efficiently as gas, he asserts. 

Red Dot handles a complete line of 
LP-gas appliances. The service de- 
partment can handle any type of 
service or installation with its crew 
of 25 and seven fully equipped service 
pick-up trucks. The trucks are con- 
ventional pick-up jobs with fixtures 
for equipment and tools built in to 
specification. 


Delivery of gas is handled by five 


drivers operating four trucks. Trucks 
range in size from 1,200 to 2,000 gals 
in capacity. All told, Red Dot LP- 
Gas employs 40 persons. 


In addition to Mr. Baum, officers 
of the company are: John H. McCus- 
ker, secretary and treasurer, and 
John R. ‘‘Dick’” McCusker, vice pres- 
ident. 

Prior to the organization of Red 
Dot, Mr. Baum was an Independent 
jobber under the name of Baum Oil 
Co. in Denver. Previous to his job- 
bership (of seven years duration), 
Mr. Baum was affiliated with publi 
utilities. It was here he obtained a 
sound foundation for his current 
thinking on service to the custome! 
and the role of a home economics 
department in providing just that 


LP-Gas Technology Course 
Offered at Georgia Tech 


An 18-month course in gas fu 
technology will be offered’ b 
Southern Technical Institute, a uni! 
of Georgia Institute of Technology 
this fall to train technicians for tl 
rapidly growing LP-gas industry. D: 
veloped in co-operation with tl 
Liquefied Petroleum Gas Assn., tl 
course will offer to graduates of a 
credited high schools specific trai! 
ing in gas operations, as well as bro: 
technical and supervisory trainil 
and shop work. 

World War II veterans may enr 
under the GI Bill of Rights, which pr 
vides for tuition, book and subsisten 
allowances. A descriptive catalog ma) 
be obtained by writing to Southe 
Technical Institute, Chamblee, Ga 
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News about Marketing Equipment Companies and 
People ... New Products ... New Literature 





1—New Style Tank Truck Design 


Oe 


New style tank truck has been de- 
signed and built by manufacturer es- 
pecially for oil jobber who needs a 
multi-purpose unit. Truck is par- 
ticularly suited for farm and rural 
Geliveries since it can carry a full 
load of product, one to three drums 
of lubricating oil and a large line of 
package goods at the same time. 

Truck is being offered in 600, 800. 
1,000 and 1,200-gal. sizes with either 
three, four or five compartments. On 
the left side is a large combination 
barrel or package goods compart- 
ment. In the corresponding compart- 
ment on the right side are the pipe 
line outlets, meter system and hose 
reel. Vacuum controls can be in- 
Stalled in this compartment for op- 
erating the pumping system, making 
it unnecessary for the driver to get 
into the cab to operate the clutch and 
engage the power take-off. 


Open rear end compartment will 
hold drums, barrels, pumps, package 
goods, small tanks and other mer- 
chandise. Steel deck plating is used 
for the floor of the compartment and 
on tops of side compartments and 
Sk.rting. Unit shown in picture here 
is 1,000-gal., four-compartment tank 
inted on 114-ton chassis. Eaton 
M. tal Products Co. 


2 -Rust Inhibitor 


n improved rust-inhibitive paint 
i ier and finish coat combined is 
to give deeper penetration, high 
£! ss and tougher weathering. Manu- 
fa ‘urer says product gets into rust- 
its and inhibits rust at its source 
ontrol further corrosion. Paint- 
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ing over damp surfaces and squeezing 
moisture to the surface through its 
capillary action is another reason the 
paint is said to save time and labor. 
Coverage is 800-1,000 sq. ft. per gal. 
available colors are red, black, olive 
green, light gray, machine gray, zinc 
chromate and aluminum. Wilbur and 
Williams Co. 


3—Car Washer 





A new car washing machine is an 
automatic, self-contained unit which 
is quickly connected to existing wa- 
ter and air lines and contains its own 
pressurized soap supply. The equip- 


ment requires no tracks, tanks or 


auxiliary equipment, manufacturer 
says, and the design permits one op- 
erator to spray, soap and rinse any 
model car—even 4% ton trucks—from 
one position at the side of the unit. 
An eight-foot steel arch and pivotally 
mounted wash arm span the car. 
The operator swings the counterbal- 
anced wash arm, first left then right 
over the car. Dual soap, water and 
wash arm controls make convenient 


operation possible from either side, 
or double-fast cleaning by two oper- 
ators working at both sides. The 
unit has special “plug-in” soap-rinse 
sponges which are said to do a fast, 
thorough job of touch up. Manufac- 
turer says the car washer can handle 
50 cars per day. Phillips Pump and 
Tank Co. 


4—Tank Capacity-Size Calculator 


A slide rule calculator has been 
developed to show storage capacity 
in gallons and cubic feet in tanks of 
from 10 to 100 ft. in height and from 
20 to 120 ft. in diameter. Also in- 
cluded in the calculator are the 
weights of steel plate; fractions and 
decimal equivalents from % in. to 
11% in.; and equivalent measure- 
ments of gallons, cubic feet and bar- 
rels with their weights in water. Cal- 
culator is available without charge 
to all in the oil industry who are 
concerned with the storage of liquids 
or gases. Hammond Iron Works. 


5—Air-Operated Oil Changer 


A quick oil changer which works 
on air pressure has been developed. 
Known as the Jiffy Oil Drainer, it is 
equipped with a handy quick change 
coupling which allows easy attach- 
ment to any service station air hose. 
The device is 40 in. tall, weighs 20 Ibs. 
and is equipped with wheels so it can 
be rolled out to the car to be serv- 
iced. Capacity of the unit is 8 qts. 
of oil which is expelled by applying 
air pressure at a valve at the top of 
the changer. An ejector tube is in- 
serted into the dip stick or oil filling 
opening of the car engine and the 
unit then drains the crankcase of all 
oil and sludge in two minutes, manu- 
facturer states. Jiffy Oil Drainer Co. 
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\ MAKE MCDONALD FIRST IN 
\. GALLON STROKE PUMPS 


Constant improvement growing out of long exper- 
ience has kept McDonald consistently ahead in 
hand pumps. The cylinders of these gallon-stroke 
models are of seamless brass tubing, with ball check 
valves. The cup leather is specially treated and 
furnished with an expansion spring to insure posi- 
tive suction. Provision is made on all models for 
locking the handle. McDonald Hand Pumps give 
you more for your money because they deliver more 
in accurate, dependable performance. Write for 
folder describing all models. 


A. Y. M°DONALD 
MFG. CO. 


“The Home of the Swing Joint’’ 


DUBUQUE, IOWA 


There’s a McDonald Branch or 
Distributor Near You 
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6—Safety Intercom System 





A new intercommunication system, 
which is said to be explosion-proof, 
provides two-way voice communica- 
tions in hazardous areas which con- 
tain highly inflammable and explo- 
sive gases or vapors. Approved by 
Underwriters’ Laboratories for Class 
I, Group D, hazardous areas. A fea- 
ture of this electronic system is its 
full selectivity—stations in hazardous 
areas can call other stations in either 
hazardous or non-hazardous areas, 
manufacturer says. Another feature 
s its “remote reply’ which enables 
the person called, whether in a haz- 
1rdous or safe area, to answer from 
any reasonable distance without stop- 
ping his work and without approach- 
ing his station or using his hands to 
manipulate any switches. Other fea- 
tures include a busy signal which 
sounds when a station tries to orig- 
inate a call while the system is al- 
ready in use. Any number of sta- 
tions may be used. Basic equipment 
nsists of an explosion-proof trum- 

station and explosion - proof 
tches for the hazardous areas; a 
eamlined die-cast metal station for 
i-hazardous areas; and an ampli- 

control unit, located in a non- 
Nazardous area. Executone, Inc. 


nme 


us 


o 


7—Lube Oil Dispenser 


ispensing of bulk oil in desired 
asured quantities from drum to 
Crinkease is the job claimed for a 
dispenser. Designed to elimin- 
ai contamination in dispensing bulk 

tor oils, the unit fits standard 
‘rims with 1%%-in. and 2-in. open- 
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ings. It has a bung adapter which 
company says, assures a positive all- 
weather seal. Cap prevents the noz- 
Zle from dripping when not in use. 
No measuring devices are needed, be- 
cause the equipment is designed to 
deliver a quart of oil with two 
strokes. A “breather” on the bung 
adapter equalizes pressure and tem- 
perature, preventing formation of 
moisture in the drum. It is located 
sufficiently high to prevent surface 
rain water from seeping in and con- 
taminating the oil. The dispenser is 
primarily for use by farmers, con- 
tractors, fleet operators, city and 
county maintenance crews and others 
frequently using bulk oil. National 
Sales, Inc. 





8—Sight Glass with Valve 


A new valve-type sight glass al- 
lows the clarity or turbidity of trans- 
parent liquids flowing under pressure 
through pipe lines to be observed. As 
shown in _ illustration, differential 
pressure is established across the de- 
fiector to allow some of the liquid to 
circulate continuously through a 
glass observation bowl. A _ special 
feature of the valve permits the re- 
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moval of the observation bowl for 
cleaning. Worthington Pump and 
Machinery Corp. 


9—Gauge Illuminators 





A new solid-wedge type gauge il- 
luminator is said to give evenly dif- 
fused light over entire length of a 
gauge glass with no glare spots or 
blinding areas. Manufacturer says it 
enables the engineer to see liquid 
level easily and clearly under all con- 
ditions. Illuminator incorporates the 
principle of solid-wedge lighting in 
combination with plastic, whereby the 
illumination from a single light source 
is reflected from an angular surface 
and flows with evenly diffused inten- 
sity. Made in both standard and ex- 
plosion-proof models for all sizes of 
transparent gauges in both single and 
double section styles, lighting is ac- 
complished by a standard small bulb 
which will illuminate two gauge sec- 
tions, manufacturer states. Units are 
equipped with aluminum brackets for 
mounting on the top two cover bolts 
of the gauge section. Jerguson Gage 
and Valve Co. 


10—Fire Extinguisher 


New tinning process is said to 
double the life of fire extinguisher. 
The tin plating interior of company’s 
new extinguisher prevents two forms 
of corrosion, manufacturer says: by 
resisting chemical acids formed if 
moisture enters the unit and by stop- 
ping electrolytic action. A further 
advantage of tin plating is said to 
be the smooth surface of the mech- 
anism which reduces friction and 
makes manual operation easier. Com- 
pany makes the new extinguishers in 
two sizes—one quart and one and 
one-half quart. American LaFrance- 
Foamite Corp. 
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GEORGIA 








We Repair and Refinish 
Veeder-Root 
Computer and Register Wheels 


All Work Guaranteed 


EQUIPMENT SALES CO., INC. 


858 Dekalb Ave., N.E. 
Atlanta, Georgia 
Lamar-1754-5 


Inquiries Invited 








ILLINOIS 





P. R. GIRARD 


Factory Representative 
Champion Compressors 


Globe Hoists 
Wheaton Brass Works 


327 S. LaSalle St. 
Chicago 4, Ill. 











Your Needs In Oil Handling 
Service Station Equipment 
From Our Warehouse 


PLEWKE EQUIPMENT CO. 


1742 W. Madison Ave., 
Chicago 12, Ill. 











SERVICE 
STATIONS 





INDIANA 





Everything in Bulk Plant 
and 
Service Station Equipment 


INDIANA OIL EQUIPMENT CO. 


417 Madison Ave., 
Indianapolis 4, Indiana 











OIL APPLIANCES CO. 


145-149 W. 16th St. 
Indianapolis 2, Ind. 


Complete Bulk Plant & 
Service Station Equipment 
Engineering & Installation 
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11—Pump with Hose Extension 








A new computing pump with hose 
extension is said to provide effortless 
operation with a “block and tackle” 
action. Hose extension is silent, 
manufacturer says, because the steel 
cable used is nylon covered, and the 
weights slide on bearings and are 
rubber mounted. When fully ex- 
tended, all the hose may be used. It 
retracts noiselessly and instantly with 
out pulling or jerking, and even if re- 
leased, it will not clash or bang, 
manufacturer says. Pump is of low 
type. Meter has replaceable brass 
liners and an improved “‘snake’”’ seat 
of Meehanite which company says, is 
practically wear-proof. Pump incor- 
porates the company’s new computer 
which has the numerals indented in 
white on black on the computer 
wheels with a new dial said to be de- 
signed for easier reading. Dials are 
porcelain. Among other improve- 
ments reported by the company are: 
two steel floors on which all units 
are mounted and tied to all four 
corner posts; extra broad steel brace 
plates have been added on each side 
of the frame; pump and motor are 
mounted as a unit above and below a 
heavy steel floor; a new cast iron 
pulley provides noiseless operation, 
reduces vibration, and cannot bend or 
split; a new lock has been provided 
on the spring latches so that it is im- 
possible to pry the doors open from 
the outside. Pump will handle 12 to 
15 g.p.m. on normal suction lift. 
Wayne Pump Co. 


12—Record-Keeping File 


New Cardineer horizontal rotary 
file is said to be unusual in that it 
revolves in a horizontal, instead of a 
vertical, plane. Manufacturer says 
this keeps all records in a natural 
position for posting or reference with- 


out removing them from the rotor. 
File is recommended to fill require- 
ments where breaking down of large 
concentrations of records into small 
work-units gains the advantage of 
high degree of control and accessi- 
bility. Where there is a large amount 
of casual reference by persons other 
than the regular operator, this break- 
down of records is said to allow sev- 
eral persons to use them free of in- 
terference with each other. Each file 
holds up to 2,700 records and no ad- 
justment is needed when adding or re- 
moving a record since records are 
added or removed in one motion at 
any place in the file. Both tops and 
bottoms of records are exposed for 
signalling purposes, making it pos 
sible to scan all the records on the 
rotor for signals at a glance. Rec- 
ords are housed on three removable 
trays which are self-supporting when 
off the rotor. Records in a large vari- 
ety of sizes up to 8 x 8 or 9 x 5%» in. 
can be accommodated in the file. Die- 
bold, Inc. 


13—Drum Plug Wrench 


A plug wrench that will fit any 
size plug on any type of drum—about 
30 plugs—has been developed. It will 
service large filler or small drain 
plugs—-compound or double type plugs 
and where seal cap rings are used 
company claims. Of one-piece con- 
struction, there are no moving parts 
no adjustments to make and th 
wrench is tapered at an angle of op- 
eration to give plenty of hand clear- 
ance to avoid skinned knuckles. Manu- 
facturer says the wrench weighs thr 
pounds, is heat treated for strengt 
cadmium plated, and balanced fc! 
ease of handling. It has an 18-i 
leverage. Wm. C. Richards Co. 
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SELF CLOSING FAUCET 
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TYPE 31 
Sizes 1¥%,", 2”, 
2%” and 3” 


WHEATON TYPE 31 FAUCET features positive self-closing action, 
durability and safe operation. Mechanical construction is simple and 
provides fast flow. Valve bronze composition assures long life and 
freedom from corrosion. Positive self-closing plunger opens against the 
tension of a compressor spring and closes automatically when operating 
wrench is released. Renewable plunger disc is easily replaced 
and locking cap prevents theft and protects threads. 
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WHEATON TYPES 433 and 433-A. Streamlined internal construction reduces resistance 
assuring full, fast flow. Both models are designed so that all internal parts are 
removable with the spout. This exclusive Wheaton feature permits quick, easy 
servicing and, like all the faucets illustrated, the disc in types 433 and 433-A can be 
changed in seconds without removing faucet from tank. The all metal, one piece 
plunger operates in a long bearing guide for even seating. Single dual-purpose 
gasket seats the plunger and seals the faucet. Type 433 is a straight faucet and 433-A is 
fitted with a 2212” spout to prevent kinking on hose deliveries. Illustration at 
left shows valve dismantled for servicing. 
TYPE 433-A 
Sizes 2”, 2% 
and 3 





TYPE 433 
Sizes 2”, 2%” and 3” 





) 1s us . rers of FAUCETS, VALVES, JOINTS AND LOADING ASSEMBLIES Exclusively 





INDIANA cont'd 








Service Station and 
Bulk Plant Equipment 
COFFIELD SUPPLY CO., INC. 


801 Prairie Ave., Box No. 42 
South Bend, Ind. 


Bulk Plant Constr. Rep. Serv. 








LOUISIANA 








SERVICE EQUIPMENT CO. 


(Houston W. Martin Owner) 
Petroleum Equipment 
Headquarters Since 1915 
726-28 Girod Street, New Orleans, La. 
34 Years of Dependable Service 








MAINE 








In MAINE it’s 


gould equipment co. 
Box 1611—Portland, Maine 
20 years of equipment service to the 
oil man—bulk plant—service station— 
truck tank. 
ralph gould 


al gerry don kelley 








MASSACHUSETTS 








MOORE AND KLING, INC. 


221 High St. Boston, Mass. 
Complete Oil Equipment 
for the past Twenty-Eight years 








MICHIGAN 





SCHWAB EQUIPMENT CO. 


2632 Broadway Bay City, Mich. 
Phone 24141 & 4534 


Bulk Plant Service Station 
Industrial—Truck Tanks— 


Transport Equipment 
Sales — Service — Installation 








R. B. RICHARDSON 


4720 Joy Road 
Globe Lifts—Scully Ventalarms 
Westinghouse Air Compressors 

Buckeye Safety Fill Nozzles 
Neptune Meters 


Detroit 4, Mich. 











R. V. SEAMAN COMPANY 


Saginaw — Detroit — Grand Rapids 
Michigan 


Petroleum Equipment 
Since 1920 
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14—Leak Detector 


A portable device for quickly lo- 
cating leaks in pipes and tanks is 
said to detect even the smallest un- 
suspected pin-point leaks by a simple 
method. Tester operates on vacuum 
principle. Seams are covered with 
soap suds and an inspection box, with 
clear glass top and soft rubber base 
is laid over seam. A powerful vacu- 
um created within the inspection box 
draws air through any leaks causing 
soap bubbles to form. These are _vis- 
ible through the glass top. Testers 
are available in a wide variety of 
sizes and shapes for inside corners, 
outside corners, circumferential 
seams and straight seams. The de- 
vice is said to be valuable in check- 
ing tank decks and bottoms as well 
as piping. American Pipe & Steel 
Corp. 


15—Plug Valve 

Longer leakless service, because it 
automatically compensates for wear, 
is claimed for a new lubricated plug 
valve. The cylindrical plug of the 
valve has a wedge action which not 
only adjusts itself for wear, but also 
keeps the sealing surfaces of the plug 
and body in intimate contact at all 
times to provide an extra tight seal 
against leakage, and lower lubricant 
losses, manufacturer says. Line fluid 
pressure also is said to act as a plug 
to promote the sealing effect. Other 
features claimed for the new valve 
are: port areas equal to the area of 
standard pipe; a complete lubricant 
seal around the ports; and positive, 
visible stops. Homestead Valve Manu- 
facturing Co. 


MISSOURI 








TRISTATE EQUIPMENT CO. 
519 S. W. Blvd. 

Kansas City 8, Mo. 
Petroleum Dispensing 
Equipment 
The Quality Lines 








NEW JERSEY 








COMPUTING CLOCK WHEELS 


Refinished like new 
Exchanged or sold 
Prices reasonable 


SERVICE SPECIALTIES INC. 


205-15th St. Jersey City 2, N. J. 














EQUIPMENT HEADQUARTERS 
for 


Rebuilt 
Meters, Pumping Units, Rebuilt 
and Parts for all 


Reconditioned Pumps, 


Registers 


Pumps. 


TEN HOEVE BROTHERS 


359 Mclean Bivd. Paterson 3, N. J. 








NEW YORK 





GENERAL OIL EQUIPMENT CO. 


100 Rhode Island St., Buffalo 13, N. Y. 
Brodie Meters—Yale & Towne 
Pumps—National Hose 
O.P.W. Fittings 


We Clean Storage Tanks 
Li. 7021 


Li. 7022 














RENICK & MAHONEY, INC. 


114 Liberty Street 
New York, N. Y. 


Bulk Plant—Truck Tank 
and 
Service Station Equipment 














C. A. BREWER 


32 Byron St., Rochester, N. Y. 
Petroleum Marketing Equipment 
Farm Electric Pumps 
Truck Tank Power Dividers 
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16—Flunger Filler for Cans, Jars 





High production plunger type filler 
for liquids and semi-liquids is avail- 
able in 20-pocket capacity machine. 
Provided with either a chute feed 
for cans or a belt feed for glass jars, 
this machine will handle a range of 
sizes from 2% in. to 47% in. diameter 
up to one quart capacity and 2% in. 
to 55g in. in height variations. Com- 
pany says machine is designed for 
normal speeds up to 450 cans or jars 
per minute. Entire machine is sup- 
ported on a cast iron base plate. All 
operating parts are vertically adjust- 
able with the exception of the central 
supporting column, can table and 
driving pinion. Adjustments to suit 
variations in can heights can be 
made quickly by a single lever lo- 
cated on the outside of base. In- 
luded on the machine is no-can no- 
fill mechanism and adjustable filling 
am. Non-corrosive materials are 
used throughout the machine while 
automatic lubrication insures a con- 
stant supply of oil. An extension of 
the main drive shaft in the base of 
the machine provides a convenient 
hookup for can closing machines or 
for an individual motor drive as re- 
quired. The drive shaft extension is 
provided with a manually actuated 
clutch for stopping the machine in an 
emergency. Food Machinery Corp. 


17—Fire Hose 


A new high strength fire hose is 
id to be highly resistant to acids 
d acid fumes, oil and gasoline 

Manufacturer says hose is designed 
marily for fire protection and gen- 
il wash-down service in acid plants 
1 oil refineries but also may be 
d for heavy-duty service such ag 
eet cleaning, sewer flushing and 
ving operations. Hose _is con- 
ucted with a natural rubber tube 
) plies of chemically treated cot- 
1 cord fabric and a neoprene cover. 
se is built to resist 400 p.s.i. tes‘ 
ssure and is light and flexible. It 
being marketed in white or black. 
ited States Rubber Co. 
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MARLOW PUMPS DO MORE... 











fj... THAT's WHY MORE 
PTA PETROLEUM HANDLERS 
Z Zs CHOOSE THEM EVERY DAY 








USER: john 5. Majka, petroleum 
transporter, Clifton, N. J. 


USES: Unloading from trailer 
trucks into overhead storage. 


The dependable performance of Marlow Self-Priming Centrifugal 
Pumps means a lot to this busy petroleum transport firm. That's 
why it installs its own Marlows at some of the bulk plants to 
which it delivers petroleum products. At the bulk plant shown, 
the Marlow empties this 6,000 gallon trailer of fuel oil in less 
than 30 minutes. In cold weather this pump handles loads totalling 
25,000 to 30,000 gallons per day. And there is no trouble; there 
are no delays. Just smooth, efficient pumping. 


A Marlow is self-priming on suction lifts — it is efficient for 
underground storage as well as above ground. It does not vapor 
lock, but purges itself automatically. Moreover, with a Marlow, 
metering is air-free and accurate, without the use of oversize air 
eliminators, special back pressure valves or air release heads. 

Another important factor — close tolerances are not essential to 
a Marlow's performance. Efficiency, therefore, continues undimin- 
ished by welding shot, tank scale and other abrasive solids that so 
often make a rotary pump’s performance deteriorate so rapidly. 







FOR MORE DETAILS 


that explain the trend to modern 
Marlows, write for the new bul- 
letin, “‘Petroleum Product Pumps." 


MARLOW PUMPS «+ RIDGEWOOD, N. J. 
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18—Rotary Pumps 





Two new aviation fuel transfer 
pumps have a new mechanical seal, 
new and improved stub shaft bearing, 
all bronze rotor, self-lubricating and 
friction free bearings and adjustable 
shaft thrust ball bearing. One model 
illustrated has a capacity of 12 gals. 
for every 100 r.p.m. to a maximum 
of 650 r.p.m. The other model has 
a capacity of 50 gals. for every 100 
r.p.m. to a maximum of 400 r.p.m. 
Granberg Corp. 


19—Protective Coating Tape 


Manufacturer has added 18 and 24- 
in. widths of protective coatings in 
tape form to line. The wider tape 
is said to be particularly adapted to 
coating field joints on large diameter 
pipe, protection of large bends, wrap- 
ping mechanical couplings and patch- 
ing transmission lines. Tapecoat Co. 


20—Third Axle for Trucks 


A new third axle has been intro- 
duced which manufacturer says gives 
fleet and truck operators the advan- 
tages of a quality third axle at a 
low price. In place of radius rods in 
the new axle, two heavy duty drive 
axle spring brackets and a long spline 
universal joint is furnished. Replac- 
ing gravity spring suspension and 
cross shaft spherical bearings are two 
ole in, x 4 in. rubber bearings. <A 
box beam is used instead of a spring 
ieaf cross member. Substituted for 
two cross shaft roller bearings are 
two 3'% in, x 4 in. threaded bush- 
ings in the walking beams and thread- 
ea cross shaft ends. The new axle 
is furnished with matching wheels, 
brakes and track; glove-fit frames, 
telescoping those on the truck, ex- 
tending from well under the cab to 
end of the body; hydrovac booster kit 
with reserve tank and 14, in. com- 
pensator for all six brakes, and one 
pair of complete drive axle springs 
with O and S bearings. The load 
shifter permits either 50-50 or 60-40 
load distribution, company _ says. 
Spring leaf brake torque eliminates 
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wheel hop. The sliding axle ball, to- 
gether with the walking beams, are 
said to permit up to 14 in. of wheel 
and axle compensation without load 
transfer. Large oil reservoirs in the 
walking beams provide automatic 
lubrication of the axle sliding ball 
joints. Guide plates protect frame 
against wear, manufacturer says. The 
new third axle is made in one size at 
present for trucks equipped with 6:25 
x 20 tires. Truck Equipment Co. 





21—Gasket, Diaphragm Material 


Silicone rubber bonded to Fiberglas, 
asbestos, wool, or cotton is available. 
Manufacturer says the bonding of 
synthetic rubber to these materials 
greatly increases its strength and its 
suitability for high pressure gasket 
and diaphragm applications. Both 
molded and die-cut parts can be fabri- 
cated from the new bonded materials, 
company says, and when bonded to 
either Fiberglas or asbestos, the rub- 
ber parts will remain unaffected at 
temperatures ranging from 160° to 
more than 400° F. When Silicone 
rubber is bonded to wool, the fabri- 
cated parts are said to be suitable for 
applications involving constant tem- 
peratures up to 300° F. and inter- 
mittent temperatures up to 400° F. 
Bonds of Silicone rubber and cotton 
will withstand temperatures up to 
250° F., company states. Parts fab- 
ricated from the new bonds of Sili- 
cone rubber with other materials will 
not turn to carbon at _ respective 
maximum heats and will withstand 
permanent compression, prolonged 
weathering, and hot lubricating oils. 
Stalwart Rubber Co. 


ll 












22—Safety Step Ladder 


An automatic safety feature is 
claimed for a new mobile step lad- 
der. The ladder is mounted on ball 
bearing casters for easy movement, 
but when a person steps on the lad- 
der rubber-tipped legs automatically 
come in contact with the floor, pre- 
venting rolling action and the possi- 
bility of a fall due to the ladder 
moving. The ladders are made in 
standard sizes from one to six steps 
out of aluminum finished steel. 
Frame is % in. steel tubing and step 
plates of non-slip reinforced expand- 
ed steel are electrically welded. 
Handrails are optional on the safety 
ladders having from three to six 
steps. Removable steel mesh basket 
is optional on all models. The Bal- 
lymore Co. 





23—Oil Bar 


A new deluxe oil bar has four me- 
tered oil taps and four % in. hoses, 
414 ft. long, for connection to per- 
manent supply lines. Bar is of steel! 
construction with baked white enam- 
el finish; polished aluminum trim 
and fluorescent lighting in fluted 
glass head sign panel with on-of! 
switch; and “Oil Bar’ appears in 
red letters on inside of panel. Man- 
ufacturer says swiveling, splash- 
proof, non-drip motor oil taps, wit! 
fingertip control, fill measures rap- 
idly and without mess. Easy-to-read 
oil viscosity numerals in tap handles 
provide positive identification of oi 
These numerals are interchangeab! 
tc feature different grades of ol 
Sixteen-quart meters which registé 
in quarts and totalize in gallons a! 
provided, while a bull’s-eye light sig 
nals when pumps are energized. 
key switch prevents unauthorized us 
of pumps. Company says four built 
in surge tanks insure even flow of ¢ 
while strainers in lines keep oil clea 
The bar has two matching side ca! 
inets available and also has a tw 
door cabinet below drain pan for ! 
covery tank and additional stora: 
space. Gray Co., Inc. 
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DU PONT TETRAETHYL 
LEAD COMPOUNDS 


DuPont 


Services... 


are fitted to your needs 


Available to the Refining Industry are the 
specialized services which Du Pont provides in 
connection with its Tetraethyl Lead Compounds 

Whether it is a problem of determining lead 
susceptibility of stocks or of checking octane 
number on finished blends, there is a convenient 
District Laboratory to help. On safety or health 
problems associated with lead blending or 
handling, safety and medical personnel are always 
available to work with you. 

These services—medical, safety, technical, and 
sales—stand ready at all times to assist in the 
solution of any problems involving the use of 
DuPont TEL Compounds and other additives. 


REG. Us. Pat. OFF. 


Better Things for Better Living . . . Through Chemistry 








MEDICAL SERVICE ———— 





SAFETY SERVICE 


SALES SERVICE 


| 
| 
| 











MEDICAL SERVICES cooperate with the refiner to maintain 
the highest degree of industrial hygiene possible among employees 
engaged in the handling of tetraethyl lead compounds. Periodic 
examination of all personnel working with TEL is only one part of the 
services which help in the establishment of safe operating procedures 
and the indoctrination of personnel in these approved methods. 





DISTRICT LABORATORIES, five of which are 
conveniently located throughout the country, provide 
prompt, dependable laboratory tests. They are equipped 
and staffed with experienced men to furnish technical 
assistance in the application and use of DuPont TEL 
compounds as well as other additives. 





| RAW AC Awe WATAY AS GR DIRA) 


to Help You Produce Better Fuels... 





PLUS a Long-Range Research 
Program to H elp You Meet 
Changin g Fuel Requirements 
























The development of new engines brings changes in fuel requirements. 
Likewise, changes in refining methods or sources of crude create 
differences in the basic characteristics of fuels. These and many 
additional factors affect the requirements placed on additives. 

It is to help you meet these changing requirements that Du Pont is 
now engaged in a long-range program of Petroleum Chemicals research. 
This program is aimed at the improvement of present antiknock 
agents and other additives and the development of new ones to meet 


SAFETY SERVICES are ready 
day and night to give prompt aid 
and advice on safety problems asso- 
ciated with the handling of TEL 


the higher performance standards which the future is sure to bring. 
compounds or of fuels containing 


Supplementing the work of the Petroleum Chemicals Division 


et them. Safety servies “— sesomeatives laboratories is the Company-wide program of fundamental and 
: _ compterty CeneTes wie Be applied chemical research, the results of which are constantly 
is ad innrements end tools and ene examined for application to Industry requirements. 

iA available to refiners for use on safety 


hI Thus, Du Pont research is at work today to help you create better 
a fuels—now and in the future. 






¢ DISTRICT OFFICES, located at 
Wilmington, Delaware; Chicago, 
Illinois; Tulsa, Oklahoma; Houston, 
Texas; and Los Angeles, California 
serve as centers through which the 
technical, safety and medical services 


are made available to you. 

























Chemical section of a District Laboratory. Also equipped to make 
t e OU ads octane determinations, they render many helpful services in the use 


of all Du Pont additives. 


for all of your . 
@ DuPont offers you one dependable source of supply I 
+ e,°@ 
Gasoline Additives 





for all of your gasoline additives. This complete line 
includes Gasoline Antioxidants, Metal Deactivator and 
Gasoline Dyes, as well as Tetraethyl Lead Compounds. 
These additives have been proved by many years use in the 
field. They are compatible with each other and are of uniform 
high quality. The Du Pont District Laboratory in your territory 
will be glad to assist you in evaluating these additives in your 
fuel and to make the proper recommendations. 


@ -* 
_®@ E.1. DU PONT DE NEMOURS & COMPANY (INC.) 
a PETROLEUM CHEMICALS DIVISION 


Wilmington 98, Delaware 


Wilmington, Del. Wilmington, Del. 
- District Chicago, Ill. District ) Chicago, Ml. 
I chenatenios: Tulsa, Okla. Offi . < Tulsa, Okla. 
BOOTALOTEES. Houston, Texas ces: Houston, Texas 








El Monte, Calif. Los Angeles, Calif. 2 

Antioxidants « Dyes “a 

S} 

Tetraethyl Lead Compounds—Aviation Mix—Motor Mix tr 


Reus par. off utticlm Ol-teladh elie a 
BETTER THINGS FOR BETTER LIVING 
. .. THROUGH CHEMISTRY 














if. 


















24—Lubrication Guides 
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Essential lubrication information on 
5% of all trucks and busses now 
n use is contained in new editions 
f the Truck Lubrication Guide and 
he Bus and Motor Coach Recom- 
nendations booklet now available. 
[ruck guide consists of 103 pages, 
ing bound, and contains a section 
f general instructions on truck lubri- 
cation procedure, incorporating in- 
ormation on truck differentials, spe- 
cial axle units, fifth wheels and Diesel 
engine information. There are 79 
chassis diagrams. The bus and mo- 
tor coach recommendations are con- 
tained in a 16-page booklet and cover 
lubrication data on all popular models 
produced by 14 manufacturers in the 
past 10 years, company says. Chek- 
Chart Corporation. 


25—Dry Chemical Fire Extinguisher 


A new self-contained, dry chemical 
fire extinguisher is said to be fool- 
proof and easy to use. Company says 
the device has no syphon tubes or 
valves within the cylinder to become 
clogged or inoperative. Unit has a 
special dry chemical formula devel- 
oped to ensure proper flow. Discharge 
hose and nozzle remain empty until 
fire extinguisher is actuated. Two sizes 
available—20-lb. and 30-lb.: capacity. 
Dry chemical is said to be non-con- 
ducting, non-corrosive, non-freezing 
and non-toxic.. C-O-Two Fire Equip- 
ment Co. 


































































26—Storage Bins 


Standard models of circular, rotat- 
inv-shelf bins for parts and tools in 
tl storeroom are available again 
du. to the improved supply of steel, 
menufacturer says. Savings in floor 
Space up to 50% result in shorter 
trios by personnel; dark corners are 
eiininated; and every item in the 
unt is easily and quickly located as 
every square foot has a front posi- 








tion when needed, the maker says. 
Every tray rotates on ball-thrust 
bearings. Installation is said to be 
quick as each unit stands on a solid, 
heavy steel base. Frick-Gallagher 
Mfg. Co 

















































27—Wrench Sets 


Six new end wrenches and two 
wrench sets have been added by one 
manufacturer to his line. Two of the 
wrenches are the open end type with 
one 3/16 in. and % in. and the other 
with 19/32 in. and 11/16 in. open- 
ings. Another wrench is a double- 
end 12-point box type with openings 
19/32 and 11/16 in. The three other 
new wrenches are combination box 
and open end type fitting 4 in. open- 
ings, 1% in. and 15, in. One new 
wrench set has five open end units 
in a flexible kit—nine openings pro- 
vided from *% in. to % in. to fit 64 
popular nut, bolt, cap screw and set 
screw sizes. The other wrench set 
has seven combination box and end 
wrenches in flexible kit with opening 
sizes from *%g in. to % in. Plomb 
Tool Co. 


































NORTH CAROLINA 





1202 S. Elm St. 





R. W. McCOLLUM 


and 
Transport Trailers 











CAROLINA OIL EQUIPMENT CO. 


Phone 3-2361 


P. O. Box 1993 
Raleigh, N. C 


NATIONAL PUMPS 
NEPTUNE METERS 
NATIONAL HOSE 


All types Valves and Fittings 





OHIO 








L. 0. HALVERSTADT 


1501 Payne Ave. 
Cleveland, Ohio 


Davisbilt Truck & Trailer Tanks 
Granco Truck & Bulk Plant 


Pumps & Meters 











OHIO OIL EQUIPMENT CO. 


251 North 5th St. 
Columbus 15, Ohio 


Adams 8920 Adams 5484 L.D. 337 


Distributors for 
Erie Meter Systems 
Progress Tank Trucks 


and Trailers, Joyce Lifts, 
Complete Service Station 
and Bulk Plant Equipment 





OKLAHOMA 








KELLEHER EQUIPMENT CO. 


1717 E. Ist St., Ph. 2-2889 


Tulsa 4, Okla. 


Tokheim-Curtiss-Lincoln-Wheaton 
Buckeye-Granco-Gates-Binks 
Sales Service & Parts 











PENNSYLVANIA 













NEPTUNE METER CO. PRODUCTS 


Marlow Centrifugal & Granco Rotory Pumps 
Truck Tanks—Hose—Reels—Storage Tanks 


Industrial Meter Specialists 
Gasoline & Oil Equipment 


H. W. BUZZARD COMPANY 


Conshohocken, Penna. 





Greensboro, N. C. 
Oil Handling Equipment 
Storage Tanks—Truck Tanks 
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PROTECTION THAT SAVES MONEY 





YOU MAKE MORE MONEY... 


e because this modern National 
Cash Register System shows 
you exactly how much business 
each merchandise or service 
classification — or selling em- 
ployee—does. 

e because it shows you your exact 
cost of doing business. 

e because it enables you, daily, 
to know how many customers 
you serve. 

e because it lets you compare 
sales by periods, or by shifts. 

e because it gives you daily rec- 
ords for determining theamount 
of your average sale. 


YOU SAVE MORE MONEY... 


e because this modern National 
Cash Register System gives 
you positive control over cash, 
credit, received-on-account,and 
paid-out transactions. 
because it lets you—and your 
customers—see, and supervise, 
the prices charged. 
because it makes certain that all 
service jobs are accounted for. 
because it eliminates errors in 
addition. 
because it prevents forgotten 
charges. 
because its exact records lessen 
inventory shrinkage. 


A modern National Cash Register System pays for 
itself out of the money it saves, and 


CGel- thi through the money-making information it gives. 


Ask your local National representative to 


FREE show you just where, and how, it will 


/ 


z make and save money for you! 


You'll find money-making tips 
in this free 64-page booklet, 
Service Station Manage- 
ment. See your local Nationa] 
representative, or write to the 


Merchants Service Bureauof... CASH REGISTERS» ADDING MACHINES 


ACCOUNTING MACHINES 
THE NATIONAL CASH REGISTER COMPANY, DAYTON 9, OHIO 
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NEW LITERATURE 


28—Oil Filter Catalog 


Two separate functional editions 
)f a new catalog on oil filters are be- 
ing issued. One is specifically for 
the use of distributors and the other, 
. handy 16-page condensation for 
service stations and other dealers. 
Distributor edition consolidates en- 
tire line of filter manufacturer into 
a single 36-page book. All items are 
listed alphabetically by make of car, 
truck, Diesel, farm implement or 
other application. Edition for service 
station lists only specifications for 
popular makes of cars and trucks 
which comprise the great bulk of 
dealer business. Both editions incor- 
porate several pages of new mer- 
chandising hints on filters and ele- 
ments. Purolator Products, Inc. 


29—Waterways Data ? 


Generously illustrated booklet, 
“Train Speed at Water Rates,” has 
a map showing intracoastal canal 
terminals, lists intracoastal canal 
terminals by city, company and ca- 
pacity, lists lower Mississippi River 
below and above New Orleans ter- 
minals; and gives distances from 
leading terminal points on the inland 
waterways of the U. S. Also listed 
are terminals on upper Mississippi 
River, Illinois River and Illinois Wa- 
terway, Missouri Rver, Ohio River, 
and tributaries of Ohio River. But- 
cher-Arthur Inc. 


30—Ball Bearing Lubricant 


Properties, performance and uses 
of Silicone greases as ball bearing 
lubricants are described in data 
sheets prepared by the manufacturer. 
A variety of test data on the greases 
is included, as well as demonstration 
of their heat stability. How to use 
the grease in the bearings of electric 
motors is told. Instructions also are 
given for lubricating open and single 
Shielded ball bearings and relubrica- 
tion schedules based on experience. 
Dow Corning Corp. 


31—Fire Extinguishing Movie 


Emulsion Extinguishment of Oil 
F\-es with Water Sprays” is the sub- 
Jet of a 16 mm. sound Kodachrome 
filin. Available for free showing be- 
‘ engineering groups, schools, fire 
pr tection organizations, fire depart- 
hints, oil refinery executives, etc., 
th film shows spectacular fires in 
tu'! color with a commentary and ex- 
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pianation of how and why emulsion 
extinguishment of fires works. The 
film runs 20 minutes at sound speed 
and showings may be _ scheduled. 
Grinnell Co., Inc. 


32—Home Heating Guide 


The 24-page booklet was designed 
to help home planners select the 
heating system most suitable and 
economical for the type of dwelling 
they plan to build. Discusses all 
types of fuels including solar energy, 
and all types of heating systems in 
popular use throughout the country. 
Various types of control systems 
available are described, including a 
newly developed electronic control 
100 times more sensitive than stand- 
ard thermostats, and specialized con- 
trols designed for use with radiant 
panel heating. Minneapolis - Honey- 
well Regulator Co. 


33—Expansion Joint Design 


A guide to expansion joint selec- 
tion and application has been pub- 
lished in form of a 28-page bulletin. 
Written in non-technical language 
and containing numerous _illustra- 
tions, charts and tables, material was 
prepared for the purpose of simpli- 
fying the selection and application of 
expansion joints in piping systems. 
The data aids in the proper selection 
of the size and type of expansion 
joint necessary. to fulfill the varying 
requirements of temperature, pres- 
sure and other factors surrounding 
each individual application. Copies 
available to persons who have a di- 
rect interest in this type of work. 
Chicago Metal Hose Corp. 


34—Booklet on Paints 


Paint manufacturer has published 
catalog describing more than 75 vari- 
ous kinds of paints and protective 
coatings. Data in publication de- 
cribes types of finishes recommended 
for use on tank cars; tanks (inte- 
rior and exterior) above ground and 
below, trucks; wood, brick or metal 
interior and exterior of structures, 
etc. Cheesman-Elliot Co., Inc. 


35—Data on Concrete Tanks 


Booklet, ‘“‘Preload Tanks,” describes 
the evolution, uses, design and con- 
struction of wire-wound concrete 
tanks. Among uses listed for tanks 
is storage of petroleum products. 
Company says tanks of this type 
have long life and require little or 
no maintenance. The Preload Corp. 
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E. O. HABHEGGER CO. 


Fairmount Ave., at 24th St. 


PHILADELPHIA, 30 


HABHEGGER 


he! 
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For The Petroleum Industry 


BULK PLANTS 


TRUCKS—SERVICE STATIONS 







































































RUTLEDGE EQUIPMENT CO. 


334 Bivd. of Allies 
Rutledge Service Station Flood Lights 
G&B Equipment—Buckeye Valves & 


Fittings 


Granco Pumps & Meters—Air 


Compressors 


Pittsburgh, Pa. 










































































West. Penn. Oil Equipment Co. 


512 Sandusky St. 


Pittsburgh 12, Pa. 


Bulk & Service Station Equip. 
Erie Computing Pumps 
Pittsburgh Equitable Meters 

Yale & Towne Pumps 


Cedar 8822 



























































442 Tinsman Ave. 





PENNINGTON EQUIP. SALES CO. INC. 
Williamsport 39, Pa. 
Wayne Pump Company Products 
Marlow Centrifugal & Blackmer Rotary 
Pumps — Truck Tanks — Hose — Reels— 
Storage Tanks — Pittsburgh Equitable 
Meters —Gasoline & Oil 
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TENNESSEE 























309 JEFFERSON 





GASBOY PUMPS 


The Oilman’s choice for 
consumer accounts 


CRUZEN OIL EQUIPMENT CO. 


MEMPHIS, TENN. 



























































TEXAS 





























1701 South Lamar St. 





Service Station, Bulk 


Plant and Airport 
Equipment 


UNITED PUMP SERVICE & 


SUPPLY CO. 


Dallas 2, Texas 










































































WEST VIRGINIA 




















SMITH METERS 
H. H. TRUITT 


1403 8th Ave. 
Huntington 1, W. Va. 


Westinghouse Air Compressors 
Service Station or Bulk Plant Equip. 
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NEWS OF MANUFACTURERS 


Contracts have been let by Inter- 
national Harvester Co. for construc- 
tion of a wholesale parts depot, cost- 
ing $1 million, in South Memphis. 
The new unit which is expected to 
be finished next spring will be built 
on a five-acre plot and will employ 
200 persons when in operation. The 
depot will serve as a wholesale dis- 
tribution center for parts for all 
Harvester products. It will service 
both dealers and company district 


operations in Arkansas, Louisiana, 
Mississippi, West Tennessee, South- 
western Kentucky, Southeastern Mis- 
souri and a portion of East Texas. 

* * * 

A large purchase of truck equip- 
ment has been completed by Ruan 
Transport Corp., Des Moines, Iowa. 
Seventy-six new truck tractors, 
equipped with devices for safety of 
operation and minimum wear, were 
placed in service by the company 








NEW 
LOW COST 


HEAVY-DUTY 


PUMPING 


YALE’S new TRI-ROTOR Gaso- 
line and Solvent Pump is Jow- 
priced . and cuts costs 
further by lasting longer, 
pumping more gallons per 
dollar. 

It is the only low-pressure 
pump that combines the ad- 
vantages of rotary and piston 
action. 

Only 3 moving parts, 2 
pumping members, provide 
high volumetric efficiency and 
positive handling characteris- 
tics. 

Rotary action insures quiet- 
ness, long life, less maintenance, 
high vacuum, requires less 
power. 

This variable volume pump 





NEW FEATURES 


(optional). 


4 


in.—80 gpm. 2” 





SEND COUPON FOR PUMP 
BULLETIN AND QUOTATION 


Pump Division 
The Yale & Towne Mfg. Co. 
Stamford, Conn., U.S. A. 


External Timken radial and thrust bearing. 
Large rotor shaft. Oversize rotor hub. Special 
hardened alloy shuttle. Carbon bushing. Me- 
chanical seal or conventional stuffing box 


Interchangeable heads: solid, integral dash- 
pot relief valve, variable volume control. 2 
2 in.—90 gpm. 3 in.—100 gpm. 


reduces to a minimum—chew- 
ing, foaming, aerating or over- 
heating the product. It permits 
handling liquids of various vis- 
cosities without modification of 
pumping members. 


-YALE- 


Pump Division of 


THE YALE & TOWNE MFG. CO. 
Stamford, Conn., U.S. A. 





Fg eae ere 


Send information and quotation on TRI-ROTOR Gasoline and Solvent Pump for 


C] TRUCK 


TYPE HEAD 
COMPANY 


YOUR NAME AND TITLE 


1 
I 
| DRIVE: [ | open gear reduction [] direct-gear motor [| V-belt 
I 
l 


[] BULK STATION TRANSFER 


CAPACITY 


MiKo ena man aesenawnwoeannsaaead 
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this month. Included in the equip- 
ment were 65 new International tan- 
dem tractors and 11 new White tan- 
dem tractors. Safety features listed 
by President John Ruan are: tandem 
axles to distribute weight and trac- 
tion; two-speed auxiliary transmis- 
sions with 10 instead of the conven- 
tional five forward speeds; new-type 
“wings” on the fifth-wheels to help 
prevent jackknifing; tachometers 
and tachographs to record speeds 
and stops throughout each trip. Air 
brakes, air horns, safety tanks, fire 
extinguishers and other special equip- 
ment offset highway hazards. Mr. 
Ruan said all of the new tractors are 
replacements and he added that hs 
considered the large-scale purchase of 
new equipment at this time “a good 
investment, not only for safe and 
efficient operation, but also for the 
future security of the business and 
the employes.” 
* * * 

Tire and tube manufacturing facili- 
ties of the Pennsylvania Rubber Co., 
Jeannette, Pa., have been consoli- 
dated with those of the Mansfield 
Tire & Rubber Co. Consolidation, ef- 
fective July 1, will bring Pennsyl- 
vania’s tire and tube production to 
the Mansfield plant. Sales policies 
for distribution of both the Mansfield 
brands and the Pennsylvania brands 
will remain unchanged. Pennsyl- 
vania Rubber, organized some 50 
years, ago, will continue to manu- 
facture its line of athletic goods at 
Jeannette, and it has plans under 
consideration for manufacturing ad- 
ditional products there. 

=< * * 

General American Transportation 
Corp. has a two-fold exhibit this year 
at the Chicago Railroad Fair consis- 
ting of an all-welded, aluminum tank 
car and the latest development of re- 
frigerator car for transporting frozen 
foods. The latter exhibit will be used 
as a display booth showing the di- 
versified operations of the company. 
Featured will be liquid storage ter- 
minals, bus building activities, plas- 
tics molding operations and the fabri- 
cation of heavy equipment used in the 
refinery and process industries, in 
addition to the company’s car build- 
ing activities and design and build- 
ing of floating roofs, gas holders and 
other structures for vapor conserva- 
tion. 

* * * 

Fuel oil distributors who have in- 
stalled the Tokheim Degree Day Re- 
corder and wish to capitalize on 
with their customers may secure 
one-page, two-color 34 x 5% el! 
velope stuffer from the manufacture 
Under a headline, “An Added Servic 
For Our Customers,” copy describs 
how the oil consumption rate of eac 
individual customer is calculated. 
paragraph is included inviting sug 
gestions for improving delivery serv 
ice, and space is provided for dis 
tributor imprint. 
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EQUIPMENT PERSONALS 


William F. Pen. 
rose has been ap- 
pointed sales 
manager of the 
Timken - Detroit 
Axle Brake Di- 
vision. Mr. Pen- 
rose has been ac- 
tive in the au- 
tomotive industry 
for 29 years and 
held the original 
patents on sev- 
eral brake _ de- 
vices. Prior to 
this appointment 
Mr. Penrose had his own retail au- 
tomobile business in Newark, Ohio. 





Mr. Penrose 


E. E. Siegrist 
has been made 
field sales mana- 
ger for Timken- 
Detroit Axle Co. 
Active in the au- 
tomobile industry 
for 25 years, he 
joined Timken in 
1943 as eastern 





regional repre- 
sentative. 
Mr. Siegrist 
* * * 


The Chek-Chart Corp. recently pro- 
moted two of its executives, accord- 
ing to Ray Shaw, president. William 
C. Callahan, eastern manager is now 
editorial director at the corporation’s 
headquarters in Chicago, and Shel- 
ton R. Houx of the Chicago sales 
organization will replace Mr. Calla- 
han as eastern manager with head- 
quarters in New York. 

* « * 

Clarence H. Wilkens has been ap- 
pointed assistant sales manager of 
A. Schrader’s Son Division of Scovill 
Manufacturing Co. Inc., in charge of 
their Akron branch. Mr. Wilkins 
Succeeds Malcolm Stevens, who re- 
ured June 1, after 25 years as man- 
ager of the Akron branch Mr. Wil- 
kens joined the Schrader organiza- 
ton in 1916. 

Newly appointed manager of tech- 
nical service for Schrader’s is George 
H. Schneider, who has been with the 
company since 1920. He has spent 
most of his career in service work. 
H headquarters will be at the 
B: »oklyn office. 

icceeding Mr. Wilkens is Donald 
C. Baker, who has been appointed 
Se vice department representative of 
rader’s. Mr. Baker has been with 
rader’s since he was discharged 
It n the Marine Corps after World 
Wor IL 

* * * 

terling G. Maisch has taken the 
of production manager of Eaton 
ufacturing Co.’s axle division to 


Ju» 20. 1949 





succeed the late Stewart Walls, di- 
vision factory manager. Mr. Maisch 
has been in the production depart- 
ment since he first came to Eaton in 
1943. 


* * * 


Herbert J. Rowe, St. Louis, Mo., 
has been named sales engineer for 
the Great Lakes region by Edward 
Valves, Inc., East Chicago, Ind. Mr. 


Rowe has been training in the sales 
department of the home office in 
East Chicago which will be his head- 
quarters. 


*& * * 


Trailmobile Co. 
of Cincinnati, 
Ohio, has _ pro- 
moted James A. 
Bardsley to sales 
manager of its 
California divi- 
sion. During the 
past year Mr. 
Bardsley has been 
assistant sales 
manager at Cin- 
cinnati, and prior 
to that was man- 
ager of the com- 
pany’s branch in 
Indianapolis. Before joining Trailmo- 
bile, Mr. Bardsley was with Interna- 
tional Harvester Co. for over 20 years. 





Mr. Bardsley 


* a * 


W. M. Camer- 
on, formerly vice 
president and 
general manager 
of the Continent- 
al Overseas Corp., 
a wholly - owned 
Continental Can 
Co. subsidiary, 
has been appoint- 
ed central di- 
vision sales man- 
ager of the par- 
ent company. Mr. 
Cameron was ac- 
tive in the man- 
agement of the Cameron Can Ma- 
chinery Co. for 10 years, and was 
vice president in charge of sales when 
that company was purchased by Con- 
tinental in 1944. 


Mr. Cameron 


* * ” 


The following appointments have 
been made at Four Wheel Drive 
Auto Co., Clintonville, Wis.: M. O. 
Stockland, Jr., director of _ sales; 
Arthur J. Danley, advertising mana- 
ger; Stanley F. Wick, sales promo- 
tion manager. 


* * *x 


J. B. Tilley, Goodyear’s mechan- 
ical goods representative in Chicago, 
has completed 25 years of service 
with the company. He started in 
1924 at Atlanta, his birthplace, mov- 
ing to Chicago in 1933. 











PUT YOUR NAME 
OUT IN FRONT 





@ Now! Sell your name as well as 
your product with these permanent 
brand name signs designed for 
use on gasoline pumps 

They’re finished in durable porcelain 
enamel—won’t fade or wear off. Easily 
cleaned—always bright and _ colorful. 
Furnished in any shape, size, quantity 
or color, we will also design to your 
specifications. 

Write for prices. Let us duplicate your 
present design or send us a sketch; 
show size, number of colors and quan- 
tity. Do it today! 





PORCELAIN ENAMEL FINISHERS 


.8 
ee " Bishop 7-3221 


Chicago 23, itinols 












others don’t dry at all 


obtain 
sealing con- 


—they never 
proper 
sistency 


but 
RECTORSEAL “2 


has two consistencies: 






(1) Thin in the can for easy appli- 
cation and economy 


(2) Thick in the joint for maxi- 
mum sealing 


It maintains its plastic elasticity 
for the life of the joint. It will 
not cut out under pressures or 
temperatures; will not freeze con- 
nections—can always be broken 
out, 


Ask your supply store for Rector- 
seal #2 by name. 


Write: RECTORSEAL, Dept. J 
2215 Commerce St. 


Houston 2, Texas 





S00) 5 5:\ 


MAKING THE OIL INDUSTRY SAFER 
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J. P. Dickinson J. L. Dickinson 


After 30 years 
with Stow Manu- 
facturing Co., 
Binghamton, N. 
Y., J. P. Dickin- 
son, vice presi- 
dent in charge of 
sales has been 
promoted to vice 
president and 
general manager. 
Hollowing his 
promotion J. L. 
Dickinson was 
moved up to 
vice president in 
charge of sales. J. L. has been with 
the company for 14 years. 

W. W. Rappman, who has been 
with the company for 10 years and 
who has been assistant sales man- 
ager since being discharged from 
the Navy in 1945, has been promoted 
to sales manager. 


Mr. Rappman 


Appointment of J. D. Greensward 
as general manager of the Norwood, 
Ohio, works of Allis-Chalmers Man- 
ufacturing Co. was made recently, 
filling the vacancy left by the late 
Frank H. Stohr. In his new posi- 
tion, Mr. Greensward will have 
charge of a plant manufacturing 
small electric motors and pumps; 
employing 1,600 people. 


To handle its complete line of 
chemical and fire protection equip- 
ment National Foam System, Inc., of 
Philadelphia has appointed William 
H. McGunagle as its sales represen- 
tative in the northern part of Ohio. 
Mr. McGunagle, an engineer of broad 
experience in foam fire protection, 
will have his headquarters in Cleve- 
land. 


Robert Haig, shipbuilding engineer 
with the Sun Ship Building and 
Dry Dock Co., Chester, Pa., retired 
on July 1. Mr. Haig joined Sun Ship 


Building in 1916 and upon his re-- 


lirement had risen to the position 
or senior vice president of the com- 
pany. 
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Edward Valves 
Inc., recently ap- 
pointed Thomas 
J. Williams, 
Houston sales en- 
gineer in the 
southwestern 
states. He was 
formerly em- 
nloved bv Pate 
Drilling Co. in 
Texas, and previ- 
ous to that he had 
worked with The 
Texas Co. Mr. 
Williams will 
make his headquarters in Tulsa with 
the Rockwell Manufacturing Co. of 
which Edward Valves is a _ subsidi- 
ary. 


—_— 
Vr. 
3B a 
: eee, ” 


Mr. Williams 


* * * 


Milford R. Waddell, industrial and 
public relations director for Black, 
Sivalls & Bryson, Inc., was elected a 
vice president of the National Indus- 


trial Advertisers Assn. at the annual 
convention in Buffalo last month. 
* * * 

New member of the Seiberling 
truck tire sales department is John 
A. Reid, recently manager of the tire 
department of Collord Motors, Inc., 
New Orleans. Mr. Reid was at one 
time a truck tire engineer at Seiber- 
ling’s Atlanta branch, and before that 
a salesman, assistant district mana- 
ger, and district truck tire manager 
for both Firestone and Goodrich. 


* * * 


Last month at a buffet luncheon 
at the Brooklyn plant of the Scovill 
Manufacturing Co., William T. Hunt- 
er, vice president and director of the 
company was presented with a 50- 
year service award and pin. Mr 
Hunter is president of A. Schrader’s 
Son Inc., of which Scovill Manufac- 
turing is a division. Mr. Hunter has 
been an officer of A. Schrader’s Son 
since 1910. 





Ten Hoeve Opens New Headquarters Building 











Headquarters of Ten Hoeve Brothers is located in this new sales and service build- 
ing at Paterson, N. J. 


A new showroom and service head- 
quarters has been built by Ten Hoeve 
Brothers at Paterson, N. J. The new 
structure, in addition to being a sales 
office, has enlarged facilities for test- 
ing and repairing all types of serv- 
ice station and industrial equipment. 
As part of its service department, 
the company has a special pump re- 
building shop. 

The new building occupies an area 
of 20,000 sq. ft. on an 80,000 sq. ft. 
plot of land. One feature of the new 
headquarters is a loading lift which 
eliminates the necessity for a loading 
platform in the shipping department. 
Double use is made of the lift since 
it also serves as a demonstrator to 
customers who are interested in this 
type of equipment. 

Ten Hoeve Brothers’ new home is 
accessible from all main highways 
without going through city traffic. 

Company also is in the manufac- 
turing business. It makes plastic gas- 
oline pump price signs which are 


claimed to be on the approved lists 
of authorities in most states. 

This equipment distributing com- 
pany was organized in 1935 by Mari- 
nus Ten Hoeve, Edward Ten Hoeve 
and Peter De Korte. Each partner 
supervises a particular phase of the 
business. 

Ten Hoeve Brothers distribute Erie 
Pumps and oil equipment, Revere 
and Stonco floodlights, Neptune me- 
ters, OPW valves and _ fittings, 
Sharpsville tanks, Gates hose, Globe 
hoists, and Lincoln lubrication equip- 
ment. 


Adds to Equipment Line 


Oil Appliances Co., Indianapolis, 
Ind., has added Erie Meter, Hunte 
Engineering Co., Tabet Manufactu! 
ing Co., and Commercial Filters 
lines of equipment in the past ye! 
R. E. Jones is owner of the com 
pany and Ed Fark is manager. 


NATIONAL PETROLEUM NE 








Choose from Amer 


for these 


International Trucks are specialized for the 
job, International builds America’s most com- 
plete line of trucks. It offers 22 basic models, 
1.000 truck combinations ranging in gross vehicle 
chts from 4,400 to 90,000 pounds. It also offers 
13 truck engines (gasoline, diesel, butane) as well as 
specialized units and parts, to satisfy individual haul- 
ing requirements. An International sales engineer 
» knows your business in terms of trucks helps 
analyze your own hauling needs and select the 
richit International Trucks to meet them. 


For the 17th straight year International Trucks 
lead in heavy-duty sales. The country’s most 
exacting truck buyers are the men who buy 
= of 16,001 pounds GVW and over. Their vote 
fidence in Internationals is based on truck value 
same truck value found in every International 


4 reasons 






More than half of all International Trucks 

ever built—in 42 years—are still at work. Inter- 

national has been building rugged trucks un- 
compromised by passenger car design or construction 
since 1907. International Trucks are built to last 
and they do. 


International Trucks are backed by America’s 

largest exclusive truck service organization. 

1,700 Dealers and 170 Company-owned Branches 
offer complete International Truck service wherever 
you drive a truck. Precision-engineered replacement 
parts, factory-rebuilt exchange units, and factory- 
trained mechanics are as close as your telephone. For 
the right truck to solve your hauling problems, see 
your nearest International Dealer or Branch. 









ght, medium, and heavy-duty. International Harvester Builds McCormick Farm Equipment and Farmall 
Tractors ... Motor Trucks... Industrial Power. .. Refrigerators and Freezers 


. 


INTERNATIONAL ~~ TRUCKS 


INTERNATICNAL HARVESTER COMPANY * CHICAGO 
Juv 20, 1949 
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New Station Provides Ample, 
Well-Lighted TBA Display 


Windows, Merchandise Layout Designed to Catch 
Motorist’s Eye: TBA Manager Lists Dealer Aids 


By NPN Staff Writer 


Newest service station of the Aetna 
Oil Co., Independent refiner of Louis- 
ville, Ky., was opened in recent 
months in downtown Louisville. Most 
prominent feature of the station is 
the TBA display room. As with 
most new service stations today, gen- 
erous space has been alloted for 
the display and sale of merchandise, 
behind two large, corner display win- 
dows. 

Tom Cunningham, Aetna’s TBA 
manager gives the following descrip- 
tion of the display layout: 


The back wall display consists of 


five large units so placed as to be 
visible from the drive as well as to 
passing traffic. Each unit features 
a TBA product that is one of the 
most important profit and volume 
producing lines normally handled in 
any service station. 

Unit No. 1 is a giant full-color can 
of Aetna’s new premium motor oil. 

Unit No. 2 is a double size wooden 
replica of an Aetna battery against 


a bright red background with a white 
sunburst. 

Unit No. 3 is a pair of white side- 
wall tires on wheels mounted flat 
against the wall. 

Unit No. 4 is giant spark plug 
against a bright red background with 
a white sunburst, above a stock of 
spark plugs in bright colored boxes 
stacked on the counter. 

Unit No. 5 is a giant orange fii- 
ter cartridge on a cream background. 
A cut-away filter shows the cartridge 
inside. A complete assortment of the 
popular numbers makes a colorful dis- 
play-stock. 

Six Display Tables 

In the foreground are six three- 
deck display tables filled with color- 
ful small ticket items, including 
chrome plated accessories, polishes, 
tire repair items, cooling system 
items, etc. 

Mr. Cunningham points out that 
the object of modern service station 
merchandise displays is to encourage 
the motorist to get out of his car 


This picture was taken from outside the display window of the new Aetna station 
in Louisville and shows how full use is made of the natural eye appeal of acces- 


sories and packages 
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For that reason, he 
says, the interior of the display must 
be clearly visible from the drive or 


and come inside. 


the street. The bright illumination 
provided should be used day and 
night. Most service station traffi 


occurs during daylight hours and it 
is more important that the merchan- 
dise be visible then than during night 
hours. 

Some advise for Aetna dealers is 
offered by Mr. Cunningham on the 
subject of the best use of display 
space. First step, he says, is to de- 
cide which items do not need display 
space but only need to be in stock 

Storage room only is needed for the 
following, in his opinion: 

Light bulbs; 

Fan belts; 

Oil and fuel lines; 

Radiator caps; 

Radiator cleaner and Stop Leak; 

Brake and shock absorber fluid; 

Battery cables; 

Battery service items; 

Thermostats; 

Radiator hose; 

Filter cartridge, and 

Radiator hose clamps. 


Evaluates Other Items 


The lines that are left should bh: 
evaluated according to the dolla 
profit and dollar volume they pro- 
duce. Outside of motor oil, Mr. Cun- 
ningham ranks them in the following 
order: 


Spark plugs 

Chrome plated accessories 
Tune up chemicals 

Pumps, jacks, patch kits 
Miscellaneous 

Polishes and cleaners 


bo ty Ww & 


nN 


Fortunately tires and batteries do 
not require as much display space as 
their volume and profit indicate, savs 
Mr. Cunningham, but they do rat 
the best display space available. Th: 
best space for displaying tires and 
batteries is the wall space directly 
in line with the customer’s vision 
while seated in his car in front of the 
pumps. He urges dealers to use col 
drama, lights, or anything they « 
think of to attract attention to th: 
displays. 

Other lines should be displayed 
related groups. Patch kits, val 
cores, caps, casing patches, pum 
jacks, tire tools, ete., should 
grouped together. In another shou'd 
be all items associated with washi! 
polishing and touching up; chron 
plated accessories should comprise 4 
group, and so on. 


All items on display should 
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Since Quart and Two Gallon Cans are the most popular sizes in the Refining 
Industry. Crown specializes in these two Cans — making them as 

perfectly as they can be made, having them 

available in large quantities, giving your orders unusually 


prompt and thorough attention. 


If yowre buying “Quart” and “Two Gallon” Cans. you'll find it 
especially advantageous to learn what Crown has to offer you 


in these Sizes. Ask to have a Crown Sales Representative call. 


Cro Car 


One of America’s Largest Can Manujacturers 


PI 'S AT PHILADELPHIA, BALTIMORE, CHICAGO, ST. LOUIS, HOUSTON, ORLANDO 


Jul 20, 1949 


Division of the Crown Cork & Seal Company 
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Try this MONEY 
a \/" SPOT 
QUIZ 


1. How can | make more profit on fuel oil deliveries? 
Answer: With VENTALARM whistling tank fill signa! 
2. What will VENTALARM signal do? 
Answer: !t allows quick, accurate, safe delivery 
without entering home — no spills, no return calls 
3. How does VENTALARM signal apply to my 
business? 
Answer: On an average of 24 calls per day per man 
truck, VENTALARM signal saves 12 hours per week 
allowing time for 30 new calls per week without 
additional equipment or personnel. Multiply this gain 
by your number of man trucks. Then multiply the answer 
by a 22 week heating season. Your answer is an 
amazing saving in time with a brand new chance for 
additional profits. Can you afford to stay out of the 
YVENTALARM Money Spot? 
Old tanks easily equipped. Model 
LC VENTALARM signal perma 
nently installed in vent line in 15 
min. Pays for itself in a few deliveries 
Over a million in use. See your supply 
house or write us for literature 


= 5 at SIGNAL COMPANY 


First Street, Cambridge, Mass 
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clearly marked with a price, declares 
Mr. Cunningham, unless a size and 
price chart is affixed to the display. 
A black grease pencil is good for 
marking cans, boxes and bottles, and 
some accessories where appearance is 
not important. A neater method is 
to use a white sticker about the size 
of a postage stamp. On all “dress- 
up” accessories, however, a small tag 
should be used to show the price. 

Good merchandise displays, he con- 
cludes, are those that attract the cus- 
tomer to the display, and which con- 
tain within themselves sufficient in- 
formation to help the prospective cus- 
tomer reach a decision on his antici- 
pated purchase. 


About the New Station 

R. F. Buckholz, engineering super- 
visor in charge of construction gives 
the following details of the new sta- 
tion: 

The building is 38 by 60 ft. with 
9-in. brick walls, covered on the out- 
side with white porcelain enamel on 
steel. Fluorescent lighting fixtures cf 
the industrial type are provided in 
the lubrication and washing bay with 
strip fluorescent lighting in the 20 
by 30 ft. showroom. Special window 
lights reflect back on the floor dis- 
plays. 

The heating unit is oil-fired hot 


Tucrease Your 


Ul: ) iter wale), 


SALES 


with the new K-P 


OTHER K+P PRODUCTS 


HIGH PRESSURE GREASE GUN 


> ~se 


eS» 


® DESIGNED TO INCREASE PROFITS... 
AND BUILD CUSTOMER GOOD WILL! 
INTRODUCE your customers to a new, easier way to dis- 


pense your grease. The one hand, one man operated E-Z 
GREASER assures continued use of your product. 


¢ Fits all standard 25 to 50 Ib. 
pails without losing your 
product's identity 


Ibs. and dispenses more 
grease faster, easier t.on 


* Hose available in lengths up to 15 ft 
servicing of hard to reach fittings 


EASY TO OPERATE. . 


* Equipped with a special fol- 
lower plate to prevent pocket- 
ing and channeling 

* Builds pressure up to 7,500 * Automatic self adjusting pump 

barrel lock for easy installa- 


Flex-Hose 
oy, 


Hydraulic Couplers 


for rapid 


the E-Z GREASER is a real sales 


stimulator designed to make lasting friends of all your 


customers. It is completely portable . . 
available in quantity immediately. 


. low in cost... 


WRITE FOR NEW FREE BULLETIN TODAY 


MANUFACTURING CO. 


MANUFACTURERS OF LUBRICATION EQUIPMENT 


1224 LINDEN AVENUE - MINNEAPOLIS 3, MINNESOTA 


water, with a combination of radiant 
heat in the showroom, convectors in 
the toilet rooms and unit heaters in 
the service bays. Hot water is pro- 
vided by a separate oil fired 300-gal 
per hour unit. 


The principal items of equipment 
are a roll-on lift, a 5 h.p. compressor 
and four low boy pumps with exten- 
sible hoses. Lubrication equipment 
consists of five reels suspended from 
the ceiling for chassis lubricant, two 
grades of gear lubricant, water and 
air. Tireflators are provided at the 
edge of the driveway on both sides 
of the station. 


Texas Service Station, 
Auto Store Business up 


NPN News Burea 

AUSTIN, Tex.—-Automotive stores 
and filling stations in Texas enjoyed 
better business in May this year 
than May 1948, while most business 
declined, according to the University 
of Texas Bureau of Business Re- 
search. 

Automotive stores, with 246 report- 
ing, had 24.8% more volume this 
year than last, although down 1% in 
May from April. The January 
through May total is 18% bette 
than a year ago. 

Filling stations, with 789 reporting 
did 1.6% more business in May than 
in May 1948 and increased fron 
April by 6.2% 


Easing of Synthetic Use 
In Small Truck Tires Due 


NPN News Bure 

WASHINGTON—Easing of syn 
thetic use requirements in the manu- 
facture of smaller truck tires should 
be forthcoming soon, according to a 
report on estimated U. S. rubber con- 
sumption issued earlier this month by 
Commerce Department’s Rubber Di- 
vision. 

The division indicated that, in lin 
with recommendation of Rubber In- 
dustry Advisory Committee, revision 
of Allocation Order R-1 “is expected 
to be issued shortly” to dispense with 
required use of synthetic rubber 
the manufacture of tires above 7.50 
(small truck tire) size. Heretofo! 
report stated, tires below 11.00 down 
to and including 8.25 have had to 
made with minimum group avera 
of 3% general-purpose synthetic a 
minimum individual tire requirem: 
of 1% 

Rubber Division said it also 
pected to follow the committee's 1 
ommendations for the following ot! 
synthetic rubber allocation chang 

Reduce by approximately  7,! 
tons the required use of Butyl 
ber in the manufacture of inner tu 
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and remove synthetic rubber require- 
nents from tire flaps and bicycle 
tires. 

These proposed changes, report 
aid, would give manufacturers a free 
hoice of rubber materials for use in 
rroducts which would consume some 
14,000 tons of synthetic rubber in 
1949 under present specification con- 
trols. 

Report also showed that Rubber 
Division places estimated U. S. con- 
sumption of new rubber during 1949 
at 980,000 long tons, including 570,- 
000 tons natural and 410,000 tons syn- 
thetic. Total is said to be 30,000 
tons less than estimate made last 
April by the International Rubber 
Study Group in London, England. 

It is expected that manufacture of 
transportation items (tires, tubes and 
camelback) will account for 682,000 
tons of new rubber this year, leav- 
ing 298,000 tins for other products. 


Oil's TBA Men Push Sale 
Of Seat Covers for Cars 


Seat covers are getting the largest 
promotion in some time. Not since 
prewar days has there been so much 
copy and art work given over to in- 
creasing the sales volume of this 
profitable department of service sta- 
tion business. Because seat covers 
require selling, oil marketers are 
showing their dealers, with pictures, 
how to take the merchandise out of 
the box and drape it over a car seat 
so that the motorist can really ap- 
preciate what a new set of seat covers 
will do for his car. 

Dealers also are being shown, 
again with pictures, just how to make 
an easy job of seat cover installation. 
And manufacturers are putting more 
advertising behind their goods, as 
well as offering a wider choice of 
styles and prices—all coupled with a 
more complete barrage of sales ar- 
guments and product information de- 
signed to help oil marketers sell more 
seat covers. 

‘he current splurge in seat cover 
promotion is an example of what is 
likely to happen to all items in the 
TBA field. Within recent months a 
oil marketing companies took 
other neglected items—mufflers and 
ta.lpipes—and gave them a similar 
piace in the promotion spotlight. 
Hore, too, an installation problem is 
involved, as well as a stock storage 
problem, and both angles were 
c vered in detail with text and pic- 
tives, 
ooking ahead it seems apparent 

economic conditions have set 

stage for heavy advertising and 
P motion of a number of TBA items 
u have not had full-scale promo- 
t for many years. Last year, at 
t approach of the peak battery 
Sc son in the fall, battery manufac- 
rs were still a little fearful about 
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their supply situation. To greater or 
less degree the same was true of 
antifreeze and tire chains. In the 
interval since then, conditions have 
been reversed. When that happens, 
look for heavy activity on the ad- 
vertising and promotion front. 

The stimulating example set by 
the current seat cover drive will be 
noted and felt eventually in all other 
TBA lines. Oil marketers will be 
coming out with more and better 
ways to sell any TBA item which 
shows promise of making an extra 
dollar for the service station dealer. 
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Indiana Standard Cuts 
Tire and Tube Prices 


CHICAGO—Standard Oil Co. (Ind- 
iana) has reduced the price of Atlas 
passenger-car tires and tubes 5 to 
7.5% in the 15 states in which it mar- 
kets. 

The biggest reduction of 7.5% was 
on the 6.00 x 16 tire with comparable 
reductions made on other sizes. Atlas 
dealers are protected on purchases 
made 30 days prior to the price 
change, company said. 


NCIV ICAL 
INITS 


HOE! 





t aa you the finest gress cows : 
| equipment obtainable. Styled 
\. with eye appeal thot creates con- 
fidence ... Engineered to provide 
fast, efficient service that will 
build profitable lubrication busi- 
ness, All air operated cabinet 
vhits\.are equipped with the 
famous. Lincoln Lubricant Pump— 
the pump that has built an envi- 
able and. unmatched record of 
proven performance—your posi- 
tive guarantee of efficient long 
life, trouble-free operation. 
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Skelly’s Goal Is to Tell Key Personnel 
How to Train Station Men in TBA Selling 


Skelly Oil Co. not only instructs its 
own supervisory personnel in proper 
methods of teaching station men how 
to sell TBA but also carries the same 
program to its jobbers. Second in a 
series of two articles on Skelly’s TBA 
program; first was published June 22, 
p. 50. 


By LEONARD CASTLE 
NPN Staff Writer 


Skelly Oil Co.’s comprehensive 
TBA sales training program is de- 
signed primarily to teach key sales 
personnel—company employes and 
Independent jobbers—how they can 
train the man on the driveway and 
the tank wagon in the fundamentals 
of retail salesmanship. 

First, of course, these fundamentals 


PUNCH CARD QUIZ 








Date 


Company 


must be learned by the man who'll 
be in a supervising capacity, wheth- 
er he’s a member of Skelly’s sales 
organization or a jobber supplying 
a number of service stations. And 
second, this man must be taught 
the mechanics of how best to in- 
culeate these fundamentals of selling 
in the minds and habits of the serv- 
ice station attendant and salesman 
and the tank wagon driver. 
Members of Skelly’s sales force 
are trained first in the company’s 
Marketing Institute, which is con- 
ducted periodically at Kansas City. 
Here the sales personnel take a 
three-week classroom course and a 
two-week field trip visiting and study- 
ing the company’s major facilities. 
Having completed the course, the 
sales employes are deemed qualified 
to start teaching the fundamentals 








City 





No. Right Wrong (Score) 
_ eral 6 ) 

2. 

3. 

4. 

5. 

6. 

7. 

8. 

9. 


10. 


COL. TOTAL__ 


Right Wrong 


\ 


COL. TOTAL__ 


QUIZ SCORE__ 


Skelly Oil Co. strongly recommends that punch board and oral quizzes be used to 
obtain the greatest amount of audience participation in a training program. Shown 


above is punch card quiz used by the company for its classes 
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of how to sell, and how to teach 
others to sell, to the jobbers and 
dealers at district and local meet- 
ings. 


Jobbers Urged to Conduct Meetings 


The jobbers, in turn, are encour- 
aged to use the knowledge gained at 
these conferences to conduct group 
meetings for their employes and em- 
ployes of the service stations they 
supply with TBA items. Jobbers who 
feel, however, that they desire the 
assistance of company experts in con- 
ducting their local meetings may ob- 
tain the services of a Skelly mer- 
chandiser-salesman who'll spend a 
week or more working with the em- 
ployes on the driveway and tank 
wagon and holding nightly schools of 
instruction. (See NPN, June 22, p. 
50). 


Skelly’s course on “Conducting a 
Sales Meeting” teaches the jobber 
the mechanics of how properly to 
impart to his employes the funda- 
mentals of retail salesmanship. 

The course emphasizes that group 
meetings, whether on subjects per- 
taining directly to sales or other- 
wise, are one of the most important 
tools of management and supervision, 
and that if properly conducted, rais« 
morale, increase effectiveness and 
promote a healthy spirit of discussion 
and competition among those attend- 
ing. 

When conducting his group, meet- 
ings, the jobber is informed, the mat- 
ter of discussion is all-important 
Questions and answers, thorough dis- 
cussion with and by the audience and 
as much localization as possible are 
necessary. 

One of the important factors in 
conducting a successful meeting is 
use of proper facilities. In guiding 
the jobber in determining proper fa- 
cilities, Skelly’s course makes these 
suggestions: 


Facilities Needed for Meeting 


1. Size of room. You will want 
your audience in a closely-knit grou! 
but not crowded. A_ rectangular 
room proportioned 2:3 is best. 


2. Ventilation. Good circulation b 
not drafty. Be sure heat is prope! 
controlled in winter and fans a 
working properly in summer. O 
viously, air-conditioned rooms a 
best. 

3. Acoustics. You want to be hea 
clearly all over the room with 
having to shout. If in summer a 
windows have to be open, look ¢'! 
for street noises. 


4. Lighting. It should be ample ft! 
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FLEXIBLE, TOUGH 


«GASOLINE HOSE} 


i FOR SUCTION AND DISCHARGE 











U. S. PEERLESS FUEL OIL 
DISTILLATE HOSE 
For tank truck delivery to home 


Built for the toughest work an oil hose has to face, 
U.S. Peerless Style P-244 has a high strength 
carcass wae ng Seamnenny. It re adily -_ _ itse o 
















on geen Distinctive checulahe- ean rat cee. 
prene cover, special oil-resistant synthetic rubber 
tube. Positive fitting U.S. Giant compression 
spring replaceable couplings. Also specially de- 
signed for refueling aircraft—is resistant to aro- 
matic gasoline. 













U.S. PEERLESS OIL AND 
GASOLINE HOSE—P-5132 


For bulk delivery of oil and gasoline 


The 3-braid high strength cotton carcass gives 
body to the hose so it will not constrict . . . as- 
sures free flow while unloading. The specially 
compounded synthetic rubber tube and choco- 
late-brown cover are highly resistant to cold 
and aromatic gas. Also used on loading racks and 
for tank car unloading. 








FOR GENERAL ALL-AROUND OIL USE, SPECIFY ‘U.S.’ PEERLESS P-5120 


This hose is perfectly suitable for each of the above uses. Because it is wire-supported, it can be used 
for suction (clean-out) service, and for tank car loadings and unloadings. Equipped with U.S. Giant 
forged brass re-attachable couplings, assuring positive static connection. 


“U.S."HAS AHOSE =r: 
FOR EVERY 
MARKETING NEED 
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UNITED STATES 
RUBBER COMPANY 
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not glaring. If in daytime and you 
are going to show films, be sure the 
room can be adequately darkened. 

5. Electrical outlets. Check facili- 
ties for hooking up your projector 
and/or any auxiliary lights or elec- 
trical props you may need. 

6. Equipment. Arrange for enough 
chairs (and spares), lectern, tables, 
blackboards, pointer, chalk, easels, 
projector, screen, portable pulpit, 
drinking water, ash trays and any 
other necessary equipment. Have an 
extra lamp on hand for the projector 
in case one burns out during the 
showing. Again about chairs—be sure 
the chairs are comfortable. They 
don’t need to be overstuffed but 
neither should they be hard funeral 
chairs. 


Other Tips on Holding the Meeting 


Other important instructions to the 
jobber on how to conduct a meeting 
are: 

HELPERS—If you have a helper 
or helpers be sure they understand 
exactly what they’re going to do and 
when to do it. Rehearse with them 
and be sure your cues and signals 
are arranged and understood 
Any signal system decided upon 
should operate as inconspicuously as 
possible, so as not to distract the 
attention of your group. 

AUDIENCE—In all the process of 
preparation don’t forget the people 
who are to attend the meeting. Be 
sure they are notified as to place, 
time and subject or purpose. Also be 
clear in instructions about any ma- 
terial they are to bring to the meet- 
ing with them, such as manuals, kits 
or demonstrators already in their 
possession. Try to keep the number 
in your group below 50. It’s better 
to have more meetings than to have 
them with groups so large you can’t 
control the discussion or that full 
benefit for all cannot be obtained 
from it. Actually 30 is about the ideal 
number for a meeting of this kind. 

SPEAKING—You don’t have to be 
an orator or a spellbinder—in fact 
you don’t want your presentation to 
resemble an oration or a “speech.” 
Make your meetings conferences, not 
lectures. Use simple and correct 
language. Be natural—be yourself! 
Don’t permit someone else to be mov- 
ing around back of you or alongside 
of you. Keep attention focused on 
you and what you have to say... 
Localize—-make your presentation fit 
the place and occasion. Add or in- 
ject your own ideas whenever you 
see you can make a point more ef- 
fective. 

AUDIENCE PARTICIPATION 
3e informal. Encourage audience 
participation and discussion. 

DURATION OF MEETING—Gen- 
erally, two hours should be the maxi- 
mum. One, or one and a half hours 
is better, particularly if many in the 
group are engaged in service work. 
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Make the people feel that they want 
to come to your next meeting—don’t 
wear them out at this one. If the 
meeting is long enough to warrant 
recesses, space them  properly—at 
least every hour—and get the audi- 
ence back on time. 

GENERAL—Inject a feeling of 
friendly informality. Don’t do all 
the talking yourself. Get everyone 
to participate. Conduct your meeting 
in such a manner that your audience 
will leave with the feeling that the 
time has been spent profitably and 
will look forward to the next one. 

Leaders of Skelly’s training pro- 
gram recommend highly that job- 
bers, in conducting their local meet- 
ings, make use of both oral and 
punch board quizzes to obtain the 
greatest amount of audience partici- 
pation. (See illustration on p. 48) 

For the punch board quiz, the 
student is given a card, at the top 
of which he writes his name, date, 
company affiliation, etc. The instruc- 
tor then asks, one by one, a series of 
20 questions on salesmanship which 
the student answers by punching out 
either the “Right” or “Wrong” hole 
arranged on the card beside the ques- 
tion number. 


Rules to Observe 


In conducting an oral quiz at a 
group meeting, the jobber is _ in- 
structed to observe these few simple 
rules: 

1. State the question clearly. 

2. State the question, pause, then 
ask a specific person to answer. 

3. Be sure to spread the questions 
around. 

4. Avoid questions that are tricky 
or will lead the discussion astray, 

5. Ask questions that can’t be an- 
swered by “yes” or “no.” 

6. Avoid two questions in one. 

Skelly’s 10 basic rules for retail 
selling are contained in a_ booklet 
entitled “Fundamentals of Retail 
Salesmanship,” copies of which are 
passed out at each TBA sales meet- 
ing and studied thoroughly before 
either of the quizzes, oral or punch 
card, are given. Answers to all the 
quiz questions are contained in the 
booklet. 

One important suggestion Skelly 
makes for getting across the 10 sell- 
ing rules is that individual members 
of the audience read aloud from the 
handbook, word for word and page 
by page, with each person in attend- 
ance reading a portion. The com- 
pany reeommends that the reading 
be interrupted at selected points and 
the subjects reviewed by emphasis, 
amplification and discussion. 

Skelly’s 10 cardinal rules for sell- 
ing are: 


Rules for Selling 


PRESENT A NEAT, CLEAN AP- 
PEARANCE. People get their first 
impression of your store and its mer- 
chandise from you. 


DISPLAY A COURTEOUS, 
CHEERFUL, HELPFUL ATTITUDE. 
Courtesy and the right attitude al- 
most became extinct during the war 
years. No retailer can prosper with- 
out them today. 

KNOW YOUR PRODUCT AND 
TELL ABOUT IT. Knowledge is 
power, but only if used in the right 
way. Tell what you know in terms 
of customer benefit in words he'll 
understand. 


TREAT YOUR CUSTOMERS AS 
YOU’D WANT TO BE TREATED. 
Borrowed from The Golden Rule. You 
are a customer in other stores. How 
do you like to be treated? 


AVOID ARGUMENTS; SAY “YES 
... BUT...” You may win the ar- 
gument but lose the sale! Respect 
the customer’s opinion; then use his 
objection as a springboard for more 
convincing facts. 

WIN THE CUSTOMER’S CONFI- 
DENCE. Avoid promises you can’t 
fulfill. Stick to facts. Don’t knock 
competition. 

AVOID EXAGGERATION. Display 
confidence in your merchandise, but 
avoid wild claims. 

USE YOUR IMAGINATION 
Dramatize presentations and demon- 
strations. Classify your prospects 
But keep this imagination under con- 
troi. 

HELP THEM BUY. Dont sell to 
your customers and prospects. In- 
stead, help them to buy—the best 
for their needs. Avoid “high pres- 
suring.” 

KEEP WORKING AND LEARN- 
ING. “The man who rings the most 
doorbells makes the most sales.’’ This 
is not always true but it illustrates 
an indisputable point. There’s al- 
ways something new to learn about 
your products and your customers 


Shipments of Replacement 
Batteries Show ‘49 Drop 


Shipments of replacement batteries 
by battery manufacturers during the 
first five months of 1949 were con- 
siderably less than the totals shipped 
in similar periods during the post- 


war years. The monthly pattern of 
battery shipments now more nearly 
conforms to that of 1939 than to 
either 1947 or 1948. 

The following table shows a coni- 
parison of the first five months tot 
for each of the three years meti- 
tioned. The figures are taken fro 
the monthly report issued by the As5- 
sociation of American Battery Manu- 
facturers, Inc.: 


Replacement Battery Shipments 
(Reported in Units of 1,000) 
1939 1947 1948 
; S66 1,509 2,394 
Feb 677 601 2,254 
Mar ; : 632 ,798 1,679 
Apr 624 868 1,211 
1 


728 ,873 ,027 


5-Mo Total 3,527 8,649 8.565 
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There’s No Better Way 


to sell BA * 








Where would a fellow go for a fan belts 7 


Ask your neighbor, another motorist, or the cop 
on the corner. Chances are they all will send you 
to the nearest service station. It’s a handy spot- 
and the place where most motorists prefer to buy 
tires, batteries and accessories. 

How do producers of such merchandise get it 
into service stations? By selling oil companies 
and oil jobbers. Not only a single individual in 
such organizations. It’s necessary to sell to top 
executives, at headquarters and division offices. 
It’s essential to have backing of their sales and 
merchandising personnel, too—that army of oil 
men who call on dealers, conduct training, talk 
modern methods, help keep their inventories bal- 
anced, their cash registers ringing up TBA sales. 



























MANAGEMENT. STORAGE.’ 


_ TRANSPORTATION - 


All these oil people, right down the line. are 
vitally important if you would market through 
the nation’s best service stations. They are the 
people who read National Petroleum News .. . 
the oil industry’s marketing magazine! 


Planning to build sales through service stations? 


Write for helpful, new fact-booklet titled “TBA”. 





*v T[3Z is the oil industry's designa 
~ 


/ tion for tires, batteries and 
accessories now being sold in planned 
programs directed by oil companies 
and oil jobbers, conducted through the 

nation's best service stations, promoted 
~*~‘ by National Petroleum News. 
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k NOUGH gasoline is lost by evaporation each year in this 
country to fill a tank car train 150 miles long. Much of this 
waste could be avoided through the use of Graver conser- 
vation equipment. 

First and foremost in the battle for conservation is the 
Graver Expansion Roof Tank. It ends evaporation losses... 
provides protection of multiple tank installations through 
manifolding ... maintains quality throughout the storage 
period. It also adds the advantages of safety 

hazard... simplicity 
permanence 





reduced fire 
no maintenance problem... and 
no parts to wear. 


afi en 


With every one, from Congress to consumer, worried over 


es, iii 


dwindling oil reserves and so much gasoline vanishing into 
thin air, its time to talk it over with Graver. 

engineers to analyze your storage problems and show you 
how the Expansion Roof stops vapor losses. 

Estimated 


Ask Graver 





| __ FABRICATED PLATE DIVISION 
GRAVER| “Gear quik & MFG. CO.INC 


EAST CHICAGO, INDIANA 
CATASAUQUA, PA. 
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Gulf Cargo Market Sole Active Products Sales Point; 
Residual Stocks Position Better, Aids Price Firming 


Quiet continued in refined products markets as July 
reached the half-way point. The only signs of life 
occurred in the cargo market at the Gulf. Elsewhere 
in refinery and terminal markets, buyers were con- 
spicuously absent. Generally speaking, product prices 
were unchanged. 


While the majority of large buyers met the 10c re- 
duction posted by Humble Oil & Refining Co. for low 
old test Texas Gulf Coast and Mirando heavy crudes 
see July 13 NPN, P. 41), there were no develop- 
ments indicating a general downward revision in 
rude oil prices was in the offing, other than the 
rumors that have blown first hot, then cold, for some 


time past. 


Perhaps the most optimistic turn the past week 
was contained in the reports of renewed interest of 
irge buyers in the Gulf cargo market. Buyers, it 
vas said, were showing more interest in making both 
earby and long-term commitments, and this, some 
servers believed, was the beginning of a break in 
ie deadlock which has prevailed for several weeks. 
Also, they declared, it was indicative of a “general 
feeling” that prices (at the Gulf) had “touched bot- 
tom’’ and were ready to rally, barring a general de- 
line in crude prices. 


Several large refiner/buyers were in the market for 
irgoes of Bunker “C”’ fuel and, quietly, more than 
1,000,000 bbls. of “C’ fuel were said to have been 
sopped up in the U. S. and Mexican Gulf markets in 
the last 45 to 90 days. One Gulf Coast refiner report- 
ed 5c increase to $1.25 per bbl. in his cargo quota- 


tion for “C’’ fuel; two others who had been quoting 
$1.20 said they were no longer offering at that price 
and had withdrawn from the market. 


Improvement in the inventory position of residuals 
both at the Gulf and along the Atlantic Seaboard 
was credited with playing no small part in the firm- 
ing of prices. Further declines in inventories, par- 
ticularly at the Gulf, were anticipated in view of the 
continued shutdown of several Independent plants and 
curtailed crude runs at other Independent as well as 
major company refineries. 


Humble Oil & Refining Co. reported that crude 
runs at its Baytown, Tex., refinery averaged only 
189,100 b/d in the second quarter of this year, down 
31,600 b/d from average runs of 220,700 b/d in the 
first quarter and 55,300 b/d under runs in the second 
quarter of 1948. 


In the Mid-Continent and Midwestern areas, the 
prospects for heavy fuel looked dimmer. Industrial 
demand in the Chicago area was slow and stocks at 
refineries were high. A number of Mid-Continent 
refiners reported curtailment of residual require- 
ments by railroads and several declared they might 
have to shut down or at least make further drastic 
reductions in crude runs because of the diminished 
rail demand. 


Prices for heavy fuel in Oklahoma and on a Group 


3 basis as quoted by Midwest refiners, however, were 


reported unchanged, covering wide range of 60c to 
$1.20 per bbl. 


Competition for Detroit industrial business was in- 





Petroleum Transporters, Contract Carriers Serving Refiners 
and Marketers in Ohio and West Virginia 






| 


| RA.STON TRANSPORT CO. 


| The only pipeline on wheels. 8,100 gals. capacity. 
Phone 3502 


Cambridge, Ohio 
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Summary of Daily Gasoline Prices (July 12 through July 18) 



















































Monday Friday Thursday Wednesday bag 4 y 
Motor Gasoline, 78-80 Oct. (Premium): duly 18 duly 15 July 14 _ duly _ duly ’ 
Oklahoma (Group 3) .-cccccccccccces 10.75(1) 10.75(1) 10.75(1) 10.75(1) 10.7541) d 
Midwestern (Group 3 basis) ..... ceee coos sees see iia 
N. Tex.(For shpt. to Tex.&N.M. dest’ns) 11(2) 11(2) 11(2) 11.2 sy 1501 
W. Tex.(For shpt. to Tex.&N.M. dest’ns) (1)11-11.75(1) (1)11-11.75(1) (1)11-11.75(1) (1)11-11.75(1) (1)11-11.75(1) 
BB. Sem, GENRE TOR) 6 occ cccceceese (1)11-12(1) (1)11-12(1) (1)11-12(1) (1)11-12(1) (1)11-12(¢ Ds 1 4 
Cent. W. Tex. (Truck Tnsp.) ........ (1)11.25-11.5(1) (1)11.25-11.5(1) (1)11.25-11.5(1) (1)11.25-11.5(1) (1)11.25-11.5(1) i 
Motor Gasoline, 78-80(86) Oct, (Prem.): ee 5) 11-11.625(1) il 
Oklahoma (Group 3) ...... we eseee (5)11-11.625(1) (5)11-11.625(1) (5) 11-11.625(1) (5)11-11.620(1) (9) Li-11.020 
Midwestern (Group 3 basis) .......... (3)11-11.625(1) (3)11-11.625(1) (3)11-11.625(1) (3)11-11.625(1) (3)33-5 ae pl 
N. Tex.(For shpt. to Tex.&N.M. dest’ns) (1)11-12.75(1) (1)11-12.75(1) (1)11-12.75(1) __ DIL B5-1i.3¢ qd tte th a 
W. Tex.(For shpt. to Tex.&N.M. dest’ns) (1)11.25-11.5(1) (1)11.25-11.5(1) (1)11.25-11.5(1) oe 11.5(1) eae rT 1% -5(1) Ji 
, BO, Cae SOE.) cvcccvesscoeces 11(1) 11(1) 11(1) ! 11¢ 11(1) 11.5(1) 
Cent. W. Tex. (Truck Tnsp.) ........ (1)11.25-11.5(1) (1)11.25-11.5(1) (1)11.25-11.5(1) (1)11. 25-11. 5(1) (1)11.25-11.5( Gk 
Motor Gasoline, 74-76 Oct. (Regular): 
Oklahoma (Group 3) .. cccccccces ecee ecee coe sree seee 
Midwestern (Group 3 3 basis) as a Te os 
N. Tex.(For shpt. to Tex.&N.M. dest’ns) (1)10-10.25(1) (1)10-10.25(1 (1) 10-10. 25(1) (1)10-10.25(1) (1)10-10.25(1) 
W. Tex.(For shpt. to Tex.&N.M. dest’ns) (1)10-10.75(1) (1)10-10.75(1) (1)10-10.75(1) enetintas 75(1) (1)10-10.75(1) G 
E. Tex. (Truck Tmsp.) ....-ceseseees ote 2 cee. 
Cent. W. Tex. (Truck Tnsp.) ........ (1)10.25-10.5(1) (1)10.25-10.5(1) (1) 10.25-10.5(1) (1)10.25-10.5(1) (1) 10.25-10.5(1) 
Motor Gasoline, 74-76(80) Oct. (Regular) : " [n 
Oklahoma (Group 3) ........sseeseee (6)10-10.375(1) (6)10-10.375 (6)10-10.375(1) (6)10-10.375(1) (6)10-10.375(1) 
Midwestern (Group 3 basis) .......... (5)10-10.375(1) (5)10-10.375(1) (5)10-10.375(1) (5)10-10.375(1) (5)10-10.375¢1) 
N. Tex.(For shpt. to Tex.&N.M. dest’ns) (1)10-10.75(2) (1)10-10.75(2) (1)10-10.75(2) (1)10-10. ae, (1)10-10.75(2) 
W. Tex.(For shpt. to Tex.&N.M. dest’ns) (1)10.25-10.5(1) (1)10.25-10.5(1) (1)10.25-10.5(1) (1)10.25-10.5(1) (1)10.25-10.5(1) ke 
E. Tex, (Truck Tnsp.) ...........e0. (1)10-11(1) (1)10-11(1) (1)10-11(1) (1)10- 3G) (1)10-11(1) 
Cent. W. Tex. (Truck Tnsp. ) wees woes (1)10.25-10.5(1) (1)10.25-10.5(1) (1)10.25-10.5(1) (1)10.25-10.5(1) (1)10.25-10.5(1) in 
60 octane & below: re a 
Oklahoma (Group 3) .. escvecccess €270-2.78Q) (1)9-9.75(1) (1)9-9.75(1) (1)9-9.75(1) (1)9-9 75(1) 
eee (Group 3 basis) .......... (2)9-9.75(1) (2)9-9.75(1) (2)9-9.75(1) (2)9-9.75(1) (2)9-9.75(1) we 
Tex.(For shpt. to Tex.&N.M. dest’ns) (2)9.375-10.3(1) (2)9.375-10.3(1) (2)9.375-10.3(1) (2)9.375-10.3(1) (2)9.375-10.3(1) P 
Wy. Tex.(For shpt. to Tex.&N.M. dest’ns) (1)9.375-10(2) (1)9.375-10(2) (1)9.375-10(2) (1)9.375-10(2) a )9.375-10(2) yf 
, SO, CEU TOR) cn cciccccnese e+ (1)9.25-10.5(1) (1)9.25-10.5(1) (1)9.25-10.5(1) (1)9.25-10.5(1) (1)9.25-10.5(1) th 
Cent. W. Tex. (Truck Tnsp.) .....cc- (1)9.5-10.4(1) (1)9.5-10.4(1) (1)9.5-10.4(1) (1)9.5-10.4(1) (1)9.5-10.4(1) 1 
Gasoline octane ratings are ASTM Motor Method ratings, except ASTM Research Method minimum ratings which are shown in parentheses. 
Motor Gasoline, 78-80 oct. (Premium) (b) m 
POO BOER BOTROE occ ccccccsocces ° (1)12.6-14.2(1) (1)12.6- ) (1)12.6-14.2(1) (1)12.6-14.2(1) (1)12.6-14.2(1) 
New York harbor, barges ........+e+.6 (1)12.5-13.75(1) (1)12.5- 1) Ete at St (1)12.5-13.75(1) (1)12.5-13.75(1) né 
Philadelphia Coe secroseceesesessoeee (1)13.7-13.75(2) (1)13.7- 2) (1)13.7-13.75(2 (1)13.7-13.75(2) (1)13.7-13.75(2) 
Philadelphia, barges (1)13.6-13.65(1) (1)13.6- 1) (1) 13.6-13.65(1) (1)13.6-13.65(1) (1)13.6-13.65(1) St 
TORTCIEOTO ccccccccecs (1)12.4-14.1(1) (1)12.4- ) (1)12.4-14.1(1) (1)12.4-14.1(1) (1)12.4-14.1(1) th 
TOO 6.6 -5.0-09:46.6.00.56.06 60648 (1)12.3-13.65(1) (1)12.3- 1) (1)12.3-13.65(1) (1)12.3-13.65(1) (1)12.3-13.65(1) tn 
Motor Gasoline, 78-80 oct. (Premium) (c) ra 
De NG SUD 6650 00.0000006066060 ee . ee ° 2 
New York harbor, barges .........++. ania Soon eces er sna 
Philadelphia Seebbdsené ceeesneconces 14.7(1) 14.7(1) 14.7(1) 14.7(1) 14.7(1) 
Philadelphia, barges sdeeeratdondedcee rye i shades cone ers" ces fir 
Aree eee 14.1(1) 14.1(1) 14.1(1) 14.1(1) 14.1(1) th 
Baltimore, barges ...............0... a sone ose vere coee 1 
Motor Gasoline, 74-76 oct. (Regular) (b) Sa 
PE cevaccwesés ences ead (1)11.6-12.9(1) (1)11.6-12.9(1) (1)11.6-12.9(1) (1)11.6-12.9(1) (1)11.6-12.9(1) ‘ 
New York harbor, Barges Cee eo (1)11,.5-12.5(1) (1)11.5-12.5(1) (1)11.5-12.5(1) (1)11.5-12.5(1) (1)11.5-12.5(1) LO 
Philadelphia ° bes ; (2)12.5-13.2(2) (2)12.5-13.2(2) (2)12.5-13.2(2) (2)12.5-13.2(2) (2)12.5-13.2(2) = 
Philadelphia, barges (1)12.4-12.6(1) (1)12.4-12.6(1) (1)12.4-12.6(1) (1)12.4-12.6(1) (1)12.4-12.6(1) yt 
Baltimore Coe ee eeerovcscesccceeccoce (1)11.4-12.6(3) (1)11.4-12.6(3) (1)11.4-12.6(3) (1)11.4-12.6(3) (1)11.4-12.6(3) 
Baltimore, barges SC eeesescecoces (1)11.3-12.4(1) (1)11.3-12.4(1) (1)11.3-12.4(1) (1)11.3-12.4(1) (1)11.3-12.4(1) 
Motor Gasoline: to 
Western Penna., Bradford-Warren: t, 
oe, LD. ctccendewewaenes mire e262 esos eses oses 
Saree GSS, CHUN) cvcccecevececcses 12(2) 12(2) 12(2) 12(2) 12(2) 3 
Western Penna., Other Districts: 
re en (1)12.75-13.8(1) (1)12.75-13.8(1) (1)12.75-13.8(1) leg 13.8(1) (1)12.75-13.8(1) wv 
ECTS GOh,. CHEE) vc scwssenccencscs (3)11.75-12.8(1) (3)11.75-12.8(1) (3)11.75-12.8(1) (3)11.75-12.8(1) (3)11.75-12.8(1) n 
Note: Gasoline prices are reported in each day’s Platt’s OILGRAM Daily Price Service. Figures shown in parentheses indicate number of eg 
companies quoting the low & highs of the ranges. 
(b) Research octane rating is minimum of 5 points above Motor Method rating. fir 
(c) Research octane rating is minimum of 10 points above Motor Method rating. 

. . . T 
creasing and prices for Nos. 5 and 6 fuels were off refinery and terminal districts—ample to meet the “ 
0.25¢c per gal. in the Central Michigan refinery dis- peak summer demand. At the Gulf, the product was in 
trict. described by some sources as “more freely available.’ 

Trading in distillate fuels at the secondary level One open market cargo was sold last week and an- 
. : : : > re avails > al 
continued at a standstill in all areas, according to other was available for prompt lifting. 
reports. Summer discounts and price protection One by one the larger buyers of crude oil in Gulf 
plans thus far have failed to stimulate the mid-sum- Coastal fields met Humble’s 10c reduction posted a 


mer filling of secondary storage which primary sell- 


ers have hoped for. And there were more predic- 
tions that, unless secondary storage is filled before 
too long, there could easily be a repetition of the 
1947-48 shortage. 

An increase of 0.4c per gal. in kerosine and No. 2 
fuel prices posted at Connecticut points by Socony- 
Vacuum on July 9 (see July 13 NPN, P. 40) was 
shortlived. The company on July 13 reduced its 
prices 0.4c per gal. to levels in effect prior to July 9 
at Hartford, Danbury, Bridgeport, and New Haven 
(see p.63 for new prices). 

Supply of gasoline appeared to be plentiful in all 
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July 8 for low cold test and heavy Mirando grades 
Gulf Refining Co., effective July 11; The Texas Co. 
and Stanolind Oil & Gas Co., effective July 12; Sun 
Oil Co., effective July 13; Continental Oil Co., Sin- 
clair Oil & Gas Co. and Stanolind Oil Purchasing ©o., 
effective July 14. 

The Texas Co. extended its reduction to low gravity 
oils in five Coastal Louisiana fields. Its new prices 
for Below 28 gravity oil in the Bay St. Elaine, Cai! ou 
Island, Lake Barre, Lake Pelto, and Leeville, 12. 
fields range from $2.54 per bbl. for Below 24 gray ity 
to $2.62 for 27-27.9 gravity. 

Speculation was rife over the possibility of furt er 
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of 


r-ductions in crude prices, with some observers of the 
opinion the cuts in low cold test and Mirando grades 
were merely forerunners of general and “deeper” re- 
ductions. 


Except for a 10c cut in three Louisiana fields by 
Arkansas Fuel Oil Co., however, no changes in post- 
ings were reported. The company reduced its flat 
price posting from $2.79 to $2.69 per bbl., effective 
July 11, for oil purchased in the Urania, Tullos and 
Georgetown, La., fields. 


GULF COAST 


Interest in No. 2, Bunker “C” Gains 


Actual trading continued slow in the Gulf cargo mar- 
ket the second week in July although negotiations were 
inder way covering a variety of products. Increased 
‘argo quotations for distillates and Bunker “C” fuel 
were reported by an Independent refiner but quotations 
ff most suppliers were reported unchanged throughout 
the week. 

Cargo buyers, according to reports, were showing 
more interest than for some time past in making both 
nearby and long-term commitments. This, some ob- 
servers declared, was indicative of a “general feeling’ 
that prices had “touched bottom” and were ready to 
rally, barring a general decline in crude prices. 

A long-term inquiry reported by an Independent re- 
finer called for a cargo per month of No. 2 fuel over 
the coming heating season. Another Independent refiner 
said a large refiner/buyer had approached him, seeking 
to make a commitment on No. 2 fuel ‘‘over two to three 
years.” 

While a good bit of the inquiry the past week was 
for “shopping purposes,” the interest of buyers appeared 


t; } 


be “more bona fide’ than since early spring, some 


sources said. One supplier reported receiving firm bids 
for No. 2 of 6.25c for October, 6.5c for November lift- 
ng. Buyer bidding “slightly under 6c” for a prompt 
cargo of No. 2 oil was said to have been unable to 


find a seller. 


In heavy fuel, there were reports of considerable in- 
juiry with two large refiners in the market as buyers. 
Two lots of five cargoes each of bunker “C” were re- 
ported closed on the basis of “market low, date of lift- 
ing Confirmation of the deal, and further details, 
ould not be obtained. A cargo of low sulfur “C” fuel, 
sail to have sold at $1.225 per bbl. for prompt lifting, 
also lacked confirmation. 


That large quantities of surplus heavy fuel have been 
sopped up, however, was indicated in disclosure by Jersey 
Standard President Holman at hearing of subcommittee 
£ House Small Business Committee in New York that 
the company, since the first of the year, had bought 25 
Carcoes of “C” fuel at the U. S. Gulf to supplement the 
con pany’s own domestic production. 

Purchase of approximately 1,150,000 bbls. of bunker 
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NPN Gasoline Index 


Cents Per Gal. 


Dealer T.W. Tank Car 
ee Te snccss ° 15.21 11.21 
Month ago .. ‘ ‘ _ 15.21 11.26 
Year ago .. 7 . r 14.58 11.29 


Dealer index is an average of ‘‘undivided’’ dealer prices 
ex-tax; in 50 cities 

Tank car index is weighted average of following wholesale 
markets for regular-grade gasoline, FOB refineries or 
terminals: Okla., Midwestern, W. Penna., Calif., N. Y 
Harbor, Philadelphia, Jacksonville, Boston and Gulf Coast 











“Cc” at the U. S. Gulf, and in Mexico over the past 45 
to 90 days was reported by another large refiner/buyer; 
details were not disclosed. 

Increase in quotations reported by an Independent re- 
finer was 0.25c per gal. to 7.25c for kerosine, 0.25c to 
6.25c for No. 2 fuel, and 5c to $1.25 per bbl. for bunker 
“C”. Quotations reported by other suppliers still ranged 
upward from 6.75c, 6c and $1.20 for the three products, 
respectively, as the week ended. 

Gasoline was “fairly firm” although “somewhat more 
freely available,” according to some reports. A cargo 
of 84 Research regular-grade gasoline was said to have 
been closed at 10.25c; details were not available. A 
second cargo of the same grade was reported available 
at the same price. 


ATLANTIC COAST 
Buyers’ Interest in Fuels Still Lags 


Little buying interest in distillate fuels had developed 
along the Eastern Seaboard by the end of the second 
week in July despite summer fill plans offered generally 
by major and Independent marketers. Except at Con- 
necticut points, where Socony-Vacuum reduced kerosine 
and No. 2 prices 0.4c per gal., suppliers’ price quota- 
tions for most products remained unchanged throughout 
the week. 

The lull in open market trading was as pronounced 
in gasoline as in fuel oils, some traders said. Shipments 
of gasolnie to regular customers and against contracts 
were reported in good volume from most seaboard ter- 
minals, but jobbers and distributors for the most part 
apparently had no need to seek supplemental supplies in 
the open market. 

Some firming of gasoline was reported at New York 
Harbor. One large barge buyer, who purchased regular- 
grade gasoline recently at lic said that, in “feeling out 
the market” the past week, the best price at which he 
had been offered material was 11.125c. Barge quotations 
reported by harbor suppliers for regular grade ranged 
from 11.5 to 12.5c. 

Some suppliers reported fair movement of light fuels 
“under pressure of sales effort’, but, generally speaking, 
buyers continued reluctant to make large-volume storage 
fills. Some sources said discount plans being offered by 
some suppliers “tended to confuse rather than to sell,” 
and one commented that while the discount plans had 
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Crude Oil Prices 


Majority of buyers meet Humble reduction 
Gulf Coast Texas low cold test and Mirando 
crudes; Texaco extends reduction to five coastal 
Louisiana fields; Arkansas Fuel cuts prices 10c 
in three Louisiana fields (see p. 54). 

For complete crude price schedules, which 
however, do not reflect changes reported since 
June 27, see June 29 NPN, p. 53-54. 











“caused a flurry in the industry,’ there had not been 
“a ripple at the consumer level.” 

At the same time, there were indications of firming 
in prices at some points. At New York Harbor, offer- 
ings of No. 2 fuel at 6.6c per gal. in barge lots were 
said to be diminishing.’’ Harbor suppliers reported No. 
2 barge prices ranging from 6.6c to 7.4c. 

An increase of 0.4c per gal. in its prices for distillates 
at Connecticut points by Socony-Vacuum on July 9 re- 
mained in effect only four days. On July 13, the 
company dropped back to the levels prevailing prior to 
July 9. Its tank car prices for kerosine were cut 0.4c 
to 9c at Hartford, 8.6c at Bridgeport and New Haven; 
No. 2 fuel tank car prices also were cut 0.4c to 8c at 
Hartford, 7.6c at Bridgeport and New Haven. Yard and 
tank wagon prices were reduced proportionately. 


MID-CONTINENT 


Gasoline Sales Brisk, Fuels Quiet 


Trading was slow in the Mid-Continent during the 
past week, according to reports of refiners and tank 
car marketers. Gasoline shipments to regular customers 
for the most part continued brisk, but domestic and 
industrial fuels were still quiet. Prices generally re- 
mained unchanged. 

Several more refiners reported railroads cutting their 
requirements of residual fuel this month. A North Texas 
refiner said the railroad he supplies had reduced its 
heavy fuel take about 15°, but was asking for more 
Diesel. A Kansas refiner said both railroads to which 
he sells residual have reduced their requirements and 
because of this he might be forced to cut crude runs. 

Although the wheat crop has not been as heavy as 
originally predicted this year, gasoline was reported 
moving in good volume locally and some refiners said 
their sales were running above July last year. How- 
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ever, reports from a few districts indicated peak farm 
demand has passed and over-all demand had begun to 
level off. 

3uyers continued to shy away from heating oils and 
heavy fuels, majority of trade sources said. 

Purchase of three cars of 60 Oct. and below gasoline 
at 8.5c, Group 3, for resale from an East Texas re- 
finer was reported by a Mid-Continent broker. A tank 
car marketer reported the following sales to other tank 
‘ar marketers, FOB Group 3: “two or three cars” of 
range oil at 6.25c from East Texas, two cars of ordinary 
gas oil at 5.125c from Louisiana, and two cars of ordi- 
nary gas oil at 5.375c from Oklahoma. 


WESTERN PENNA. 
Prices Unchanged for All Products 


Status of all products generally unchanged in Wester 
Penna. according to reports of refiners the past week. 
Lubricating oils were steady, gasoline shipments in good 
volume and fuel oils remained slow. Price quotations re- 
ported by refiners were unchanged. 

Lube prices were firm at the jobber level, refiners 
said, and some “stiffening” of inter-refinery prices was 
indicated. Several refiners reported inventories of neu- 
trals were declining steadily as result of good volume 
ff motor oil sales. Sale of several cars of packaged 
motor oils to Europe and other small-lot sales of blended 
oils for export were reported by refiners. 

Large quantities of 600 s.r., 650 s.r., and 600 flash cy!l- 
inder stock also were said to have been sold for ex- 
port; prices were not obtainable. 

Gasoline shipments continued heavy throughout ths 
week, according to most sellers. Two refirers said they 
had no gasoline to offer on the open market, and a 
third said he was short and in the market as a buyer. 

Demand for fuel oils remained slow. Industrial buy- 
ing continued light and distributors of home heating 
ils as yet have shown no interest in stocking up, re- 
finers said. Some refiners in the field said they wer: 
offering summer discount plans similar to those of east 
ern major companies. 


CENTRAL MICHIGAN 


Slack Demand Retards Production 

Slack demand for domestic fuels continued to hold 
back refinery runs and prevented inventory building of 
burner oils for the coming heating season, according t 
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eports of most refiners in this area in the week ended 
July 16. 

Some refiners reported demand for gasoline also had 
apered off but not to the extent of creating an inventory 
rroblem. Reduced refinery runs also were said to have cut 
tocks of heavy fuels to the point where some refiners 
eared they would be unable to meet the requirements of 
egular customers in the fourth quarter. 

Prices for range oil and heavy fuels were lower while 
‘Yo. 1 fuel prices were higher. 

Range oil was offered 0.25c lower at 10c per gal. by one 
‘finer; quotations reported by other refiners ranged up 
to 11.5e. At the same time, No. 1 prime white was up 0.5c 

10.5c on the low of the price range, following similar 
dvance reported by one refiner. 

tefiners said some large buyers were “price shopping” 

r distillate fuels, or looking for “consignment deals,” 
hile small buyers showed virtually no interest “even 
though offered price protection.” 

Heavy fuels were down 0.25c per gal. on the lows of 
price ranges, with No. 5 quoted at 5.75 to 7.7c and No. 6 
at 5.5 to 7.5c. A tank car marketer reported making 
“small purchases” of No. 6 at 5.25c, Central Michigan, 

resale. Some traders said competition was keen for 
ndustrial business in the Detroit area. Price of 6.5¢c per 
gal., delivered Detroit, for No. 6 fuel quoted by some 
suppliers was being discounted by approximately 0.35 to 
0.4e per gal., one source claimed. 

Most traders said open market demand for gasoline 
was slow. A tank car marketer reported sales of 80 Re- 
search regular grade at 11.75c, Central Michigan, but re- 
finers generally said demand for gasoline was confined 
contract business. Quotations reported by refiners fo 
SO) Research regular ranged from 12.25 to 13.25c. FOB 
plants. 


MIDWESTERN (Chicago-E. St. Louis Area) 
General Trading Calm Continues 


emand for gasoline at pipe line terminals in the 
Midwest continued heavy the second week in July. But 
refiners and tank car marketers generally reported that 
calm in tank car trading which has prevailed for 
eral weeks showed no signs of lifting. Only scattered 
sales were reported the past week. 


t} 


cled gasoline prices have eased to the extent of 0.375c 
gal., according to reports of some traders, while 
es for refined gasolines have remained relatively firm. 


veral tank car marketers said they were offering 
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cycled regular-grade gasoline at prices ranging upward 
from 8.875c, Group 3, in tank cars, Early in July, most 
marketers had been quoting 9.25c and up for cycled ma- 
terial. Quotations reported by refiners for refined 80 Re- 
search regular ranged from 10 to 10.375c, Group 3. 





There were conflicting reports over the status of No. 2 


fuel. One tank car marketer reported sales totaling five 
cars at 5.625c, Group 3, but other traders said “full speci- 
fication” product was “firm” at 5.75c, Group 3, to resale 
agents, and 6 to 6.125c, Group 3, to the trade. A refiner 
reported selling two cars at 6.5c, Group 3, and quotations 
reported by other refiners ranged from 6 to 7c. 


Other open market sales reported during the week were 
two cars of range oil at 7c, Group 3, by a refiner, and 
five cars of No. 1 fuel at 6.375c, Group 3, by a tank car 
marketer. 

Stocks of No. 6 fuel were reported high in the Chi- 
cago refinery district and demand, traders said, was 
“practically dead.” Group 3 quotations reported by re- 
finers for No. 6 oil were unchanged, ranging from 60c to 
$1.20 per bbl. 


Price War in Colorado Town Continues 


PUEBLO, Colo.—An all-out price war among private 
brand retail gasoline dealers went into its third week 
here with ex tax prices ranging from 13.4c to 14.4c per 
gal. for regular and 14.4c to 15.9c per gal. for premium 
Major brand dealers have not reduced prices, and are 
holding at 20.5c per gal. for regular, and 22.5c for prem- 
ium, ex 7.5c tax. 

War broke out openly on June 30 when Ma Service 
Stations reduced prices and advertised the fact, saying 
it was meeting the competition of dealers that had been 
selling at prices less than their own postings. Practically 
every Independent matched Mars’ prices. 

Major dealers say they have suffered severe gallonage 


losses. 


Newspaper advertising that had been used during the 
first week of the war has been discontinued, but a few 
companies are using radio. 

Retail prices (ex tax) for a few of the Independents 
as of July 12 were: Mars Service Stations, 13.4c regular, 
14.4c premium; Oriental Refining Co., 13.4c regular, 14.9c 
premium; Brice Service Station, 13.4c regular, 15.4c prem- 
ium; other Independents are selling for not more than 
14.4c regular and 15.9c premium. 








THIS IS YOUR MARKET PLACE! 


card advertisement in NPN’s Market 


WRITE FOR SPACE RATES 





(ATIONAL PETROLEUM NEWS 
1213 West Third St. 


Cleveland 13, Ohio 
CLEVELAND 15, OHIO 








ction every week will bring you EN-AR-CO 
ick and continuous sales at low PETROLEUM 
ie PRODUCTS 





THE NATIONAL REFINING CO. 


DEPENDABLE BULK LIQUID 


MOTOR TRANSPORTATION 
SERVING 
Pa., N.J., Md., Del., D.C., 
Ohio, Va., W. Va. 
COASTAL TANK LINES 
YORK, PA. 


FAMOUS 
SINCE 1882 


STILL GOING 
STRONG 








WHOLESALE LUBRICANTS 


Greases—Gear Lubes—Oils 
Consult Us On 
Lithium & Aluminum Greases 


DENCO PETROLEUM CO. 


Cleveland 15, Ohio Main 8061 


WRITE OR WIRE 
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OIL PRICE SECTION 


At Refineries and 
Terminals and by 
Tank Wagon 





Prices herewith are reproduced from Platt’s 
OILGRAM Daily Oil Price Service, associated 
with National Petroleum News, whose repre- 
sentatives in all NPN-OILGRAM offices de- 
vote their time exclusively to reporting oil in- 
dustry prices everywhere. 

Prices shown in tables are sales prices or 
quotations or general offers or posted prices by 
refiners, by pipeline terminal operators, and by 
tanker terminal operators; for current sales 
ana shipments; for the business day or period 
Stated; except Tank Wagon prices, prices are 
for bulk lots such as tank car, truck trans- 
port, barge; prices applying to barges or car- 
goes or truck transport lots only, so desig- 
nated; FOB refineries or terminals; in cents 
per gal., except per bbl. where §$ sign is 
shown; wax and petrolatums in cents per 
pound; ex all fees and taxes; for crude oil 
and its products lawfully produced and trans- 
ported; reported as received by OJILGRAM and 
National Petroleum News but not guaranteed; 
for subscribers’ private use only and not for 
resale or distribution or publication. During 
periods of short supply, some sellers, and at 
times all sellers, withhold quotations to new 
customers or the posting of firm prices but 
give OILGRAM the prices they otherwise would 
quote to the trade in general and which they 
confine to their regular customers only. Gaso- 
line octane ratings in price tables are ASTM 
Motor Method ratings, except ASTM Research 
Method minimum ratings which are shown in 
parentheses. Parenthetical figures before and 
after prices indicate number of companies 
quoting the lows and highs of the ranges. For 
further details of price conditions apply to any 
NPN—OILGRAM office or see back of any 
OILGRAM Price Service invoice. 

For complete price service delivered daily 
from nearest OILGRAM publishing office, New 
York, Cleveland and dAouston, address Platt’s 
Price Service, Inc., 1213 West 3rd St., Cleve- 
land (13), Ohio. Annual subscription rate in 
U. S.: $150 per year, payable in advance 


Gasoline 


July 18 


OKLAHOMA (Group 3) 
78-80 Oct. 

Prem, .. 10.75(1) 
78-80(86) Oct. 

Prem ....(5)11-11.625(1) (4)11-11.625(1) 
74-76 Oct. Reg ‘ ceee 
74-76(80) Oct 

Reg 10.375(1) (5)10-10.375(1) 
60 Oct. & 

below .....(1)9-9.75(1) (1)9-9.75(1) 


Prices in Effect July 11 


10.75(1) 


MIDWESTERN (Group 3 basis) 
78-80 Oct. 

Prem. .. 
78-80(86) Oct. 

Prem -..-€3)11-11.625(1) (3)11-11.625(1) 
74-76 Oct.Reg. eee ever 
74-76(80) Oct. 

Reg ‘oe (5)10-10.375(1) (5)10 10 375(1) 
60 Oct.& below(2)9-9.75(1) (2)9-9.75(1) 


N. TEX. (For shpt. to Tex, & N.M. dest’ns.) 
78-80 Oct. 
Prem. 11(2) 11(2) 
78-80(86) Oct. 
Prem .(1)11-12.75(1) 


(1)10-10.25(1) (1)10-10.25(1) 


10-10.75(2) (1)10-10.75(2) 
60 Ok. &below (2)9.375-10.8¢1) (2)9.375-10.3(1) 


(1)11-12.75(1) 


Reg 
74- 76(80) Oct. 
Reg 


DOMESTIC - EXPORT 


DRUMMING 
CANNING 


MANUFACTURERS OF ALL 


PETROLEUM 


PRODUCTS 
Paragon Oil Company 


Bridgewater Street at Newtown Creek 
Brooklyn 22, N. Y 
able Address ‘‘Paragonoil N. Y 


Prices in Effect duly 18 
W. TEX. (bor shpt. to Tex. & N.M. dest’ns.) 
75-380 -— 

Pre -(1)11-11.75(1) (1)11-11.75(1) 
78- 80188) Oct 


Prem, ....(1)11.25-11. 5(1) (1)11,.25-11.5(1) 
74-76 Oct. Reg. (1)10-10.75(1) (1)10-10.75(1) 


74-76(80) Oct. 
Reg (1)10. 25-10. 7 (1)10.25-10.5(1) 
60 Oct. &below(1)9.375—-10(2 (1)9.375-10(2) 


E, TEX. (Truck tnspt.) 


78- and — 
-(1)11-12(1) (4)11-12(1) 

78- “80(36) Oct. 

., 11(1) 11(1) 
74-76 Oct.Reg. esee oeee 
74-76(80) Oct. 

Reg. (1)10-11(1) (1)10—-11(1) 
60 Oct.& below(1)9.25—-10.5(1) (1)9.25—-10.5(1) 


CENT. W. TEX, (Truck Transpt.) 
78-80 Oct. 

Prem, ....(1)11.25-11.5(1) (1)11.25-11.5(1) 
78-80(86) Oct. 

Prem, ....(1)11.25-11.5(1) (1)11.25—11.5(1) 
74-76 Oct. Reg. (1)10.25-10.5(1) (1)10.25-10.5(1) 
74- — Oct. 


duly 11 


1)10.25-10.5(1) (1)10.25-10.5(1) 
60% Oct. abelow is. 5-10.4(1) (1)9.5-10.4(1) 


ARK. (For shipment to Ark. & La.) 
78-80 Oct. 

Prem. ..« 11.375(1) 11.375(1) 
78-80(86) Oct. 

Prem. . 
74-76 Oct. Reg. 
74- 76(S0) Oct. 

10.375(1) 


eg. 10.375(1) 
60 Oct. & below 9.375(1) 


9.375(1) 
KANSAS (For Kansas destinations only) 
78-80 Oct. 

Prem. ....(1)11.2-12(1) 
78-80(86) Oct. 

Prem, ....(1)11.2-12(1) (1)11.2-12(1) 
74-76 Oct. 

Reg. (1)10.2-11(1) 
74-76(80) Oct. 

Reg. ..(1)10.2-11(1) (1)10.2-11(1) 
60 Oct. & belo w(1)9.2-10.25(1) (1)9.2-10.25(1) 


WESTERN PENNA, 
Bradford-Warren: 
78-80 Oct.Prem. : 
74-76 Oct.Reg. 12(2) 
Other districts: 
78-80 Oct. 
Prem. ....(1)12.75-13.8(1) (1)1%.75-13.8(1) 
74-76 Oct.Reg. (3) 11.75-12.8(1) (3)11.75-12.8(1) 


CENTRAL MICHIGAN (FOB Central Michi- 
gan refineries.) 
U.S. Motor: 


(1)11.2-12(1) 


(1)10.2-11(1) 


. -(1)13-14.5(1) (1)13-14.5(1) 


str. run gaso- 

line, excl 

Detroit 

shpt eee e- (5)10-12(1) (6)10-12(1) 
OHIO—Quotations of S.O. Ohio for delivery 
to Ohio points: 


5 Oct 14.0 14.0 


> 
o- 


= 
> 
< 
mi 
xa 
| ane 
~< 
= 


OIL WORKS CO. 
PITTSBURGH 1, PA. 


ESTABLISHED 1880 


REFINERS OF 
100% PURE PENNA. 
NEUTRALS 
CYLINDER STOCKS 
MOTOR OILS 


“Penna. Grade Crude Oil Assn’ 
Permit No. 11 





Prices in Effect 
CALIFORNIA 
Los Angeles dist: 
80-82 Oct. 
(Prem.) (1)13-16.1(1) 
74-76 Oct. 
(Reg. ) (1)11.6-13.6(3) 
San Fran. dist.: 
80-82 Oct. 
(Prem.) (1)15.85-16.6(1) (1)15.85-16.6 
4-76 Oct. 
(Reg.) .(1)13.85-14.1(1) (1)13.85-14.1 
San Joaquin Valley: 
80-82 Oct. 
(Prem. ) (1)15.85-16.6(1) (1)15.85-16.6 
74-76 Oct 
(Reg. ¥ 


duly 18 duly 11 


(1)13-16.1(1) 
(1)11.6—-13.6( 


.(1)13.85-14.1(1) (1)13.85-14.1 


Lubricating Oils 


WESTERN PENNA. 
Prices are for sales made, or offers reliat 
reported, to jobbers & compounders only. 


yscous NEUTRALS—No. 3 col. Vis. at 7 


260 Vis. (180 at 100°) = 425 fl. 
p.t 20.5 2 20.5(2) 
19.5 19.5(2 
y 18.5(2 
25 ‘ip.t. 17(6) 17(6) 
150 Vis. (143 at 100°) 400-405 fi. 
O p.t. 18.5(2) 18.5(2 
a anes 17.5(2) 17.5(2) 
15 p.t. 16.5(2) 16.5(2 
25 p.t. .....(5)15—-16(1) (5)15-17(1 
CYLINDER STOCKS: 
Brt. stk., 145-155 vis. at 210°, 
19.5(2) 
18.5(2) 
17 


540-550 fi., N 


ore 
“IVI bho 


Noor 


MIDCONTINENT LUBES 

(FOB Tulsa basis. Bright stock, 

Neutrals are 0-10 p.p. oils, vis 

25 pp. viscous neutrals generally are 

0.5c under 0-10 p.p. oils; 15-25 p.p. nonviscou 
oils generally are quoted 0.25¢c under 0-10 p.y 
oils.) 


Neutral Oils—Conventional 
Pale Oils Col. 

60-85 vis. 2.(2)9.75-11(1) 
§6-110 vis, (1)10-11.25(1) 
150 vis. 3.(1)11-13(1) 

180 vis 3 5-13.5(1) 
200 vis 3 ) 5—14(1) 
250 vis. 3 —1% 5(1 ) 
280 vis , ) 

300 vis 


Red Oils Col. 
200 vis. 5. 


Cylinder Stocks: 
600 s.r., olive 

green (1)12-15(2) (1)12-15(2 
Black Oil .. 18.5(1) 18.5(1) 





ATTENTION JOBBERS 


Protected Areas Available 
For Distributors 


sealed 1 quart litho cans 
you have checked the rest 
now 
check the best 
for 
Price 
Quality 
Service 
for full information 
contact 


IDEAL LUBRICATOR CO. 


Philadelphia 2, Penna. 








— 





NATIONAL PETROLEUM NWS 














Vs 


P:ices in Effect duly 18 July 11 
M:d Continent Lube (Cont.) 
Bright Stock—Conventional 
200 vis. D: 
10-25 pP.p. .. 23(1) 23(1) 
150-160 vis. D: 
10 p.p. . (2)17-19(1) (2)17-19(1) 
1 > P.p. .(1)17-18.5(1) (1)17-18.5(1) 
120 vis. D: 
0-10 p.p. . (2)16.5-18(1) (2)16.5-18(1) 
Bright Stock—Solvent 
150-160 vis. 0-10 
p., 95 v.i.(1)24-25(1) (1)24-25(1) 
Neutral Oils—Solvent 
170 180 vis., 
Vl. ccese 17(1) 17(1) 
204 210 v 
-95 vA --(1)17-18(1) (1)17-18(1) 
3 vis. 
¢ i des 19(1) 19(1) 


Refinery & Terminal Prices (Continued) 


Prices in Effect duly 18 


SOUTH TEXAS (Neutral Oils) 
(Vis. at 100° F. FOB refineries for domestic 
and/or export shipment.) 


duly 11 


PALE OILS: 
Vis. CO 
100 14%-2%..(4)9. “eee ioe 5-11(1) 
200 No. 2-3.. 11(¢ 11(5) 
300 No. 2-3.. 12(3) 12(5) 
500 No 

2%-3)} oe 13(5) 13(5) 
750 No. 3-4.. seta 14(5) 
1200 No. 3-4. 15(4) 
2000 No. 4. * (4) 16-16. 5(1) (4) 16—-16.5(1) 
RED OILS: 

100 No, 5-6 9.5(4 9.5(4) 
200 No. 5-6 11(5) 11(5) 

300 No. 5-6. 12(5) 12(5) 

500 No. 5-6. 13(5) 13(5) 

750 No. 5-6. 14(5) 14(5) 
1200 No. 5-6. 15(4) 15(4) 
2000 No. 5-6. (4)16-16.5(1) (4) 16-16.5(1) 


CHICAGO (From Mid-Continent p.1. 


crude) 
Neutral oils vis. at 100 


° F. 0 to 10 p.p. 











A DOUBLE PROFIT 
IN EVERY QUART! 


@ When you market ELK 100% 
Pure Pennsylvania lubricants, in 
bulk or under your own label, 
you are assured of steady sup- 
ply and handsome extra profits. 

Elk Refining Company’s 
iniqgue jobber-distributor-com- 
pounder agreement guarantees 
delivery on a price-protected ba- 


sis. Your customers, who have 
known and trusted 100% pure 
Pennsylvania lubricants for 
years, are always satisfied when 
you sell them the best. 
These two facts add up to 


greater customer good-will and 
handsome extra profits from 
every quart of oil you sell. 

It costs you nothing to find 
ut how much more you can 
make marketing the world’s fin- 
est lubricants. refined from 
100% Pure Pennsylvania grade 
crudes by Elk Refining Com- 
pany. Phone, write or wire for 


omplete details without obliga- 
tion, 


ELK REFINING COMPANY 
KANAWHA VALLEY BLDG., 
CHARLESTON 24, 


aqvvyyy, 


@ > 
AA wo puns * 


a PENNSYLVANIA a 


% PRODUCTS, 
= » 





Refiners of Highest Quality 
Pennsylvania Grade Petroleum 
tor Oils @ Bright Stocks @ Neutrals @ 
Cylinder Stocks @ Waxes 


A 


W. VA. 


Pale Oils: 


Vis. Color 

60-85—Nov. 2. 11.75(1) 11.75(1) 

86- vat ee 2 12.25(1) 12.25(1) 

150—No, 3 .. 14(1) 14(1) 

180—No, 3 14(1) 14(1) 

200—No. 3 14(1) 14(1) 

250—No. 3 15(1) 15(1) 
Kerosine, Gas 

Prices in Effect duly 18 duly 11 


OKLAHOMA (Group 3) 
41-43 w.w. .(1)7.875—-8.875(1) (1)7.875-8.875(1) 
42-44 w.w. .(5)8-9(1) (2)8-9(1) 
Range oil . (1) 7-8.75(1) (1)7-8.75(1) 
58 & above 

D.I. diesel(1)6.875—-8.125(1) (1)6.875-8.125(1) 
No 1 p.w (1)7-—7.75(2) (1)7-7.75(3) 
No, 1 straw. (1)7-7.875(1) (1)7-7.875(1) 
No. 2 straw.(1)6—-8.5(1) (1)6—-8.5(1) 
. — 2eP ‘ 6(1) 6(1) 
No. 6 ..@) )$0.60-1.20(1) (1)$0.60-1.20(1) 
14-16 grav. 

SMOG tccesc $1.20(1) $1.20(1) 
MIDWESTERN (Group 3 basis) 
41-43 w.w - -(2)7.875-8.5(1) (2)7.875-8.5(1) 
42-44 w.w, (4)8-—-8.5(1) (3)8—-8.5(1) 
Range oil ..(1)7-7.8(1) (1)7-7.8(1) 
58 & above 

D.I. diesel. (1)7-—7.8(1) (1)7-7.8(1) 
No. 1 p.w...(1)7-7.75(1) °(1)7-7.75(2) 
No. 2 straw.(1)6 71) (1)6-7(1) 
No. 3 ...--.(1)6-6.125(2) (1)6—6.125(2) 
No. 6 (1)$0.60-1.20(1) (1)$0.60-1.20(1) 
Correct for July 11; shown incorrectly in July 
13 NPN 
N. TEX. (For geet. to Tex. & N.M. dest’ns.) 
41-43 w.w...(2)8.5-9.6(1) (2)8.5—9.6(1) 
42-44 wW.w.. He. 5-91) (1)8.5—-9(1) 
58 D.I. .....¢€1)7.5-9.8(1) (1)7.5-9.8(1) 
No. 2 straw.(1)8.25-8.75(1) (1)8.25-8.75(1) 
No. 6 fuel. $0.90(1) $0.90(1) 
W. TEX. (For shpt. to Tex. & N.M. dest’ns.) 
41-43 w.w. .. 9.5(1) oy 
42-44 w.w. .. 10.5(1) 5(1) 
No. 1 straw. 9.25(2) 9.3542) 
No, 2 straw. (1)8.5-9.25(1) (1)8.5-9.25(1) 
a 2B s2<ee0 
No. 6 fuel...(1)$1 '25-1.80(1) (1)$1.25 1.80(1) 
E. TEX. eri trnspt. ) 
41-43 w.w. ..(1)9-9.25(2) (1)9-9.25(2) 


42-44 w.w. 
58 & above 


“1199. 9.5(1) (1)9-9.5(1) 


D.I. diesel. (1)8.5-9(2) (1)8.5-9(2) 
No, 2 fuel...(1)8~-9.25(1) (1)8-9.25(1) 
No. 6 fuel...(1)$0.95—-1.90(1) (1)$0.95-1.90(1) 
CENT. W. Tt (Truck trnspt.) 
41-43 w.w. ..(1)9-9.5(1) (1)9-9.5(1) 


bove 
diesel. (1)8.75-9.25(1) (296. 35-9-28(2) 
oa 


U.G.I. gas oil 8.5(1) 

No. 1 fuel. 9.25(1) 5:35 

No. 2 fuel. :(1)8— 9(1) cs) 

No. 3 fuel... 

No. 5 fuel. $2.10(1) 01 

No. 6 fuel. (11:25 0001) (se ae 004) 


KANSAS (For Kansas destinations only) 


42-44 w.w...(1)8.3-9.625(1) (1)8.3—9.625(1) 
58 & above 

Diesel . (1)7.75-10.125(1) (1)7.75-10.125(1) 
No. 1 fuel... (1)7.8-9.3(1) (1)7.8- 9.3(1) 
No, 2 fuel... (1)6.8—-8.25(1) (1)6.8—-8.25(1) 
No. 4 fuel... $2.32(1) $2.32(1) 
No. 5 fuel... $1.82(1) $1.82(1) 
No. 6 fuel. ..(1)$1.00-1.75(1) (1)$1.00-1.75(1) 








— 


July 20, 1949 





140 CEDAR STREET 


Oil Price Section 





Prices in Effect duly 18 duly 11 
Red Oils: 

180—No. 5 4(1) 14(1) 
200—No. 5 14(i) 14(1) 
250—No. 5 15(1) 15(1) 
280—No. 5 .. 15. “+ 15.5(1) 
300—No. 5 16( 16(1) 

Note: Viscous oils, Us to 30 p.p. are quoted 


0.5¢ lower; 60-85 and 86-110 No, 2 non-viscous 





oils, 15 to 30 p.p. 0.25c lower. 
+ eer Steam Refined (Viscosity at 210°) 
eeeceseces 14.5(1) 14.5(1) 

160 ccccccces 15.5(1) 15.5(1) 
200 ecccece 16.5(1) 16.5(1) 
Bright Stocks, 160 vis. at 210° No. 8 color 
0 to 10 p.p. 2.5(1) 22.5(1) 
15 to 25 Pp 3311) 22(1) 
30 to 40 p.p 21.5(1) 21.5(1) 
E filtered 

Cyl. Stock. 16.5(1) 16.5(1) 
Note: To obtain prices delivered in Chicago 


add 0.6c per gal. 


Natural Gasoline 


(Group 3 & Breckenridge prices are to blend- 
ers on freight Basis shown below. Shipments 
may originate in any Mid-Continent manufac- 
turing district.) 
FOB er 4 3 





Grade 26-7 eee DD. 20—0.0( Sales »( Sale) 
FOB BREC KENRIDGE oe 
Grade 26-7( . 5 (Sales 5( Sales) 
& Fuel Oils 
Prices in Effect July 18 July 11 
ARK. (For shipment to Ark. and La.) 
42-44 w.w. 8.125(1) 8.125(1) 
Tractor fuel. 9.125(1) 9.125(1 
Diesel fuel 52 
& below > 7.125(1) 
Diesel fuel 58 
& above .. 7.5¢1) 
No. 2 fuel 6.625(1) 
No. 3 fuel... 6.25(1) 
No, 4 fuel $1.75(1) 
No. 5 fuel... $1.55(1) 
No, 6 fuel... $1.40(1) 
WESTERN PENNA. 
45 W.w . «+ -(2)9.5-9.75(1) (2)9.5-9.75(1) 
No. 1 fuel ree 
No. 2 fuel (1)9-—9,25(1) (1)9-—9.25(1) 
No. 3 fuel. (1)9-—9.25(1) (1)9-9.25(1 
36-40 gravity. 9(1) 9(1) 
Other districts: 
45 w.w (4)9.5-—10(1) (4)9.5-10(1) 
47 w.w. - oeee s : 
No. 1 fuel. .(1)9.25-10.5(1) (1)9.25-10.5(1) 
No. 2 fuel...(2)8.75—10(1) (2)8.75-10(1) 
No. 3 fuel...(1)8.75-9(2 (1)8.75 (2) 
36-40 gravity. (2)8.75-10(2) (2)8.75—10(2) 
CENTRAL MICHIGAN (FOB Central Michi- 
gan refineries.) 
Range oil .(2)10-11.5(1) (1)10.25-11.5(1) 
46-49 w.w. Es aoe 
kero. .(1)10.5-11.751(1) (1)10.75-11.75(2) 
P. W. ; 
distillate .(1)10-11.5(1) (1)10—-11.5(1) 
yo. 2 light 
wart ..++(4)9.75-11(1) (3)9.75-11(1) 
No. 3 straw.(3)9.75—-11(1) (2)9.75-11(1) 
U.G.I. gas oil(1)S8—8.75(1) (2)8 8.75(1) 
No. 5 fuel. ..(1)5.75—-7.7(1) (3)6-7 m1) 
No. 6 fuel. ..(1)5.5-7.5(2) (3)5.75-7.5(2 


OHIO—Quotations of S.O. Ohio for delivery tc 
Ohio points: 


Kerosine .... 11.5 
CALIFORNIA 


San Joaquin Valley: 
40-43 w.w. .(1)12.6-15.6(1) 
Heavy fuel 


(1)12.6-15.6(1) 


(PS 400).. $1.90(2) $1.90(2) 
Light fuel 

(PS 300). $2.10(2) $2.10(2) 
Diesel fuel 

(PS 200). .(1)10-11.5(1) (1)10-11.5(1) 
Stove dist 

(PS 100). .(1)11.5-13.3(1) (1)11.5-13.3(1) 
Los Angeles: 
40-43 w.w. ..(1)12.1-15.1(2) (1)12.1-15.1(2) 


ROY M. HENWOOD ASSOCIATES 


ENGINEERS @ ARCHITECTS 


NEW YORK 6, N. Y. 
Tel. WOrth 4-6485 


ENGINEERING SERVICE TO THE 


PETROLEUM INDUSTRY 


59 
































































. . . . S 4 
Refinery & Terminal Prices (Continued) Oil Price Section 
Prices in Effect duly 18 duly 11 . 
CALIFORNIA (Cont.) Atlantic & Gulf Coasts 
PS 4 v)..@2 $1.S0-1.85(3) (2)$1.S0—-1.85(3) Prices are of refiners, FOB their refineries & tanker terminals, and of tanker terminal opera’ ors 
‘ FOB their terminals. Ships’ ounkers prices are exclusive of lighterage. Prices in effect July 13, 
PS sul (1 2.00-2.05(4) (1)$2.00—2.05(4) . ‘ 
78-30 Oct. Prem. 78-80 Oct. Prem. 74-76 Oct. Reg. Kerosine A 
] 1-11(2) (1)8.1-11(2) District Gasoline (b) Gasoline (c) Gasoline (b) No. 1 Fue 
> ‘ a N. ¥. Harbor ..........(1)12,.6-14.2(1) owe (1)11.6-12.9(¢1) (2)5.4-3.0(12 
i a-Ola) {4 Am La.dle) i? See sekeneseunn (1)12.5-13.75(1) ee (1)11.5-12.5(1) (2) ¢.40-3.4(1 
7 1:19 &.146 Albany See cece cess ccee ohana) 14.3(1) 2.5(7) 8.9410) 
2. 6(1) (1)12.6-15.6(1) Baltimore .........+6+++(1)12,4-14.1(1) 14.1(1) (1)11.4-12.6(3) 9(10) 
‘ ©1401? GO DArBeS «uo oe cece ee(1)12.3-13.65(1) cece Cee (2)8.9-9.4(1 
‘ « . \& Baton Rouge om oeee cee ° 8.4(1) M 
©9 104 69 10/9 _ i. eS 00.0 aon cam 5.4(¢1) 
2.10(2) 2.10(2) Boston boeeense.sses cote need) 14.4(1) (1)11.6-12.9(9) 8.8(13) 
fu ee ee ee (2)10-21.502 Charleston .............(2)12.1-13.475(1) 13.75(1) (3)11.1-11.75(1) $.8(6) 
SOU) 0 «\5 itis a - ‘ Corpus Christi sees svesQnpenaes sees 11(2) sae 
, , 111 ; re Houston . (1)12-13.75(1) ; (1)11-11,.75(1) (1)8.5-10.25 
. - ‘ du barges ..........-(1)12-13.75(1) 12(1) (1)11-11.75(1) (1)7.75-8. 43¢ 
| er ere 13.1(6) 13.1(1) 12.1(9) 9.2(12) 
i err coeewes 13.1(4) 13.1(1) 12.1(5) (3)9.2-9.5(2 
Wax ME Whe dercicccssdass.. . Seen 13.1(1) 12.1(3) 9.2(4) 
Ne aven . (1)14-14.5(1) 5 (2)12.5-13(1) 8.6(9) 
Prices in Efteet July 18 Se — 1 a Y 1 14.9(1 11 5(1) 8814) 
WESTERN PENNA, (Bbls. C.L. do barges teteeee 12.5(1) 11.5(1) 2 oot) 
io - : Norfolk . 2.3-1: 3.9(1) (2)11.3-11.9(2) (6)9-9.1(1) 
White Crude Scale: Pensac a Ct He aire aes Be : - 12.1(1) 9.2(2) Ker 
cob: AR xr qibemptepetedeshpeaeiesr Philadelphia ............(1)13.7-13.75(2 14.7(1) (2)12.5-13.2(2) (8) 8.7-9.5(1 
eet ae EE. W Sh ene near es on baee'ss sical GO DATES coc ccccces.4l)8.6- 13.65(1) oes (1)12.4-12.6(1) 8.6(6) 
Port Everglades errr 13.1(4) 13.1(1) 12.1(6) 9.2(6) 
CHICAGO (FOB Chica¢ District refinery of Portland .....6+++++++e+(1)14.15-14.4(1) 14.4(1) 12.9(4) 8.8(38) Dies 
one reliner in bags or 1UU lb. cart , carloads. Providence (1)14.15-14.4(1) 14.4(1) 12.9(5) 5.5(9) 
( ds, slabs | e, U.ic le Mel ting points Savannah 13.114) 13.1(1) 12.1(7) 9.2(9) 
iMP (ASTM methods); add 3° F. ‘to con- Tampa ocee ove cecec 13.1(5) 13.1(1) 12.1(7) 9.2(9 
MP. Wilmington, N. C os (1)12.25-13.45(1) 13.85(1) (1)11.25-11.85(2) 5.5135) 
78- 80 Oct. Prem. Gasoline (a): Baton Rouge 11.9(1); Baton Rouge barges 11.9(1); H 
bully refined: (1)11 1 New Orleans (1)11.5-11.85(1); New Orleans barges (1)11.5-11.85(1). He: 
122-124 7.( 4 Keg. Gasoline (a): Baton Rouge 10.9(1); Baton Rouge barges 10.9(1); H tor ea 
20-127 7.U (1 New Orleans (1)10.75-11.1(1 New Orleans barges (1)10.75-11.1(1) 
130-132 7.15 
| 134 7 
bd 7.79 Diesel Oil 
SEABOARD Gas House No. 5 Fuel No. 5 Fuel Shore Plants 
‘ P A No. 2 Fuel Gas Oil (0-10 p.t.) (15-60 p.t.) (50 cet.,55 d.i. 
ae! "_ y I ire AME vig" , aigner nar N. Y¥. Harbor. 7.5(16) (1)7.8-8.1(1) $2.38(8) $2.00(1) 7.9(5) an 
= ee” aah? Gain a deme do barges. .(2)6.6-7.4(11) S(1) (8) 2.35-2,45(1) 1.97(1) ney (PI 
; ‘ retin: — dy age hg Albany ...... $(6) 8.5(1) 3.00(1) oe (2)8.4-8.5(1 F-43 
aie ad Guede ae’ Ge ae Site cation Baltimore... 7.9(12) s(1 2.38(1) 2.00(1) (2)8.3-8.4(1 
b wa“ °° do barges... 7.8(5) 2.35(1) 1.97(1) 
: 7 Baton Rouge. 7.3(1 7.4(1) ieee 1.71(1) 7.701) 
Crude New Orleans N.Y. N.Y. do barges.. 7.3(1) eae ae 1.68 ( 1 7 
Scale Iexport Domestic Export Be nen wae (9 ee (9) (1)8.1-5.5(2) a GES) 7 “ seat a \ en 


124-6 wi 1 1)4.6-5.25(1) (1)4.6-5.15(1 souston (< 


Fully Refined: 
123 








Petrolatums 



























“A vY y rt ms Rat —— 
WESTERN PHNNA, (Bbls., irloads; tank oe 6)8.1-8.2(3) $.2(1 8.2(2 
1.5¢ 1es ai : : 2 , 
snow * White o< “e Terre 1)6.375-7.25(2 
BAAY WILE «cccce ‘ 7 (1)6.125—6.375(1 
Cream WIE 2.0.00 60200006001)5.75-6.125(1 Light Diesel 
Light Amber (1)4-4.5(1 No. 6 Fuel Bunker C Fuel Heavy Diesel Ships’ Bunkers 
—e RRadndeaw eb oeee + (2)4.125-4.25(1 No. » Fuel Barges Ships’ Bunkers Ships’ Bunkers (45 cet., 45 di. 
oo) e see eeees ¥. diols N. Y. Harbor(9)$1.63-1.72(1) $1.60(11) $1.60(9) $3.15(3) $3.40(4 
Albany ae 2.0061) se ee * 
Ba More ... 1.6344 ) 1.60(3) 3.151) 10(4 
i Baton Rouge 1.45(1) 1.42(2 2.86(1) 3.1101] 
LPG Prices Boston ......(5)1.68-1.85(1) 1.65(3) 3.44 ( 
' ee pig Charl 58(2 1.55(3 . 3.36(2 
(Of refiners, FOB refineries, in cents per gal., — non = rist sa oenad ) (2)1 321 60(1) 3.15(1) 
tank cars or transport trucks) ol ston... .(1)1.32-1.37(1) "1.3206 4)2.S¢ 0(1 (4 11 
Com- In- Com-_ Indus- Jackson ville sg 1.58(6) 1.55(6) (2)3.69 2 
mercial dustrial mercial trial Miami $ 1.57(1) 1.54(2) 3.696 
District Propane Propane Butane Butane Mobile si 1.52(1) 1.42(1) 
ao Harb : w= 4 9 (1) v.0(1) 4.759¢1 f.¢0(1) New Haven . 1.65(2) ) 60(2) ° 
oe rete e ee 0-OC2) New rleatr 2)1.35-1.4 (2)1.32-1.42(1 (2)1.32-1 1] 








ings are approximately same. (b) Research 
: Research octane rating is m 
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° . ° e . . 4 d) 
Oil Price Section Refinery & Terminal Prices (Continue 
- = 
Gulf Coast__Cargoes, Domestic & Export, All Ports Naphthas and Solvents 

Cargo prices are FOB ship at Gulf, minimum of 20,000 bbis., and are by refiners only to other Prices in Effect July 18 

ners, export. agents, or tanker terminal operators. The figure in parentheses after each price (FOB Group 3) 
ates the number of companies quoting that price. Prices in Effect July 18. Stoddard solvent .........(2)10.375-—10.87 ) 

- _ Cleaners naphtha 10.875(5) 

A atten Gasoline a V.M.&P. naphtha (4)10.875-11.375(1) 
Grade 115/145 (AN-F-48) 18(1) Mineral Spirits (4)9.875-10.375(1) 
Grade 100/130 (AN-F-48) 16.25(1)-17.5(2) pened = eevee (1)10.375-11.375(1) 
. ; 2 . or — , or sacquer diluent (3)11.125-11.375(2) 
Grade 91/98 (AN-F-48) 14.75(1)-16.5(1)-16.75(1) Bensoill diluent 12 125(3 
EE 5 caw oa uw eeens ceds dkbdacn ced 15.75(1) 

“STERN PENNA. | 

M:tor Gasoline Leaded pote Sane , nee | 
*78-80 Oct. (Premium) 11(1)-11.5(1) Ur ne te a x tl 12.7501 

im me ase itreate Naphtha .. ° 2.40 ) 
+78-80 Oct. (Premium) 11(1)-11.25(1)-12(2) Stoddard Solvent 4 H 12.75-13 ) 
78-80 Oct. (Premium) 11.5(2)-12(1) 
74-76 Oct. (Regular) 10(2)-10.5(2) OHIO—Quotations of S.O. Ohio f delivery to 
74-76 Oct. Regular) 10(1)—10.25(1)-10.5(2)-11(2) Ohio points: 
Co ee ee ; 9 .5(2)-9.75(3)-10.25(1) fo «tll eee 16.0 
* Motor Method & Research octane ratings are approximately same. Mineral Spirits & Stoddard Solvent 15.5 
+t Research octane rating is minimum of 5 points above Motor Method rating Rubber Solvent See eereeeres 10.0 
tt Research octane rating is minimum of 10 points above Motor Method rating. 
. : FE. TEXAS (Truck Trnspt.) 
Kerosine & Light Fuels ee . Stoddard Solvent ........eceese-.-  11.25(1) 
1-43 kKerosine 6.75(2)-7(2)-7.25(1)-7.5¢1)-8(1)-8.5(1)-9(1) 
Wo. 3 Te censees , 6(3)-6 .25(2)-6 .375(1)—6.75(1)-7(1)-8(1) KANSAS (For Kan. Dest’n. only) 
Stodd: So eevcccoces eee8 2.375(1 
Diesel & Gas Oils es See , , 
3-47 Diesel index 6(1)—6.25(1)—7.12511) ATLANTIC COAST 
8-52 Diesel index . 6.125(1)-6.5(1)-—7.2511) V.M.&P. Mineral 
:-57 Diesel index 6.25(1)—6.75(1)-7.375(1) New York Naphtha Spirits 
i : Harbor .... 15(4) 14(5) 
0 Heavy Fuels Philadelphia 15(4) 14(5) 
, 5 Fuel, 0-10 p.t. . $1.85(1)-1.95(1) Baltimore 006s 13.5(4) 
2 = ' r }- 
ae . ~aee $1.20(2)-$1.25(1)-$1.35(2 soston 15.5(4) 14.5(5) 
inker C Fuel 1.20(2)-$1. 251 Providence vee 14.5(3) 


, Aviation Gasoline & Jet Propulsion Fuel Mid-Continent Lubes At Gulf 























= Prices in Effect July 18 
Prices are for tank cars, barge or truck transport lots; aviation gasolines meet Specification AN- (In packages, FAS, , New Orlear s, in bulk, 
F-48, unless otherwise noted, jet fuel meets AN-F-32.) FOB terminals 
Aviation Gasolin 4080 Jet Fuel (3P-1-2 Prices in Effect July 18 
Distric i 115/145 i el 1 Grade 91/98 Grade et Fuel(JP-1-2) 
— . Iv oa 5 vo ” are ~~ ieed - a kK or Bright Stock Steel Drums Bulk 
New York, N.Y. 19.85(1) 18.1(3) (2)16.6-16.7(1) (1)15.7-15.85(1) cabin x siiiine 
Boston, Mass. 18.2(2) 16.7(2) 15.95(1) iets D color, Vis. at 210° ; 
Portland. Me. ares pag 17.8(1) 150 vis., 0-10 p.p.(1)29.5-30(1) (1)18—19.8(1) 
Phila., PR. ccces 18.1(1) 16.6(1) caee + ; 
Baltimore, Md. . 18.1(2) 16.6(2) 15.85(1) Neutral Oil Col. 
Norfolk, Va. io 18.1(2) 16.6(2) 15.85(1) ’ 200 vis 3 rey 15.3(1) 
Charleston, S. C. eens 18(2) 16.5(2) 15.75(1) 5 s% 
New Orleans, La. 18.75(1) 17(2) 15.5(2) 14.75(1) 9.6(1) 
(Baton Rouge) 
Houston, Tex. 18.75(2) 17(3) 15.5(3) 14.75(2) 9.6(1) Pacific Coast 
Prices in Effect July 18 
° 4 (In Ships’ Bunkers, Diesel Fuel Bunker C Fuel 
Lake Port Terminal Prices or Deep Tank Lots) (P.S. 200) (P.S. 400) 
Prices in Effect July 18 San Pedro, 
Buffalo Cleveland Detroit Toledo Calif. .... $3.35(4) $1.60(4) 
8-80 Oct. (Premium).. ee 060U0U—“iti— SS eoeses ceeees San Francisco 3.56(4) 1.65(4) 
ct. (Regular) .. ———- @=——“‘(“‘t‘“ RH eee sseees Portland, Ore. 3.77(4) 1.90(4) 
ne pees ha beeo a oe @=——“(‘(ité«C ww oe° 10.51) Seattle, Wash. 3.77(4) 1.90(4) 
Fuel 10.141) 9.8511) 9. 25/1) 
Fuel 10.6(2) 10.142) 
Fuel 9.6(2) (1)9.6-9.85(1) 9.1(2) . . 
No. 3 Fuel 9 85(1) 12501) Mexican Bunker Prices 
el \ , eae ° — 6.35(1) 6.35(2) 5.753) 
- N BU soses se ces 7.2(2) 6(1) 6.1(2) 5.5(3) Prices in Effect July 18 
dl. 
Mexican Gulf Ports 
U.S. Dollars per Bbl. 
Tanker Market Report Bunker © Diesel 
- 7 R oo . (Ships’ (Ships’ 
plied by Dietze Inc., New York, N. Y., oil & ship brokers & tank steamer chartering agents Bunkers) Bunkers) 
reference is made to USMC, it is to be considered the USMC rate in effect June 30, 1948 Tampico $1.40 ©2 75 
els over 14,000 TDW. The rates shown under the headings Last Paid’’ & ‘‘Owners Ask’ Veracruz : $1.40 antidiid 
vessels over 14,000 TDW. All rates shown are on basis of tons of 2240 pounds & in dol Minatitlan $1.40 a oe 
: “ ALINE ie ° : o.io 
, on Approximate rates in cents per bbl. may be determined by dividing per-ton rate by 
Ne conversion factors: gasoline, 8.7; kerosine, 7.9; No. 2 fuel, 7.5; 30 gravity crude, 7.3; Pacific Coast 
el, 6.9: bunker eo? 6.3 
LAST PAID OWNERS ASK Quaymeas, , $3 + $3 95 
. , Ream e 9R 2 = Manzanillo 6 3.66 
New York (Clear $ 1 - $ 1 43 1 71 Salina Cruz 16 2 BO 
(Dirty) 1.21 1.28/1.5% 
U.K. Continent 3.28 3.28 60 
ra U.K. Continent , 7.09 6.54/7.09 
ira North Hatteras 9.53 7.62/8.26 
UNITED STATES FLAG CHARTERS 
6(1 , VESSEL TDW CARGO TRADE RATE LIFTING 
6(2 . ERICAN TRADER 15,500 Dirty U.S. Gulf/USNH $1.21 Mid July 
IERICAN TRADER 15,500 Dirty U.S. Gulf/USNH 1.21 End July 
MORY 15.500 Dirty Puerto La Cruz/La Plata 5. a4 End July WORLD'S ae 
FOREIGN FLAG CHARTERS 
\ CORRADO 9,500 Dirty Trinidad/ La Plata 3 63 Mid July 
r-ENT PANTHER 13.500 Dirty Trinidad/La Plata sO End July PETROLEUM INSPECTORS 
RTO 9.000 Dirty Trinidad/La Plata S End July 
JHEIM 15,500 Dirty Puerto La Cruz/La Plat 
ons Se B.O8 End July Now in Chicago and 33 other 
ENISSIMA 15.500 Dirty Puerto La Cruz/La Plata : : 
»-% By hin Ae LF - — oil transportation centers 
Last 4 voy 1.08 
NT GOBAIN 13.500 Dirty Puerto La Cruz/La Pla throughout the world. 
3 consecutives 1st voy 3.94 End July & 
Last 2 voy +08 
ERICO FASSIO 15.000 Dirty Peru/River Plate 4.32 Julv 
two, option three trips 9 Mid nsneienl CHAS. MARTIN 
MAERSK 9,000 Dirty Gulf /Manchester 
OIL 10,000 Dirty Bahrein/ Bergen-Gothenburg C 
Range ) July & ompany 
ght payable in Argentine Sterling 
irposes of rate ilculation only, it has been assumed that New York is the port of 
whenever the range USNH appears 


1949 
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Oil Price Section Tank Wagon Prices 


Commercial or consumer tank car, tank wagon, dealer and service Inspection fees per gal., included in both gasoline and kerosine prices, 
station prices for gasoline do not include tazes; they do, however, in- unless otherwise specified, are as follows: 
clude inspection fees as shown in nezt column. Gasoline taxes, shown in - 
separate column, include 1.5c¢ federal, and state taxes; also city and Ala. 1/40c on gasoline; Ark. 1/20c; Fla. 1/8c; Ill. 3/100c; Ind. 2/2¢ ; 
county taxes as indicated in footnotes. Kerosine tank wagon prices also Kans. 1/100c, La. 1/32c; Minn. 5/200c; Mo. 1/25c; Neb. 2/100c; Nev. $0 
do not include taxes; kerosine taxes where levied are indicated in foot- 1/20c; N. C. 1/4c; N. D. 1/20c; Okla, '2/25¢; 8. C. 1/8c; S. D. 1/40c; 
a 18° be discounts are shown in footnotes. These prices in effect Tenn. 2/5c; and Wisc. 3/100c. VA 
Jul , 1949, as posted b rincipal marketing companies at their - 
neadquerters offiecs sat onbiont to A copvestion. ” Kerosine inspection fees only: Ala. 1/2c; Iowa 1/50c; Mich. 1/5c 





4 . 
ATLANTIC me oy hn HUMBLE p. California Standard (Cont.) ? 
REFINING Gaso- Gaso- Kero- OIL Tank Re- Prices for Chevron Supreme (Premium) are Alt 
line line sine Wagon tail 2c higher than Chevron (regular), except Utah Bir 
Dallas, Tex. f which is 1.5c higher than Chevron (regular). Buf 
pa : Worth 4 F ; Prices for Chevrcn Aviation 91 are 2c above Jan 
Philadelphia, Pa. 4.2 6.5 1.9 ae : ‘ x Chevron Aviation 80; for Chevron Aviation 10 ny t 
Pittsburgh .. 1 6.5 1 Sen anon 5 ; : 5c above Chevron Aviation 80; for Chevron Pla 
Allentown 8 6.5 2.5 Ree ; . Aviation 115, 8c above Chevron Aviation 80 Rov 
Erie | 6.5 on Syr 
Scranton 9.1 6.5 8 Kerosine Brit 
Altoona J. : $5 ‘ . Tank Wagon Retail pee 
; "5 F oline lal 
—- 1 6 -- 1 Dallas, Tex. cece . . ESSO A ~~ Kero- Nev 
arrisbure . ‘5 so Et. Worth .. Gasoline Gasoline sine Bar 
Harrisburg 8 6.5 5 EE See a aera : ‘ STANDARD TW Taxes. T.W Por 
ag 28:5 128 San “Antonia . : : ae 
! ’ Bi. .o 2 ° "= - 11.7 Cor 
Wilmington .. .8 6.5 9 Notes: Atlantic City, N. J. 7 raged 1.7 em 
Boston, Mass a 4.5 ‘in “ Newark “6 4.5 11.5 Ma! 
Springfield , ‘8 4.5 T.W. prices are to all classes of dealers and Satine 6 6.5 11.8 _ 
Worcester 3 4.5 consumers, Gumattent a 6. 5 13.1 Bur 
Fall River ... a 4.5 é of , - Dy 
Hartford, Conn. 4 5.5 Washington, .0 5.5 12.2 5 
New Haven 3 5.5 Danville, Va. 5 7.5 3.1 Tar 
Atlantic City, 7 4:5 IMPERIAL Esso Gasoline Petersburg > | 7.5 2.7 Mir 
Camden .. q 4.5 (Regular Grade) SS er ere 4 7.5 33 = 
Trenton 7 4.5 OIL Kero- Richmond 3.8 7.5 2.5 Dis 
Baltimore, Md. 6 6.5 Gasoline Gasoline sine Reenaiee 4 7.5 0 
agerstown .. .4 6.5 t0% e , fue 
ne Va, "rs 8 7.5 Taxes Charleston, 4 6.5 1 
ilmington, N. i . 7.5 . ‘Hta t “2 e — 
Brunswick, Ga. Hen et: 6 7 5 — _— ee 23.5 oe . : ; 5 { ; i 
Jacksonville, Fla, 9 8.5 3randon, Man. . , 2 ooo . o = c 
a. Winnipeg dead 2 i .4 neeling .. ° >.o9 2 
Mineral Spirits V.M.&P. Regina Sask . 24.5 26.5 Charlotte, N. C. 0 7. g 
T.W. T.W. Saskatoon . 26.: 28. . 2 “ : 
. . ts 0) 7 2% Hickory . - ‘. 3.0 
Philadelphia, Pa. ... 15.00 16.5 ——— : > knee : 7 OH 
Pittsburgh, Pa. .... 17.5 18.5 Vi A BG ; : : — Ss ets 
seamsvent! Que 23. Raleigh - STi 
Fuel Oils—T.W. a cane” eo 3 3: Salisbiry ........ ig 
1 2 Halifax, N. S : 2: Cha! Heston, gs. C 7.5 
Sep Ta. «00s. See 10.4 , Columbia 7.5 . 
ittsburgh .... os 11.6 axes: ai aiias 7.5 of Akr 
Allentown 12.5 11.0 G ' - rovi ial taxes Spartanburg eeeee . +: Can 
nen gman Del. 11.9 10.4 sasdiine taxes Gre provines New Orleans, La. 5 11.6 Cinc 
over . 10.7 Webtes: Baton Rouge 5 11.2 Clev 
Ss a 6 - 9°° Coh 
able array Mass. +. < Prices are per imperial gal. which is 1 Alexandria 5 12.7 oo 
Hartford, Conn. 11.0 eta cases U. S. gals.—T.W. prices are to divided & Lake Charles 5 12.0 Lim 
Taxes: undivided dealers. Shreveport 5 11.7 Mar 
Brunswick, Ga. kerosine price does not in- New Iberia 5 11.6 — 
clude ic state tax. pa - 12.5 a 
Discount Knoxville, Tenn. 5 12 Tole 
sco s: = a “on 
erosion Nos r 5c per gal. during TEXAS Fire-Chief Gasoline Memphis 2 ~ $ se 
July & August, 1949 = (Regular Grade) ieoustan Chattanooga 5 12.4 Tax 
Notes: Dealer Gasoline ealer Nashv 5 13.0 
‘Kerosine—T! co. T.W. Taxes T.W. coreg , . 
erosine iru Penna, & Del., add 2c per Little Rock, Ark. .0 13. Dis 
-. for t.w. deliveries of less than 25 gals. Dallas. Tex. .... 13.0 5.5 12.50 
got a3 Bg RE & ss 1350 Mineral Spirits V.M.&P 
Gasoline T.W. prices are to dealers & con- Wichita Falls .. 13.0 5.5 12.50 a i § rs : 
sumers; kerosine T.W. prices to consumers es .s bs 4 T.W. T.W. Not 
gontineral Spirits prices also apply to Stoddard 130 5.5 13-85 Baltimore, "Bd." .- 22. ase 
VEvVe oy o" m8 ‘ altimore acl ; o< 
San Angelo 13.0 5.5 12.50 ~ - is 
Waco 13.0 5.5 12.50 Washington, D. C. .. IND 
Austin 13.0 5.5 12.50 STi 
CONT'L (N. _B. Prices are Continental’s Houston caeeve Bee 5.5 12.50 Fuel Oil—T.W. 
‘‘normal’’ prices. Current sell- San Antonio .... 13.0 5.5 12.50 
OIL 9 prices may be lower than Port Arthur - 13.0 5.5 12.50 


ormal’’ because of local com- 


Atlantic City, N.J. 
petition. ) Notes: Newark 4 
Con Dealer t.w. prices apply also to all classes Baltimore, 
ee Suen Gaso- Kero- of consumers with minimum delivery of 50 Washington, 
(regular) Grade) line sine gals. Norfolk, Va. 
Tank Wagon Taxes T.W. Danville 


+ mR DORIA 
COAT a5 


Petersburg 
14. Richmond 
Roanoke 


17.1 Ms 
17-1 CALIFORNIA CHEVRON Carrie, 
9 


Denver Sok (io 2 3.8 
Grand Junc, .... 17 2 
Pueblo -- 15.8 8 

7 


on 


Casper, Wyo. ... 15. 
Cheyenne ....... 15. 4.8 
Billings Mon a | 5.0 
Butte seae Se 


Av. a Kero- Hickory 
14. 


STANDARD 80 line sine Raleigh 
15. 


T.T. Taxes T.T. Charleston, | 
16 Los Angeles 


Columbia 
Spartanburg 
17.§ Fresno .. 
17. Phoenix, Ariz. cece 
17 Reno Nev vnsiews 
- Portland, Ore 
16.5 Seattle, Wash. 
19.; Spokane 
15 Tacoma 
= Boise, 
14.3 Salt Lake, U..... 
15.2 Honolulu, T. H. 


15. 
15 


to DIO 1" G16 


San Fran., Cal. 
.0 
Great Falls ....17 5.0 
Helena ; oe 
Salt Lake, U. .. 16. 15. 
Twin Falls, Ida. 19. 18. 
Albuquer., N, M. 15.6 14 
MONWE ccccccee 24.4 13 
BOUtR Fe ..cccve 15.! 14.5 
Muskogee, Okla.. 14. 13. 
Oklahoma City.. 14.0 13. 
BE dasracciee 28 13. 
Senens Boise 7.5¢ tax applies to motor fuel only; Notes: 

Gasoline tax column includes these city avgas taxes are 1.5c federal, 2.5¢c state. Hono- Gasoline T.W. prices are tu consun 


taxes: Albuquerque & Roswell, 0.5c; Santa Fe lulu 7.5¢ tax applies to motor fuel only; avgas dealers. 
lc; Cheyenne, 1c; Casper, Ic. 2 ¥ taxes are 1.5c federal, 4c territorial; Honolulu 


TT prices also do not include Hawaii un gross Effective 4-6-49, minimum retail 
Notes: ps - 


: ; income tax of 1 to resellers, 2.5 to con- price of 17.7c (ex tax) for Esso Gasol 
T.W. prices are to consumers & dealers. sumers. posted throughout New Jersev 


SOHO 


Taxes: Louisiana kerosine prices do not 
clude lic state tax. 


INNA NARQRIQ-I 


SccouMoouaaauaaaan 


Discounts: 
Kerosine, Nos. 1 & 2 
0.6c to resellers 


ow 


Naphtha—Newark t.w. prices are f oe 
liveries of 200 gals. an more; lees tha a 
P anks als., 0.5¢ over poste -w. prices; stee] Dar 
12. pee , Alaska. eliveries, 6c over posted t.w. prices. altl- 
12 more & Washington prices are for t." de- 
12 Tax liveries of 25-99 gals., no discounts. 
S34 es: 


Om OMIM HOU 
CILIA AIDW DW DW-1-IRAAIM 


Dima POH ROnO 
renner 


DO POMNAIH 1-1 DD) 
HR AOIMAIMI-16 
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Oil Price Section 





Tank Wagon Prices (Continued) 


SOCONY 
VACUUM 


Mobilgas Aircraft 








s/V 8/V 
Grade Grade Grade Mobilgas Mobilfuel MOBILHEAT No. 4 No. 6 
Gasoline 80 91 100 (Regular Grade) Mobil Kerosine Diesel (No, 2 Fuel) Fuel Fuel 
Taxes T.W. T.W. T.W. T.C, T.W. T.C. Yard ° Cc. T.W. T.C, Yard T.W. T.W. T.W. 
New York City: 
amh. cecscccce 8.5 ses oeee e000 ecee 14.1 see *. 12.3 11.4 ee 10.4 8.3 4.88 
BONE cccccceee 5.5 awe ee eee 14.1 9.6 12.3 11.4 8.0 10.5 8.3 es | 
iNBB ceccscceee 5.5 ‘ caae 14.1 8.6 9.4 12.3 seas 11.4 7.6 7.9 10.4 8.3 4.88 | 
QUEENS .ecceee. 5.5 eees sale cee oe 14.1 aes tes 12.3 eee 11.4 ses cree 10.4 8.3 4.88 
tichmond ...... 5.5 cece 19.4 ocee esos 14.2 8.9 9.8 13.0 eoee 11.4 7.5 8.2 10.5 8.3 4.88 
) Albany, N. Y. .... 5.5 21.3 22.3 24.8 12.8 13.8 8.9 9.1 12.2 8.5 11.2 8.0 8.2 10.7 8.14 5.59 
’ Binghamton ..... _ io Jake 5 ca 14.4 15.5 9.8 10.0 12.9 esee 12.6 9.6 9.8 12.1 coos eeee 
| BREED secsescces 5.5 20.5 21:5 24.2 13.8 14.8 9.9 10.1 13.2 10.1 13.0 9.6 9.8 12.5 eee 8.4 
’ Jamestown 5.5 21.8 BAB hccaald 14.3 15.4 10.1 10.6 13.6 oeee 12.7 9.6 10.1 2.2 - eee 
Mt. Vernon 5.5 nae x: eee ve 14.3 eee 9.7 12.8 11.4 oss 8.1 10.9 8.5 
} Plattsburg 5.5 en te Gate 15.3 10.1 lyv.1 o'6s o208 9.0 ¥.2 11.7 ° 
Rochester ........ 5.5 20.4 21.4 23.4 14.1 15.2 9.8 10.0 13.1 12.5 9.4 9.6 12.0 
Leer eee 5.5 22.0 23.0 25.0 13.8 14.8 9.8 10.0 13.1 9.5 12. 9.0 9.2 11.6 
Bridgeport, Conn. . 5.5 sa% apn eek ws 14.3 8.6 8.6 7.6 7.6 10.3 
Danbury Ne pe “aa os - 14.9 10.4 8.7 11.0 
DE thedeees « 5.5 nat scleta nes 13.1 14.4 9.0 9.0 . 8.9 11.6 8.0 8.0 10.7 
> New Haven ...... 5.5 20.3 eee ane 13.0 14.3 8.6 8.6 ses 8.2 10.9 7.6 °7.6 10.3 
manger, Be. ceses 7.5 24.8 nee oe 13.4 14.8 9.5 oee 13.5 9.2 12.3 8.7 ow 11.8 
POCUGME ceosccccee C0 22.4 23.4 9 14.1 8.8 +. 12.8 8.4 11.3 8.0 *. 11.0 
° Boston, Mass. .... 4.5 19.0 20.0 22. 0 12.9 14.1 8.8 see 12.9 8.4 11.5 8.0 .. 11.1 
7 Concord, N. H. .. 5.5 si anh ai ‘< ‘ 15.1 see ses eee 12.2 eee 9.6 11.7 
5 Lancaster ccccsess 5.5 ‘ a 16.4 eoee 14.9 eee 13.5 10.7 13.0 
Manchester sacce De ae or save : en 14.6 “see 10.2 13.8 osee 12.3 9.5 11.8 
8 Providence, R. I... 5.5 18.9 19.9 21.9 12.9 14.1 8.8 9.4 12.7 8.4 11.3 8.0 8.4 iB 
1 Burlington, Vt. . 6.5 eee eeee sees 13.9 14.9 10.2 10.2 seee6 10.0 12.8 9.0 9.0 11.6 
9 Rutland ...... eooe 6.5 coco 15.5 10.7 ecee 13.0 oes 9.7 12.1 
1 Tank Wagon Prices Buffalo N. Y. Cit Rochester Syracuse Boston Hartford Providence 
7 ORES TOE . 060000666006600000-08 neeeenee 16.5 15. . 18.0 19.0 16.0 17.5 16.5 
1 VEEL GP, BOOMER coccccccccccccoccccccsecs 18.5 16.5 19.5 25.5 17.5 19.0 18.5 
s ppaene -Y.C, prices do not include 2% city ‘sales tax applicable to price of gasoline (ex tax). 
. iscounts: 
0 Mobil Kerosine & Mobilheat (No. 2)—0.6c to resellers, 0.5c to consum:rs; additional 0.5c discount at Mt. Vernon for deliveries of 300 gals r 
* Mobilfuel Diesel—0.5c to resellers & consumers, plus 0.5c for single T.W. deliveries of 800 gals. or more 
. Notes: 
3 f line T.W. prices are to Consumers & Dealers 
9 cuse V.M.&P. price is in steel barrels. Jamestown t.c. prices are delivered prices; all other t.c. prices are FOB bulk termina 
D fective July 13 
R 
0 
3 OHIO 
0 Aviation Gasoline-Cons. T.W. Sohio X-70 Gasoline 
5 STANDARD Sohio Esso (Regular-Grade) Naphthas & Solvents—Cons. T.W. 
Avia, Avia. Esso Esso Con- Re- S.R,. D.C. V.M.&P. Sohio 
Gasoline 62 80 Avia. Avia. sumer sell- Sol- Naph- Naph- Varno- Sol- Kerosine No, 1 No. 2 
: Taxes Clear Clear 91 100 T.W. ers 8.8. vent tha tha lene vent T.W. — Heat Sohio- Heat 
; Akron .... 5.5 20.0 22.0 23.0 26.0 18.5 15.0 19.0 19.5 20.5 20.5 20.0 20.0 13.5 13.5 12.70 
4 Canton ... 5.5 20.0 22.0 23.0 26.0 18.5 15.0 19.0 19.5 20.5 20.5 20.0 20.0 13.5 13.5 12.70 
Cincinnati! . 5.5 20.0 22.0 23.0 26.0 18.5 15.0 19.0 19.5 20.5 20.5 20.0 20.0 13.5 13.5 12.70 
a Cleveland 5.5 20.0 22.0 23.0 26.0 18.5 15.0 19.0 19.5 20.5 20.5 20.0 20.0 13.5 13.5 12.70 
1 Columbus 5.5 20.0 22.0 23.0 26.0 18.5 15.0 19.0 19.5 20.5 20.5 20.0 20.0 13.5 13.5 12.70 
: part yn 5.5 20.0 22.0 23.0 26.0 18.5 15.0 19.0 19.5 20.5 20.5 20.0 20.0 13.5 13.5 12.70 
2.0 Lima ..... 5.5 20.0 22.0 23.0 26.0 18.5 15.0 19.0 19.5 20.5 20.5 20.0 20.0 13.5 13.5 12.70 
1.7 Mansfield 5.5 20.0 22.0 23.0 26.0 18.5 15.0 19.0 19.5 20.5 20.5 20.0 20.0 13.5 13.5 12.70 
1.6 Marion . 5.5 20.0 22.0 23.0 26.0 18.5 15.0 19.0 19.5 20.5 20.5 20.0 20.0 13.5 13.5 12.70 
% Portsmouth 5.5 20.0 22.0 23.0 26.0 18.5 15.0 19.0 19.5 20.5 20.5 20.0 20.0 13.5 13.5 12.70 
2.5 oledo - §.5 20.0 22.0 23.0 26.0 18.5 15.0 19.0 19.5 20.5 20.5 20.0 20.0 13.5 13.5 12.30 
2.4 Youngs stown 5.5 20.0 22.0 23.0 26.0 18.5 15.0 19.0 19.5 20.5 20.5 20.0 20.0 13.5 13.5 12.70 
2.4 Zanesville . 5.5 20.0 22.0 23.0 26.0 18.5 15.0 19.0 19.5 20.5 20.5 20.0 20.0 13.5 13.5 12.7 
3.0 Taxes: Effective Jan. 1, 1948, hangar operators can purcnase aviation gasoline less 4c per gal. State Road Tax by supporting purchase with State Tax 
3.1 D Exemption Form A-10 to supplier. 
: iscounts: 


Esso Aviation—on contract to hangar operators and resellers, 2c off consumer t.w. 

Fuel Oils—Prices shown are for t.w. & drum deliveries of 50 gals. or more; prices for deliveries of less than 50 gals. are 0.5c higher. 

‘ Naphthas—To contract consumers off t.w. prices (except Lucas County) 300 to 999 gals., 0.5¢c; 1000 to 2499 gals., 0.75c; 2500 to 4999 gals., 1c; 

. 000 or more gals., 1.5¢. Lucas County: less than 50 gals., tank wagon price, 50 to 249 gals., 0.5c; 250 to 499 gals., 1c; 500 gals. or over 1.5c. 
Notes : Renown (third- -grade) gasoline prices are same as X-70 unless otherwise noted. S.S. prices are at company- operated stations. 





INDIANA Blue Crown (3rd Grade) Oleum V.M.&P. Stani- STANDARD Cc : . . 
Red Crown (Reg. Grade) Spirits Naphtha sol Taxes a —_ — 
STANDARD p Red Blue (Prices are — prices before discounts) KENTUCKY et ne sine 
Cr’n, Cr’n, Cr’n. Gaso- Kero- Chicago ...... 19 20.7 20.2 4.5 Dealer Taxes T.W. 
Cons. Dir. Dir. line sine Sree 4 22.4 21.9 4.5 Cov » 
». 6 T.W. T.W. T.W. Taxes T.W. K. C., Mo. ... 18.2 19:2 18.7 1.5 EE, EF. cso.e, BS 8S 
= . aT 17.9 15.9 4.5 15.1 St. Louis .... 19.0 20.0 19.5 1.5 BEE «pescdseseess BEE 8.5 14.0 
156 See See eens Soe eee re ee Milwaukee ... 19.9 20.9 20.4 5.5 Louisville ............ 15.5 8.5 13.3 
196 PECAtUr es eeeeeee 17.6 De > see Minneap’ls. .. 19.7 20.7 20.2 1.5 ~ r 
296 lie isttexiuc an aaa 4.5 15.1 FOROOEE cacctesceesee WHA 8.5 13.0 
Peor > d .- # r ; - 
: z 4 : oy +e Fuel Oils T. W. Jackson, Miss. ....... 15.4 7.5 12.9 
It 0 16 5 55 1512 Chicago P WH wsaxwasccces $65 7.5 12.4 
S Zend .... 5 17.0 5.5 15.7 Standard Stanolex Birmingham, Ala, .... 15.4 8.5 13.2 
D Mich 16.9 15.4 15 14.4 Heater Oil Furnace Oil : . ry 
rand “Rapids -- 16 9 15.4 +5 14.4 eee 13.8 12.8 | ee rere 14.9 9.5 12.9 
mw ae 45 14.4 100-149 gals. ....... 12.8 reads Montgomery ....... -« 6S 9.5 13.3 
cee ** e ** . - < g re 9 2 
Green Bay, Wisc. 18.3 16.8 5.5 15.5 100-200 goles OWEE «.. 12.3 +i°a Atlanta, Ga, ......... 15.6 7.5 13.0 
a Fie 18:0 1s ; 5 5 23 400 gals. & over fees 11.3 AUGUSTA .......seeeeee 16.1 7.5 13.7 
u Minn 18.1 166 65 15.3 ; : Macon .cccesscocseees 15.6 7.5 13.1 
Mr Paul .. 17.9 16.4 6.5 15.1 Stanelex Stanolex Savannah 14.9 7.5 12.7 
1 as 2-6 o-3 aes Fuel A Fuel C Khdedeeueawes ¢ f 2 
{n- ead aby 17 36458 i853 4 14:5 1-749 gals. ......... 8.4 7.25 Jacksonville, mm ssosse 8.5 12.7 
City " 47 7 16.2 55 14.9 750 gals. & over ~— 7.65 6.5 Tn: waséenne sens so Een 8.5 13.0 
S ( 7.2 5.7 5 ’ . , 32 g 
+4 ; er : 4 2. 4 Stanolex Furnace Oil POMGROTIE cesescccesee 16.9 9.5 12.6 
er ‘a * oa 14 4 15 13 3 100 gals. BOR c0cceve ce cevces 14.9 8.5 12.7 
, Np 18:9 174 169 5'5 16.1 : 1-99 gals. & over 
m 3D "48°4 16.9 164 55 156 Indianapolis 13 12.0 Taxes: 
. ‘ ‘ ) > ‘ 2 9 5 . 
A Kans 14.4 14.1 13.6 6.5 12.8 Detroit 13.5 12.5 Gasoline tax column includes these city & 
, ny .,} 7 © os os Milwaukee , 13.0 12.0 ° , 
arrel Om, sss Beem Bee co Cm Bee Minneapolis 12.2 11.2 county taxes: Mobile, 2c city; Birmingham, 1c 
3altl- . ; St. Louis 12.0 11.0 county; Montgomery, lc city & 1c county; Pen- 
de Stanavo Aviation Number 80 Kansas City 12.1 11.1 1 1 it h y 
Cons, T.W Taxes sacola, lc city. Other taxes not included in 
—e se: ‘ y Taxes: prices: Georgia, kerosine, 1c; Montgomery, 
Pa mg D sha veeks al it Gasoline tax column includes these city kerosine 1c; Mississippi, kerosine 0.5c. 
rs & os . ceteees 21.9 9.9 taxes: Kansas City, 1.5c; St. Joseph, & St Discounts: 
avr Smee 21.4 5.5 Louis, le. Naphtha tax column includes 1.5c Kerosine 0.5c. 
nd lis, In ae 7. 5.5 federal & state taxes, Iowa kerosine prices do E 
~esale _ iw ey - 0 “ : not include 4c state tax State sales, occupa- Notes: 
goline ty, Mo. ... 19.4 5.0 tion, consumer & use taxes to be added where Consumer t.w. prices are same as net dealer 
(Cont’d in next column) ipplicable prices. 
ews uly 20, 1949 
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CRUDE PRODUCTION AND RUNS TO STILLS (Total U.S.) 


(MILLIONS OF BARRELS DAILY) 


5 See 
PRODUCTION 


26a 
act | 1 


“SFMAMJJASONDJSFMAMJJASONDJVFMAMJJASOND 2 9 1623W 6 132027 3 1017 24 
1947 1948 1949 


JULY AUGUST SEPT. 











CRUDE OIL STOCKS (Total U.S.) 


(MILLIONS OF BARRELS) 


Crude Oil Stocks 


(Bureau of Mines figures in 
thousands of barrels.) 


Change 
from 
duly 2 July 9 July 2 
Pennsylvania Grade .. 3.048 3,009 3 
Other Appalachian .. 965 2,251 
Lima-Michigan ..... j ) 1,119 
Illinois-Indiana .... 3.2 13,324 
Arkansas ; : 
Kansas 
Louisiana: 
North 
Gulf 
Mississippi 
New Mexico 
Oklahoma 
Texas: 
East Texas 
West Texas 
ii Bitins pee ois & an See ee Se i 3}- <4 : BS iis, ae Gulf Texas .. 
Other Texas 
JFMAMJJASOND fet met tt Tt <a taras 
JULY AUGUST SEPT. nee ie 


South 


RESIDUAL FUEL OIL STOCKS (Dist. 5 Not Included) cng’ 


Rocky Mountain 
MILLIONS OF BARRELS Calif., incl. heavy 


Foreign 


29 











Total crude stocks 
in U. S 
Total located in Bu- 
reau of Mines’ East 
Coast District. 





Daily Average Crude Runs 
To Stills 


Compiled by National Petroleum Assn 

reports of all companies refining Penns} 
Crude Figures in bbls 

Week Ended Week Ended Week Ended 

: : July 9, 1949 July 2, 1949 July 10, 1948 

Si en: ee S at es Ge, Ss te : : eH 52.085 59.309 64.1 

JFMAMJJASOND 2 9 16 2330 6 132027 3 10 1724 

JULY AUGUST SE PT. 
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REFINERY OPERATIONS 


Statistics 








(A erican -Petroleum Institute figures in Gasoline 
tho sands of barrels of 42 gallons each. Production at Gas Oll & 
Fig res include reported totals plus esti- Crude Runs to Stills Refineries Inc. Kerosine Dist. Fuel Oi 
mi of wumreported amounts and are Daily Average % Operated Natural Blended Production Production 
the cfore on a@ Bureau of Mines basis.) Week Ended Week Ended Week Ended Week Ended Week Ended 
Districts July 9 July 2 July 9 duly 2 duly 9 duly 2 July 9 duly 2 duly 9 July 2 
Eas! COASt 2 eee cece ee cecceceecs tesa tee 711 676 79.4 75.5 2,269 2,067 184 218 1,022 760 
Appalachian (Dist. 1) ....--.eeseeeeeeees &5 72.0 81.4 255 280 20 26 19 67 
API placitam CUSt. 3B) ccccccccccccccccecs 64 80.0 81.3 253 247 7 7 48 52 
Wnd., Ilh., My. sccccccccsevccvcccccsscccce SSS 81.6 77.9 3,497 3,416 321 280 825 729 
Okia., Kans., Mo. ....-cececeeesceccerees 427 85.7 88.4 1,720 1,671 65 125 573 559 
Inland Texas ..... $56s SVN ROs erence eas 232 78.1 81.5 1,001 1,089 ss 87 121 150 
Texas Gulf Coast .......... pasate ake shed 1,250 79.0 79.9 4,578 4,685 494 457 1,254 1,291 
iste, Ge GREE. 5.00% cc eeccnedsvesede 376 82.1 86.2 1,493 1,522 268 218 524 603 
No. La. & Arkansas .... 2... cess cccees 76 79.2 72.9 197 194 31 37 73 51 
Rocky Mt. New Mexico (Dist. 3) 12 70.6 64.7 46 41 iets one 13 13 
Other Rocky Mt. (Dist. 4) ............+-- 170 : 83.7 84.7 553 539 42 44 206 220 
GLOTTER, 6 osc ce scn scree ccadeeesessecernes 910 962 85.5 90.4 2,697 2.738 66 75 1,060 945 
Total U. 8.—B. of M. Basia ............. *5,201 5,241 81.3 81.9 18,559 18,498 1.586 1,574 5,768 5,440 
U. S.—B. of M. Basis, E. of Calif. 4,291 4,279 80.5 80.3 15,862 15,760 1,520 1,499 4.708 4.495 
Total E. of Calif. July 10, 1948.......... 4,891 101.7 15,731 1,956 6,407 
Includes 484,000 barrels of foreign crude runs. 
Per Cent 
Residual Total Total Stocks Total Stocks Stocks of Daily 
Fuel oil Stocks Gas Oil and Residual Finished and Un- Refining Ca- 
Production Kerosine Distillates Fuel Oil finished Gasoline pacity Reported 
Week Ended Week Ended Week Ended Week Ended Week Ended Week Ended 
Districts duly 9 July 2 dJuly9 July 2 July9 duly 2 July 9 duly 2 duly 9 duly 2 duly 9 
Mast CORE. 0606 co ccccceoescccccecacecesosns 1,089 1,078 9,881 9,750 21,982 21,555 9,656 9,825 26.800 27.080 100.0 
Appalachian (Dist. 1) ......ceeseecseeees 6S 53 423 107 679 688 508 198 2,554 2 554 91.5 
Appalachian (Dist. 2) ......esceccecscecs 42 92 164 162 200 197 315 278 1,073 1,108 97.3 
Ind., Til., Be wcccccccccccccesscccceccecs 932 879 4,201 3,930 10,532 9,918 5,504 5,367 24,428 24.706 90.8 
Okla., Kans., Mo. 2... ccccccccccscccscoes 121 398 1,444 1,451 5,005 4,875 2,466 2.445 11,423 11,251 81.6 
OS ERP rer rr rT rer Terre re 355 345 630 578 833 S48 1,246 1,198 4,063 4,179 82.4 
ie A 1,609 1,610 3,494 3.677 10,079 10,095 8,351 7.852 15,591 15,267 97.1 
MSIE, Ge GOMOD bi ccwccnyccsececceses 292 301 2,311 2,106 4,379 4,051 2,097 2,078 9,158 5,612 98.1 
i hic Te SD 60d aida sens seeesa 106 101 105 152 926 992 249 241 2,716 2,673 78 2 
Rocky Mt. New Mexico (Dist. 3) RA az 20 a awe _ 46 36 30 ene a... 25.1 
Other Rocky Mt. (Dist. 4) ...........eee- 237 218 326 312 1,479 1,433 S71 . 925 3,044 3,062 87.5 
i Oe er ree Pere 2,707 2,638 wo 16% 10,441 9,829 35,837 35,004 16,849 16,449 90.9 
Total U. S.—B. of M. Basis ............ 7.879 7,733 24,055 23,617 66,620 64,587 67,136 65,741 113,763 114,000 92.6 
U. S—B. of M. Basis, E. of Calif. : 5,172 5,095 23,304 22,850 56,179 54,758 31,299 30,737 96,914 97,551 
Total E. of Calif. July 10, 1948 . 6,648 18,383 38,462 27,597 86,599 


nfinished gasoline stocks included are: ( 


U. S. Crude Oil Production 


(American Petroleum Institute figures) 


WEEK ENDED 














July 9 July 2 
Barrels Barrels 
(Daily Average) 
New York-Penna. ....... 38,050 47,000 
Florida ' 1,450 1,450 
Vest Virginia . 6,650 8,350 
Virginia A ee 100 100 
dt Southeast ‘ 6,200 6,200 
Other. rane 3,750 4,150 
na 24,200 25,850 
181,100 180,950 
Kentucky ‘ — 23,200 23,250 
M in : . span 38,100 37,700 
Ka és TT i 600 650 
‘ is ..** 245,950 278,150 
ma : 5 ceceessn”” Queen 394,600 
Texa 
) m & ses 25,550 25,950 
CS 2 we Hees 108,850 116,050 
i a = Kae 334,900 349,600 
I er 174,700 182,600 
I ct 5 32,150 33,750 
3 Texas “a 221,000 236,450 
it District 6 78.700 81,950 
D ct 7-B pets 57,400 59,200 
D RCS waninaense 41,400 £1,950 
I oe f pes 499,350 520,650 
D i Ae 137,200 137,250 
D oe ae 93,800 93,200 
T Texas er 1,805,000 1,878,600 
N Louisiana ........ 106,050 
Sout Louisiana ..... 368,050 
T uisiana ....... 174,100 
: S 72,650 é 
M ppi 92,000 400 
eokene 1,200 1,150 
W lexico—Southeast. . 134,400 135,550 
New exico —Other : 400 400 
\ r 128,200 
25,250 
67,850 
S50 
Terre re ee 910,200 
i pek uekeres 4,667,750 4,819,950 
‘rade crude incl. 51,000 61,650 
daily production in barrels of lease 
ie e mixed with crude and moved in 
Tude e lines (not included in above crude 
u tabulation) week ended July 9. 
3,750 Texas Gulf 15,850 
siana 4,900 Wyoming ..... SOO 
ws Gulf 13,100 California 3,100 
SSIs i 2.200 ° 
eXas ind 10,150 Total U. S. 53,850 
: Kansas, Neb. figures are for week 


m. July 7. 


July 1949 


» 8,164,000 barrels. 





GAS OIL AND DISTILLATE STOCKS (Dist. 5 Not Included) 


MILLIONS OF BARRELS 





2 9 16 2330 6 82027 3 10 1724 
JULY AUGUST _ SEPT. 


O E Meare a Bee - 
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GASOLINE STOCKS (Dist. 5 Not Included) 


MILLIONS OF BARRELS 


JFMAMJJASOND 
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DISPLAYED: Advertisements set 


UNDISPLAYED: “'For Sale”, 


in special 
$10.00 per column inch. 
“Wanted to 


‘Business Opportunities’’, 


Buy”, 
Miscellaneous 
tions set in type this size without border—25 cents a word. Minimum 
charge, $6.25 per insertion. 


“Help Wanted’, 
classifica- 


CLASSIFIED 


type or with border— 





“Position Wanted’’—l10 cents a word. Minimum charge $2 per insertion 
Box number counts 3 words. 
preceding date of issue. 
All classified advertisements are payable in advance. 


Copy must reach us by Wednescay 


No agency commission or cash discounts on classified advertisements 








FOR SALE: 1946 
Brakes, 4 Compt., 4110 gallon Spencer Trailer, 
2 double bulkheads, one single; Good condition, 
Lincoln Oil Co., Lincoln, Nebr. 





For Sale 





EHT Mack Tractor, Air 





FOR SALE 
STEEL STORAGE TANKS 


2—8000-Gallon, Tank Car Tanks, Coiled 
and Non-Coiled 


20—10000-Gallon, Tank Car 


Tanks, 
Coiled and Non-Coiled 


1—5500-Barrel, Vertical, Bolted Type 
OTHER TANKS TOO! 
Also Complete Tank Cars! 


IRON & STEEL PRODUCTS 
INC. 
Founded 1930 
13456A 8S. Brainard Ave., 
Chicago 33, Hllinois 


“ANYTHING containing [RON 
or STEEL” 








FOR SALE 
Used Fuel Oil Truck Tank 
with meter, hose, etc., 
Good condition 


800 gallons 

ready to mount 

Bargain for quick sale. 
SUNNYSIDE OIL CO. 

Bulk Plant: 5530 N. Wolcott Ave., 

Chicago, Il, 

Office: 2212 W. Sunnyside Ave., 

Phone: Longbeach 1-2146 


For Sale 





OIL BLENDING PLANT 


60,000 gallons storage tanks, completely 
equipped manufacturing bulk liquid 
chemicals. Stainless steel kettles. Met- 
ropolitan New York, RR siding, un- 
restricted zone. Very low rental or 
sale at fraction replacement cost. 
L. SCHLESINGER CoO. 
31 Clinton St, Newark, N. J. 











FOR SALE 


One 4,000 gallon Transport com- 
pletely reconditioned. 
PEQUEEN PETROLEUM EQUIPMENT 
co. 
74-78 Skillen St. Buffalo, N. Y. 
Phone: Delaware 3170 








Wanted to Buy 





ARE YOU THINKING of selling your 
retail heating oil—gasoline jobbing busi- 
ness? An experienced oil man is seek- 
ing a reasonably priced Major or In- 
dependent operation of approximately 
one million gallon annual sales, North- 
ern States preferred Replies will be 
held in confidence, Box 229. 

















STEEL STORAGE TANKS 


274,000 BBI Like New $7900 each 
210,000 BBL Gov. Surp. $7000 each 
TANK CARS 

150-—10,000 & 8,000 Gal. Class 3 
25-—10,000 GAL. BUTANE PROPANE 
R. CC, STANHOPE, INC, 

60 E, 42nd St. 
x. By N.Y. 


opportunity 








STEEL STORAGE TANKS 
Horizontal or Vertical—New. State re- 
quirements and gallonage required. 

W. H. DYER CO., INC. 

1859-P Railway Exchange Bldg. 


St. Louis 1, Mo, 











FOR SALE 
2197 Gallon Semi, 1938 Chevrolet Trac- 
tor, compartment sizes 571, 543, 348, 
296, 245, 194 2” lines with manifold 
Entire unit in fine condition. $995.00 
complete with tractor 
WOLVERINE OTL CORPORATION 


910 S. Cedar St. Lansing, Michigan 


Attn: Herbert E. Bissell 








Positions Open 


REFINERY has opening Northeastern Ohio 
for experienced bulk plant salesman with 


managerial 
references 


BOX 226. 


ability. Write full 


with training and experience as economic 
alyst. At least 2 to 3 years experience in 
finery operations, together with engineer 
background preferred. State 
qualifications in first letter. BOX 227. 
PETROLEUM SALES: Midwest 
has opening for executive man experienced 
bright stocks and neutrals sales. Excel 
full information, including age, education, 
perience, salary required. Replies held co 


dentiai. Box 228. 


ASSISTANT SALES MANAGER: Large mn 


experience iz 


information 
experience, salary, when available. 


LARGE MID-WEST REFINERY wants man 


an- 
Re- 
ring 


and 


independent 


in 
lent 


for right man. In replying, give 


ex- 
nfi- 


1id- 


west independent needs young aggressive man 


with good experience in petroleum sales 
position of assistant sales manager 


for 


Expanding 


operations require high-type executive for this 


permanent position. In replying, give full de- 
tails including age, education, and salary re- 
quired. Replies confidential, Box 230, 

SALES ASSISTANT — PETROLEUM PROD- 
UCTS MARKETING: Young man who would 
be able after reasonable time necessary to 
familiarize himself with our operations and 
organization to take over top sales manage- 
ment job handling disposition of products of 
gasoline plants and a _ refinery This is a 
challenging job with an active well-rate in- 
dependent company in Texas, andthe salary 


is open. Box 231, National Petroleum News. 





LUBRICATION ENGINEER 


Independent company in 
Wisc. Applicant must be good indus- 
trial salesman. Have ability to write 
formuli for compounding and blending 
Prefer engineer willing to take some 
stock in company. 


BOX 220 


Milwaukee 





CHEMIST-ENGINEER, 
ence in research, development, operation, e- 


sign, in 
chemicals, and 





Position Wanted 


several years ex} 


petroleum and _ related 
processes and 


products 
equipment 


would like petroleum company connection, BOX 


999 


Agents Wanted 








MANUFACTURERS AGENTS 


Petroleum Manufacturers Agents to rep- 
resent a proven quality line Petroleum 
Base 


Anti-Freeze. Distributor and 


Dealer markets. Fine future with ap- 
proved product A few good territories 


still available 


WRITE BOX 223 








Business Opportunity 





FOR SALE 


Controlling interest in old estab- 
lished oil company in Ohio. Well 
fixed financially, requires about 
$75,000 and personal service. 


BOX 225 
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WANTED 


An opportunity to demonstrate 
the selling power of NATIONAL 
PETROLEUM NEWS’ Classified 


Advertising. 


If you’ve got something to sell | 
to oilmen, whether it be storage 
tanks, compressors, tank trucks | 
or your own talents, NATIONAL | 
PETROLEUM NEWS’ Classified | 
Ads will tell your story to the) 
greatest number of potential buy- 
ers. 


If there’s something you want 
to buy from oilmen, whether it 
be a bulk plant, a gasoline station | 
or an individual’s skill and know- 
how, NATIONAL PETROLEUM | 
NEWS will tell your story to the 
greatest number of potential sel- 
lers. 

See advertising rates and con- | 
ditions which appear immediat«ly 
under the page heading of the | 
CLASSIFIED SECTION of tis 


issue. Then..... 


Write Room 532 
1213 W. 3rd ST., CLEVELAND 13, OF/0 | 
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Oil Company Promotion, Advertising 








Opportunity for convention visitors to fire electronic guns at moving targets makes 

this Shell Oil exhibit a crowd-stopper at conventions. Scores are indicated by il- 

luminated automatic devices at the top of the exhibit. Shadow-boxed panels re- 
volve 180 degrees, presenting oil company messages as the targets move. 


At recent equipment shows and 
exhibits at which Shell Oil Co., Inc., 
has participated, a new kind of crowd- 
stopping device has been set up. It 
onsists of a pair of electric eye guns 
with a conventional pistol grip mount- 


ng which can be aimed at slowly 
moving targets. Hits on the glass 


bullseye 


are recorded on a scale with 


lluminated figures. The display is 
the product of Ivel Construction 
Corp., New York. 

* * 

For the second year Standard Oil 
of California awarded $8,000 in schol- 
arships to six boys and girls from 
western states. Scholarships were 


siven on a competitive basis to the 
lads and lassies who entered the con- 
test from 4-H Clubs and the Future 
Farmers of America. The scholar- 
ships are good at any recognized 
ollese or university in the United 
Stat: 

G. Stewart Brown, manager of 
Calitornia Standard’s public relations 
le} nent, presented the awards at 
4 dinner held for the contestants and 
their parents. Later the presentation 
Was repeated on a radio network 


ast from San Francisco. 


* * * 


Fr ntier Refining Co. of Denver is 
ung in its house organ pictures 
‘nd rief histories of three of its re- 
7 acquired jobber connections in 
‘dah and Utah. The Blue Bell Co., 
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of Idaho Falls, markets through sta- 
tions in southeastern Idaho and north- 
ern Utah. The business was started 
14 years ago by Sam Bennion upon 
his graduation from Utah University. 
Mr. Bennion is past president of the 
Idaho Trucking Assn., and vice presi- 


dent of the American Trucking 
Assn., as a result of his trucking 


business sideline. 


In Salt Lake City the Williams Oil 
Co. now flies the ‘‘Rarin-to-Go” ban- 
ner. The company is about two years 
old, and is headed by Howard Wil- 
liams, who was with the Allen Oil 
Co. from 1934 until the time he start- 
ed his own company. A third Fron- 


tier jobber is McCoard Oil Co. of 
Provo, Utah. The two McCoards 
heading the business are a father 


and son team, Harry, Sr. and Jr. 


* * * 


Union Oil Co. of California, con- 
tinuing its series of advertisements 
keyed to free enterprise, has issued 
one with the headline title: “‘Like to 
Meet a Capitalist?” 


In six line drawings, the capitalist 
is described as Bill Ryan, a foreman 
mechanic at the Dominiguez Water 
Co. in Long Beach, Calif. Mr. Ryan, 
55, has 100 shares of Union Oil 
stock, valued at $3,000 and received 
$195 in dividends last year—within 
$72 of what the average common- 


stock holder got in 1948—the ad re- 
lates. 
Common stock is held by 34,229 


other persons, none having over 1% 
of the total. They are the average 


American capitalists is the conclu- 
sion. 
” * * 
Latest in the series of General 


Petroleum’s 24-sheet hillbilly posters 
promotes Mobil tires. A cartooned 
hillbilly sits gazing at a chassis and 
motor collapsed between four new 
tires, placed as if they were on the 
wheels of a car. The caption is: “I 
knowed them Mobil tires would out- 
last the car—’”’ 


General Petroleum reports that the 
hillbilly posters have been given high 
eye-stopver rating. 


* * * 


Distributors for Macmillan motor 
oil are sponsoring a series of demon- 
strations for service station and ga- 
rage operators to support the current 
advertising campaign which stresses 


increased horsepower and reduced 
gasoline costs. 
Dynamometer tests are demon- 


strated to show what happens to a 
car on the road. They register an 
8% horse power increase and a sav- 
ing of 2c a gal. on gasoline through 
better mileage, according to H. C 
Akerberg, general sales manager for 
Macmillan Ring-Free oil. 

At a typical meeting of 200 oper- 
ators, a fresh change of competitive 
oil was put into the demonstration 
car before the test. Horsepower at 
25 and 40 mph was determined by 
the dynamometer. Competitive oil 
was drained, and replaced with Mac- 
millan. The car was driven the 
equivalent of 1,000 miles and another 


horsepower test was made at 25 
and 40 mph. 

Mr. Akerberg claimed the test 
showed an 8% horsepower increase 


after 1,000 miles on Macmillan. 


To round out the 
films are shown. 


program, two 
One is Macmillan’s 


“Roving Camera,” television show 
and the other “Operation Endur- 
ance,” a report of the recent endur- 
ance flight of Bill Barris and Dick 
Riedel who stayed in the air 1,008 
hours. 

* * * 

Sovereign Service Inc. of Wichita, 
Kans., is boosting its dealer sales 
this summer with a “Magic Circle” 
promotion campaign. The “Magic 


Circle” is the area of South Dakota, 
Nebraska, Kansas, Iowa and the sur- 
rounding states, roughly Sovereign's 
market area. The idea behind the 
campaign is that the “Magic Circle” 
is an ideal vacation ground and that 
Sovereign dealers are ready to serve 
the vacationing motorist in that area 
The campaign is being backed by 
newspaper, direct mail and poster 
advertising, and Sovereign has made 
tourist information folders available 
to its dealers. 
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Young Jobbers 


Robert J. Stacy, 31, joined the 
Stacy Oil Co. of Fulton, N. Y., in 
March, 1947, after five years in mili- 
tary and civilian aviation. Mr. Stacy 
was born in Syracuse, N. Y., and at- 
tended Virginia Military Institute and 
Cornell University prior to being 
commissioned in the Army Air Corps 
in 1942. 


His service as a pilot during the 
wai took him to South America, 
Europe and Africa. In 1944 he was 
loaned to the Navy as a personal 
pilot to Admirals Wilkes and Kirk, 
admirals of the invasion fleet on Nor- 
mandy beachhead. 


In 1946 he was discharged from 
the Army with rank of major, 
and in civilian life he worked as 
chief pilot of the American Air Ex- 
press until he joined Stacy Oil. 


Mr. Stacy handles the distribu- 
tion of Esso products in Oswego 
County in New York. Unlike many 
other distributors, the company is 
active in the sale of industrial oils, 
waxes, solvents and other petroleum 
products for industry. Stacy Oil Co. 
has been in business for 20 years 
and has just completed an expansion 
program. 

Mr. Stacy enjoys hunting, boating 
and golfing in his leisure time. He 
still keeps a hand in military activi- 


Mr. Stacy 


ties as commanding officer of the 
utility squadron of the 138th Fighter 
Squadron of the Air National Guard. 
He is a member of Masonic Blue 
Lodge, Consistory and Shrine, and 
the Rotary Club of Fulton. 





The Cleveland 
district manager 
of Gulf Refining 
Co., Lester Auer- 
bach, was elected 
president of the 
Cleveiand Adver- 
tising Club re- 
cently. The Cleve- 
land Advertising 
Club is one of 
the oldest adver- 


tising clubs_ in 


Mr. Auerback the country and 
boasts 1,200 
members from 

all walks of business. Mr. Auerbach 
has been Cleveland district manage1 
for Gulf for the past 13 years. Pre- 
vious to his Cleveland appointment, 
he was employed by Gulf in Dayton 
foc six years. His first experience 
in the oil business was with the 
Brooks Oil Co. of Cleveland. 


+ 


A veteran oil economist and anal- 
yst, H. J. Struth has been appointed 
assistant director of the department 
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of information of American Petro- 
leum Institute. Mr. Struth is the 
originator and former editor of the 
Petroleum Data Book, a publication 
of the Petroleum Engineer Publishing 
Co. Mr. Struth succeeds Robert E, 
Allen. 


* 


Continental refining Co. has 
opened an export office at 150 Broad- 
way, New York City, to handle its 
export as well as eastern branded 
and unbranded oil business. Erwin 
G. Schattmann will be in charge of 
the office. Mr. Schattmann was born 
and spent considerable time in Eur- 
ope, speaks six different languages 
and has many contacts in Germany, 
France, 3elgium, Spain, Portugal 
and Italy. . . The New York office 
will handle contact sales only; all 
manufacturing and shipping will be 
done at Continental's plant in Oil 
City. 

* * * 

Roy Diworky has been appointed 
executive assistant to the president 
of Pan American Petroleum Corp., 


a Standard Oil Co. (Indiana) subsi 
ary. His new post will take him 
the Pan American headquarters 
New Orleans. 

* * * 

E. V. Watts has been named p1 
duction superintendent of the sout 
ern division of General Petroleun 
production department. Mr. Watts 
has been assistant to C. C. Gandau- 
bert, southern division superintend 
ent, and will continue to report to 
him in his new post. Mr. Watts, a 
native of Chattanooga took a B.S. de- 
gree in engineering at the California 
Institute of Technology in 1936 and 


joined GP the same year as a roust- 


about. Within a year he had ad- 
vanced to engineer at the company’s 
Vernon headquarters. 


‘x 


E. J. Murphy, distributor of Nor- 
walk gasoline and motor oil in San 
Francisco and San Mateo Counties 
has acquired the distributorship 
Quaker State oils and greases in the 
San Francisco Bay area. 


Mr. Evans Mr. McCollum 

George W. Evans, for the past 
years general purchasing agent 
Continental Oil Co., has been ap- 
pointed to the newly created position 
of co-ordinator of pipe” lines and 
manager of purchasing. Succeeding 
him as purchasing agent is S. V. Me- 
Collum, formerly assistant purchas- 
ing agent. . . In his new posi! 
Mr. Evans, in addition to having 
ecutive direction over purchasing, 
co-ordinate activities of Contin: 
Pipe Line Co. as well as the activ 
of all pipe line companies that 
subsidiaries or affiliates of Co! 
ental Oil Co. 

With Continental since 1922, 
Evans has been general purchi 
agent since November, 1939. 
McCollum has been with Contin 
for 20 years, and was promot: 
assistant purchasing agent in F 
ary of this year. He is not r 
to L. F. McCollum, president of 
tinental. 
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This Week 
Continental Oil Company 
Salutes... 


Verne Hainline has parlayed a couple of teams of mules into 
a large bulk plant, two super service stations, a modern 
tourist court, a fine highway cafe, a car and truck agency, a 
body and paint shop and a tire agency. And he did it by 
sound business policies and service to the public. 


Mr. Hainline’s first business venture was based on service 
lelivery system for the businessmen of Grand Island. 


He used mules to make the deliveries. 

He didn’t get into the oil business until 1928. Five years 
] . - 
later. he acquired a small bulk plant and an equally small 
service station of his own, and launched into the jobbing 
bus ‘Ss. 

Vi rne already knew the tremendous consumer acceptance 


of Conoco Products, built up by the powerful campaign of 


nati nal advertising and farm magazines. He found selling 
Con: co Nth Motor Oil a snap. His business started booming 
nghi away. 


N . . . P i . . , 

\ orking with Continental’s marketing advisers and util- 
izing (he extra sales tools like the Touraide and many other 
sales making devices developed by Continental, Mr. Hainline’s 





Verne Hainline 
Grand Island, Nebraska 


business weathered World War II with flying colors. It 
hasn’t stopped growing yet. Today, the business employs 
7 men full time, and the gallonage has more than trebled. 


Continental Oil Company takes pride in saluting Verne 
Hainline. We like to pay honor, too, to the thousands of 
other independent jobbers whose character and high business 
principles have done so much to establish the oil industry’s 
remarkable record of service to the American people. 


The long years of association between Mr. Hainline and 
Continental is indicative of the mutual confidence and coop- 
eration that have gone into our relationship. The ingenuity 
and vision of men like Verne Hainline are the foundations 
upon which rest Continental's 74-year history of stability. 
Continental is mighty proud of such partners in progress. 


We want more partners like Mr. Hainline. Are you inter- 
ested in this kind of teamwork—in growing with Conoco in 
your territory? Why not write to the Continental Oil Com- 
pany office nearest you, or to Ponca City, Oklahoma? If 
you're not within reach of Continental’s gasoline supply, 
perhaps you would be interested in merchandising the na- 
tionally-advertised Conoco N“ Motor Oil. 


Advertisement 


July 20, 1949 


69 








ABOUT OIL PEOPLE 


Staebler-Kempf 
Oil Co., Ann Ar- 
bor, Mich., has 
elected Paul R. 
Kempf as presi- 
dent filling the 
vacancy caused 
by the death of 
J. Fred Staebler. 
Other changes 
made at the 
same time were 
the election of 
Neil Staebler as 
vice president 
and_ treasurer; 
Lorne C. Black, Jr., as secretary and 
member of the board; and the ap- 





Kempf 





A new Rotary Truck Lift will handle 
almost everything that rolls 
down the highway 


Don't let that profitable truck and bus 
business whiz by your station. This new 
Rotary two-plunger free-wheel lift (20,000 
lb. capacity) handles all wheelbase trucks 
and passenger cars, too. Its full-length 
superstructure (5” H-beam, 22 ft. long) 
has the same height as an auto lift, 
providing proper under-car clearance. 

A Rotary Truck Lift adds to your work 
output and prevents overloading passen- 
ger car lifts beyond capacity. It will pay 
for itself before you know it. Write for 
our Truck Lift Catalog. 


ROTARY LIFT CO, 


1067 Kansas, Memphis 2, Tenn. 
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pointment of Raymond C. Knight as 
general manager. 


J. Fred Staebler, who died on June 
23, had been president of the com- 
pany since its organization more 
than 30 years ago. Mr. Kempf and 
Neil Staebler have been officers since 
1926. The company distributes Mar- 
athon gasoline and fuel oil in Wash- 
tenaw, Livingston and adjacent coun- 
ties. 

* 


Frontier Refining Co., Cheyenne, 
Wyo., has acquired two new distribu- 
tors. C&F Motor Co. of Elizabeth, 
Colo., is one and Community Gas & 
Oil Co. is the other. 


a 
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No need to remove trailer 


<=. 


Handles pessenger cars, too 





Mr. Bramstedt Denham 


Mr. Sealey Mr. Skinner 


Four executives of the Caltex- 
Bahrein group of companies hav 
been given new posts. W. F. Bram- 
stedt, former president of Mid-East 
Crude Sales Co., has been elected ex- 
ecutive vice president and a director 
of the Caltex-Bahrein group. During 
1947-48 Mr. Bramstedt was vice presi- 
dent of Caltex, in charge of crude oil 
marketing. 

H. G. Denham has been elected 
president of Mid-East Crude Sales Co 
to fill the vacancy made by Mr 
3ramstedt’s promotion. Mr. Den- 
ham has had wide experience with 
major oil companies having 
as assistant manager of the foreign 
trade department of Standard Oil Co 
of California, president of California 
Commercial Co., and manager of 
sales for Arabian American Oil Co 
Prior to his latest promotion he was 
special assistant to the president ol! 
California Texas Oil Co. Ltd. 

F. C. Sealey has been elected vic 
president of Bahrein Petroleum Co 
in charge of producing and explora- 
tion. He is also executive vice presi- 
dent of American Overseas Petroleun 
Co. For the past 11 years Mr. Seale) 
has been associated with foreign pro- 
ducing activities. 

E. A. Skinner has been elected vic 
president of Bahrein Petroleum anc 
will be in charge of government and 
public relations in the Persian Gulf 
Prior to his election as vice president 
of Bahrein Petroleum, Mr. Skinne! 
was vice president of Trans Arabian 
Pipe Line. 


served 


Edwin J. Macfarlan, 
the manager of California StanJard’s 
foreign trade department, tured 
July 1 after 48 years with the com 
pany. 


assist 
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L. Acker, retail manager for 
Sh ll Oil’s Southern California mar- 
keting division has been named di- 
vision sales manager. Mr. Acker 
replaced W. W. Stephens who was 
transferred to Shell’s Sacramento di- 
vision as sales manager. A. J. Shirley, 
formerly Wilmington district man- 
agi, will succeed Mr. Acker. Mr. 
Acker joined Shell in 1921 as a serv- 
ice station operator in San Francisco. 
Mr. Shirley started with Shell in 
1933 as a salesman in Los Angeles. 


* *x * 


Lot Bowen, Western Gulf Oil Co. 
executive, was elected chairman of 
the Conservation Committee of Cali- 
fornia Oil Producers. Other officers 
are: T. W. Bell, Texas Co,, first vice 
chairman; .Ross McCollum, National 
Oil Co., second vice chairman, and 
Henry F. Power, General Petroleum 
Corp., secretary. 

* * * 

Sinclair Oil Corp. has moved 
Marvin L. Gosney, treasurer and 
member of the board of directors, to 
the position of executive vice presi- 
dent of the company. W. F. Dau, 
vice president and assistant treasurer 
will succeed Mr. Gosney as treasurer. 
Mr. Gosney has been with Sinclair 
since 1916 when he joined the com- 
pany in Chicago. 

* + + 

Morehead Atlantic Service, Inc., 
has obtained a charter to operate 
service stations in Charlotte, N. C. 
Authorized capital stock is $100,000. 
Incorporators are: C. J. Campbell, 
C. A. Burgdorf and M. L. Campbell, 
all of Charlotte. 

* + * 

Reese H. Taylor, president of 
Union Oil Co., in conjunction with 
jther public leaders, has announced 
establishment of a national founda- 
ton to promote a “better under- 
standing of America by Americans’”’. 

The new organization, Freedoms 
Foundation, Inc., will sponsor annual 
awards which this year will total 
$85,000. They will go to Americans 
making “the greatest contributions to 
a better understanding of the Amer- 
ican way of life.” Mr. Taylor is the 
mly oil man serving on the board of 
irectors, composed of national lead- 
ers, announced last week. 

Nearly all of an estate valued at 
51,001,000 was left in trust for his 
Wid by Dr. Wilhelm Van Holst 
Pell: caan, world-famous oil engineer 
and seologist, under a will filed for 
Probate in Superior Court in Los An- 
geles County. Dr. Pellekaan, 69, died 
Jun’ 7. The will leaves all personal 
eff to the widow, Mrs. Beulah 
sea! ice Van Holst Pellekaan of Bev- 


rly Hills. 


D; Pellekaan surveyed oil fields in 
nea! all parts of the world, most 
I time in behalf of Dutch in- 
tere Born in Java, he made his 


nthe U. S. since 1917. 
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ABOUT OIL PEOPLE 


Dr. Howard L. Yowell, a member 
of the research staff at the Esso Lab- 
oratories of Standard Oil Develop- 
ment Co. has been elected president 
of the Esso Research Club. Other 
officers elected for the club’s 1949-50 
season are: first vice president, Harry 
T. Rice, Esso Standard Oil Co.; sec- 
ond vice president, Dr. Carl S. Carl- 
son, Standard Oil Development Co.; 
secretary, Herbert L. Minich, Esso 
Standard Oil Co.; treasurer, Dr. Leo- 
nard E. Moody, Standard Oil Devel- 
opment Co. 





J. M. Owsley, 
former manager 
of sales service 
in Seattle for 
Union Oil Co., 
was appointed 
manager of wage 
and salary ad- 
ministration with 
headquarters in 
Los Angeles. Mr. 
Owsley started 
working for 
Union Oil in 1932 





Mr. Owsley 
as a service sta- * * * 
tion salesman in 


Two recent additions to the mem- 
Seattle. He progressed through a bership of the Detroit Oil Men’s Club 
series of positions in the Northwest are: John J. Werner, Penola, Inc. 
and was named manager of sales and David H. J. Feinberg, Argo Oil 
service in 1946. Corp. 
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Independent service men—men who service 
many makes and models of gasoline pumps 

acknowledge the unparalleled serviceability 
of Bennett Low Pumps! John F. Cope of Doug- 
las, Wyoming says, “I've worked with all makes 
of gasoline pumping equipment and can 
honestly say the Bennett Pump is really a serv- 
ice man’s pump. The type of construction and 
principle of operation far surpasses other makes 
of pumps and service men such as myself, fully 
appreciate good equipment. The users of Ben- 
nett pumps in this territory are very well satis- 
fied with their equipment. We highly recom- 
mend Bennett to anybody.”’ 


‘= 
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Open one of the Bennett full-length doors. 
Examine Bennett's construction. You'll see 
instantly how Bennett's famous Center-Line 
Assembly makes servicing easy. Every adjust- 
ment point—every essential part—is readily 
accessible. Bennett's exclusive all-metal dis- 
placement meter, air eliminator, pumping unit, 
strainer, by-pass valve, control valve and motor 
are arranged in a compact, clean-cut assembly 
There's no bewildering maze of pipes or con- 
nections. There’s no inspection delays that 
mean profit losses. Ask any independent serv- 
ice man about Bennett—compare Bennett feature 
by feature with other gasoline pumps. Get 
actual proof why Bennett Low Pumps lead the 
held in operating efficiency, serviceability and ft ™ 


dependable performance! f ‘ 
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ABOUT OIL PEOPLE 


Several personnel changes have 
been announced by T. E. Fitzgerald, 
vice president in charge of market- 
ing for Mid-Continent Petroleum 





Corp. .. A new northwest division 
with headquarters at 1515 Foshay 
Tower, Minneapolis, Minn., has been 
created with G. Lee Taylor, former 
Chicago division assistant manager, 


& 






in charge. The new division will serve 
D-X distributors accounts in Min- 
nesota, Western Wisconsin, North Da- 
kota, and the western upper penin- 
sula of Michigan. 

Named to succeed Mr. Taylor as 
assistant division manager at Chica- 
go is James E. Martin. Chicago di- 
vision will continue to serve distrib- 
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Chicago Oil Burner Assn. and Burning Oil Distributors Assn. recently held their 

sixth annual combined golf party at Itasca Country Club, Itasca, Ill. Pictured 

above are (left to right): Roy Thompson; Ed Maguire, BODA winner receiving 

the loving cup from Carl Jonswald, president of BODA; and Frank Spencer of 
Socony-Vacuum Oil Co. 




























At left (left to 
right) are: Frank 
Stewart COBA 
winner receiving 
his trophy from 
Harry Shaffer, 
president of the 
oil burner group 
























utors in Northern Indiana, Northeri, 
Illinois, Eastern Wisconsin, Michig .n 
and Metropolitan Chicago, with head- 
quarters at 310 South Michigan Ave. 

Another new assistant division 
manager is B. R. Davis, of the Tulsa 
division, which includes Oklahoma, 
Arkansas, Missouri, Kansas, Louisi- 
ana, Texas, Arizona, and New Mexi- 
co. 


Elmer C. Rogers, head of the mar- 
keting accounting division of Union 
Oil Co. has been elected president of 
the Petroleum Accountants Society 
of Los Angeles. Other officers in- 
clude: Harold D. Osborn, General 
Petroleum Corp., first vice president; 
Fred S. R. Sedding, Dogeny-Battson 
Interests, second vice president, and 
J. R. Brown, Standard Oil of Califor- 
nja, secretary-treasurer. 


* * * 





T. H. Acres, formerly a research 
engineer with Richfield Oil Corp. in 
Los Angeles, has joined Barnsdall 
Oil Co. as district production eng1- 
neer at Newhall. 
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BIG NEW Mobiloil 
sales Story Reaching 


Through The Saturday Evening Post, 
Mi ‘ BE + Life, American Weekly, This Week, 
@ @ @ = Newspapers and Outdoor Billboards 


Not Just One Modern 
Oil Quality .. . But 


ALL 3 
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* High Viscosity Index— means 
high resistance to change in body 
under extremes of heat and cold. 


UNSURPASSED 
TRIPLE-ACTION 


Free-Flowing — Here's fast 
engine turnover— instant flow of 
lubricant to all moving parts. New 
Mobiloil’s high V. I. and rich lubricat- 
ing qualities result from years of ad- 
vanced research by Socony-Vacuum. 


More than Ever_— 
it Pays to Sell the 
World’s Largest Seller... 


NEW 





+: Full Protection—New Mobiloil’s 
choicestocks and “built-in” clean- 
ing properties mean unsurpassed 
protection against friction, corrosion, 
harmful deposits. Socony - Vacuum 
pioneered with solvent-refined 
oils and effective detergents to 
help keep engines cleaner. 


Maximum Economy — 
3 Special refining processes 
remove undesirable elements— 
put in effective agents that re- 
tard corrosion, reduce “‘inside”’ 
troubles. Result : Money savings 
in terms of fewer repairs, greater 
operating economy. 
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AT THE SIGN OF Vm 
FRIENDLY SERVICE! Fm 


: )Mobilgas 


SOCONY-VA 





SOCONY-VACUUM OIL COMPANY, INC. 
and Affiliates: MAGNOLIA PETROLEUM ©0. 
GENERAL PETROLEUM CORPORATION 


; ; r.Y *HIC 5 1OIS—59 E. V: , <ANSAS CITY 13 3sOU 925 Grand Ave. e DETROIT 32 
N YORK 4, N.Y 26 Broadway e CHICAGO 5, ILLINOIS—59 E Van Avenue e KANSAS CITY 13. MISSOURI 125 GT int Ave. 

B St. e BALTIMORE 2, MARYLAND—10 Light St. e MILWAUKEE 4 MICHIGAN-—-903 West Grand Blvd.eST. LOUIS 8, MISSOURI—4140 Lindell 
‘ INSIN—907 South First St. e CLEVELAND 15, OHIO—1422 Euclid Blvd. e DALLAS 1, TEXAS—Magnolia Petroleum Co., Magnolia Building 


Socony-Vacuum maintains many other conveniently located service offices to give you close and fast cooperation 
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(Where will the BUSINESS go‘ 


To the approaching motorist a service station They do a quick selling job out there on the pump 
has about three seconds to sell itself. In that island where perhaps 90% of service station sales 
brief moment the motorist decides whether are made. Their neat, well-balanced design, their 
to pull into the driveway or continue on. radiant colors accentuated with stainless steel trim 


... these catch the eyes of passing motorists and 
Station appearance draws motorists or turns bring new customers up to the islands. 


them away. And a vital factor in station ap- Add sales appeal to your islands...and speed to 


pearance is the pumps on the islands. your service... with Gilbarco Calco-Meters. 
Gilbarco’s modern, low gasoline pumps will 


attract new customers into your driveways and 
keep old ones coming in. For these handsome 
pumps, with their smart, clean-cut lines, are 
built to sell as well as to serve. 


Write Today for full details! 
Ask for latest literature on pumps e 
and service station equipment. 


GILBERT & BARKER MANUFACTURING CO., WEST SPRINGEAELD, MASS. e TORONTO, CANADA 





